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What Do You Think of Your Salesmen ? 


Most of the successful retail shoe salesmen are salesmen by instinct; they could sell anything; 
but there are not enough born salesmen to go ’round. 


In practically every branch of the shoe industry except retailing men have the special training 
their work demands. 


Conditions today demand that the retail salesman get busy; that he study all aspects of his 
work, take the counsel of experts, and apply it intelligently every minute between the arrival 
and departure of every customer. 


Merchants will find it good business to encourage their force to take up the work of the 
“Recorder” School of Retail Shoe Salesmanship, which begins this week. 
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T HE CALL OF THE 
“TURN.” The Turn 
shoe, while established 
universally in popular 
favor, is at the moment oc- 
cupying the center of the 
footwear stage. 

Shoes of other construc- 
tion appear and shine for 
a season, but the Turn continues to be the standard by which"all other processes are 
measured, and its adaptability for all sorts of wear and occasions is shared by no 
other make. 

Because of the peculiar methods by which the Turn shoe is made, a high quality 
of material and workmanship is absolutely necessary, as there are no hidden parts, 
and the single sole, although affording every comfort and adequate service (often- 
times outwearing the heavier types), bears the wear and strain unsupported. 

In ladies’ shoes especially the “Turn” has that glove-fitting, yielding quality, 
beauty of line, and sense of comfort that appeals to the feminine fancy and insures 
that poise and freedom of movement impossible in shoes of heavier mould. 

For dress occasions the Turn has no rival in men’s or women’s apparel, and 
for the dance its lightness and flexibility are indispensable. 


“Come and trip it as ye go 
On the light, fantastic toe.” 


Can you imagine carrying oul this summons of Milton save in dainty Turns? 
Sra 
Ant 
President Hazen B. Goodrich Co., 


Haverhill, Massachusetts. 
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Women as Workers and Spenders 


AVE we given full credit to the woman 
p who works and the independence of 
her thought on the question of shoe 
purchasing? In Europe they found 
that a woman can fit in many a 
man’s work and that the problems 
of the future must take into con- 
sideration the new status of woman in industry. 

In America we have not taken much cognizance of 
the fact that the number of women at work has in- 
creased the past two years to an unprecedented pro- 
portion. Even in the shoe industry the number of 
women workers in factories have increased by the 
thousands since the war began. They are in tan- 
neries, in machine shops, in shoe factories and in 
almost every line of industrial activity. They are 
taking the places of the immigrant workers, for with 
the falling off of immigration, labor shortage has 
been most apparent in all industries. They are 
taking the places of skilled American male workers 
who have been promoted to more important positions. 
They are filling new positions that have been created 
by the introduction of improved machinery. These 
women are earning wages from $8 to $20 a week and 
the average is higher than in any previous decade. 

All this gives woman a degree of independence 
which finds expression in the purchase of clothing 
and footwear at prices which were beyond their 
fondest realization two years ago. In so many cases 
is it true that the woman who works buys shoes of 
a style and price impossible for the woman at home 
to equal. 

Any observer in big cities has forcibly noted the 
footwear worn by girls in factories and stores, and 
the shoe trade might well credit the new industrial 
position of woman with added sales and the added 
profits therefrom. 

The woman as a worker and wage earner is a far 
better customer of merchandise than any man, when 
you consider how much of her income goes into 
wearing apparel. With her it is no longer a question 
of wear in shoes but rather the style and stamp of 
independence that good footwear gives. 

It is such developments which make apparent the 
immense market for high priced, stylish footwear 
and the tendency is upward and forward rather than 





downward and backward. More style, more shoes, 
and higher prices are the results of woman’s new 
place as a worker. 


A Swing to Ornate Slippers 


The “simpler the slipper the better taste revealed”’ 
is all right enough for the dresser who wishes to be in 
“form’’ but not conspicuous. The change this season 
to large buckles of heavily encrusted rhinestones at 
the throat touches a new note in high priced slippers 
for the dance or formal function. 

On slippers of cloth of gold or silver what is more 
beautiful than am artistic oval buckle a full three inch- 
es across, and almost two deep. New York started the 
fad, Boston follows close and with other centers to 
be heard from, there is every reason to believe that 
the brilliant is returning to its own. The moral is— 
a particularly fine profit on a style of footwear which 
ought to reveal a luxury and a dazzle befitting the 
occasion, desire and purse. 


An Institution Meriting Support 


When the retail shoe salesmen of Boston organized 
they encountered some opposition on the part of a 
few merchants who feared “labor unionism.” The 
past year’s work of that alert body of young men ban- 
ished all alarm. When it was found out that the meet- 
ings were wide open to merchants and the trade press 
some realization was to be had of the scope of the 
work. 

Lectures and educational features dominated the 
meetings—they were in fact school gatherings with 
eager students of retail shoe selling absorbing all the 
good things worth knowing to help them render the 
public more intelligent and more _ effective 
service. 

Now the new season opens and as the moral in- 
fluence of the merchant on his staff is most powerful 
the hope is expressed that each merchant in Greater 
Boston will emphasize upon his young men the ne- 
cessity of joining the association and starting with 
the first of the course of lectures. The meetings would 
also benefit many a merchant who is at all rusty on 
the first principles of shoe salesmanship. 
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Comparative Import and Export Figures 
Pertinent Statistics Affecting the Shoe Industry 


from Advance Sheets ‘a 


the Latest Summary of Foreign Commerce of the United States 














1916 


$ 2,427,912 


12,884,378 
53,956,281 
21,266,725 


1,886,487 
414,280 
13,253,906 
197,563,265 


1,628,582 
4,158,209 


39,655 


675,438 
683,200 
458,797 
144,565 
1,962,000 
90,941 


1916 
$ 1,495,479 
3,645,353 
13,821,758 


3,830,621 
11,773,377 
6,071,914 
21,675,912 


1,460,131 
20,069,903 
5,557,104 
27,087,138 


IMPORTS 
Month of July Seven Months Ending July 
1915 1916 1914 1915 
Buffalo hides, dry.............. $ 81,760 $ 591,296 $ 2,376,914 $ 1,869,826 
Calfskins, dry, green or pickled... 774,842 2,186,953 12,512,210 5,899,475 
Cattle hides, dry, green or pickled. 5,119,749 6,872,576 37,007,102 42,290,996 
Goat skins, dry, green or pickled.... 1,581,532 3,596,617 14,845,030 10,669,020 
Horse, colt and ass, dry, green or 
ra aS des dia gienké be eh 52,106 291,411 1,397,806 785,518 
CE tks caine ak 00h 34,006 9,339 448,479 261,713 
Sheepskins, dry, green or pickled 1,152,283 2,266,355 7,874,339 6,120,749 
Total hides and skins.......... 9,021,864 16,280,431 78,810,989 68,831,889 
Belting and Sole leather ........ 182,266 93,161 2,648,594 947,481 
Goatskins, tanned.............. 74,527 839,382 1,181,650 1,026,904 
Patent, japanned, varnished or 
I oss ods on danenscanend 5,958 SR ee re ee a 
Upper leather, dressed: 
Re RS nine cesntdecnedss 17,843 ES oe ie a) ee eae 
Rs cess cadmansnawn 20,327 ES”, i ar. aegis «(4 mpiaibarate 
Sheep and lamb............... 44,062 SR ery se SS ee eee 
I Wb 6.04 90-0 he pedonas 58,297 TS eee ee 
EOE APT Te 140,529 160,058 2,663,442 1,561,860 
Boots and shoes ............... 14,068 18,196 280,726 137,492 
EXPORTS 
Month of July Seven Months Ending July 
1915 1916 1914 1915 
EN a cele cae ll ting, Seat g ek ee $ 138,552 $ 218,249 $ 465,005 $ 1,223,904 
ED ih aths bine i acelin Osduk Wee 285,177 641,161 1,098,193 1,728,081 
a iag Sis gle caked cine Vile wk eel 3,975,749 2,298,073 4,390,108 14,923,871 
Upper 
a ae iS 284,153 434,455 1,191,001 1,520,279 
iontiskivds task pees auio 1,678,760 1,727,125 9,886,174 10,474,777 
pO PPC ET Pre ee 1,694,140 1,115,300 2,320,398 13,679,014 
rr 3,657,053 3,276,880 13,397,573 25,674,070 
Boots and shoes 
ERE NE Are ee 161,881 188,273 930,635 1,102,518 
UI on: sid seas nn shh ante elaed-aihe ice 3,000,328 866,807 5,591,434 15,934,427 
Es nF aidan eteeee cass 478,387 707,285 3,544,145 3,372,193 
Total boots and shoes........ 3,640,596 1,762,365 10,066,214 20,409,138 
19,080 191,658 102,684 


GID. 55s ver tecccadawaednde ses 14,818 


157,881 
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Style Along Fifth Avenue 


* Recorder ” Slogan “Keep "Em Short” Holds Good Notwithstanding 
the Efforts of Garment Designers to Lengthen Skirts 


HOES and style are becoming sy- 
nonomous. That is to say a woman 
who gives any attention to style 
realizes the necessity of selecting the 
proper footwear to wear with her 
various costumes. Despite the fact 
that it requires considerable money 

to wear smart looking shoes women are willing to 
make the sacrifice as they realize they cannot be well 
dressed if their boots are not in harmony with their 
other clothes. 


Boots for Each Costume 

A tailor-made costume requires a simple boot, an 
afternoon costume a somewhat more elaborate one 
and for evening wear the shoes or slippers are of an 
entirely different character. To still further make it 
necessary for a well dressed woman to have a variety 
of shoes it is essential that she has the color either to 
match her costume or blend with it. It is just as bad 
taste to wear shoes of a color that will clash with a 
dress or suit as to wear ill-fitting boots and when it is 
found impractical to match the color women find it 
much safer to take a neutral tone that will harmonize 
with their costumes than one that does not match 
perfectly. 

That smart women have given this matter much 
careful consideration is noted wherever one goes, in 
the restaurants, private teas and at dances. The 
shoes seem to blend into the costume and are part of 
the entire ensemble but are not conspicuous so as to 
make them stand out by themselves. 


American Women Insist on *‘Short Skirts”’ 

The question of skirt length is still causing dis- 
cussion among women who give clothes much of their 
time and attention. While some of the best modistes 
in the city are advocating longer skirts they find that 
their customers do not welcome this innovation as 
they clearly recognize the fact that the longer skirt is 
not as graceful or as youthful as a short one. They 
are, in most instances, compromising by having their 
afternoon and evening dresses made somewhat longer 
than last season, but the tailor-made are still quite 
short. Only a few are accepting the very long skirt 
which several well-known houses tried to introduce 
last season and are again bringing out this year. 


The Autumn and Winter Colors 
Another question which is of great importance in 
selecting shoes is the colors that are expected to be 
fashionable during the coming Fall. There seems to 
be a tendency in favor of mulberry, dregs of wine, 
purple, golden brown, dark green, taupe, stone gray, 


navy and some of the brighter shades of blue. These 
colors have been selected for smart tailor-made suits 
and dresses as well as separate coats. 

In afternoon dresses these shades are also well 
liked. For evening wear the colors are considerably 
brighter and gold, green, rose, violet, sapphire blue, 
old blue, and delicate shades of green are being taken 
by women who are now ordering their clothes from 
the smart dressmaking establishments. 


Neutral Colors Strongest 


While a number of women have their boots made 
to order in the colors to match their tailor-made cos- 
tumes the tendency is more in favor of boots of neu- 
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Women’s Rights Win—Especially in These “ High-Style” Days 


tral shades and the various dark browns, grays, 
castors and tans are being noticed on women who are 
wearing their new fall costumes. 

For morning wear many mannish looking boots in 
tan Russian calf are seen. These are made with a 
medium size heel so as to make them comfortable 
for walking. A large proportion of these boots are 
laced but some are buttoned. Dressier numbers 


have the calfskin vamp with the uppers of cloth, | 


suede or a tighter shade of leather. 

Dark brown kid boots are also favored very largely 
for morning wear. These are frequently combined 
with cloth, suede or light shade of the same leather. 
A number of women are favoring black shoes for 
street wear in both heavy laced boots as well as in 
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dressier numbers, and made of dull kid or patent 
leather often combined with cloth. 

Black shoes with white tops are not as popular as 
they were, but are seen occasionally on women who 
present a very smart appearance in their trim tailor- 
mades. For afternoon wear the high shoes in bronze 
kid, in kid with cloth or suede tops in Havana brown, 
mahogany, and battleship gray are noticed very 
frequently. 

Suede shoes in light gray as well as dark brown 


‘ and a few in black are being worn at afternoon func- 


tions. 
Bead and Strap Effects in Dancing Slippers 


While the dancing season has not opened up as 
yet a number of young women who plan their ward- 
robes early in the season have given orders for their 
dancing shoes. Those who go in for novelty are 
wearing some of the high shoes with the lattice work 
front and beaded to match their costumes. Others 
are wearing high satin boots of the same shade as 
their dancing frocks. When their dresses are made 
of brocade the shoes are frequently of the same ma- 
terial. Many of the smart dancing slippers are being 
beaded this season in matching color to the dress or 
with irridescent beads. The popularity of these 
slippers is due to the fact that so many of the evening 
dresses are trimmed with iridescent trimming, span- 
gles or beads and the slippers are made to correspond. 
When the slippers are not of matching shade to the 
dress cloth of silver or cloth of gold will again be 
worn or the slipper may be of one of the rich metallic 
brocades in gold or silver. These slippers blend so 
well with the average evening gown that many 
women prefer them to the plainer satin. 

Many of the young matrons are expected to wear 
black evening gowns this winter, but these are usually 
livened up with silver or gold, or are beaded very 
heavily. When the dress is trimmed with silver or 
gold the slipper is usually of black satin beaded to 
match the trimming on the gown or the entire slipper 
may be of silver or gold, both of which styles are 
considered very smart. When the dress is entirely 
black the slipper is frequently of black and beaded 
in black. Rhinestone buckles and ornaments are 
used to some extent on some of the black and colored 
slippers. 


Putting On Style 
A Story with a Touch of Human Interest 


Ma was flyin’ around the house, gittin’ ready for 
the excursion train to Rochester for her monthly 
shopping tour and this trip she was going especial 
for a pair of comfort shoes, which she said she just 
had to have to wear to meetin’, so I et my breakfast 
off the kitchen table so as not to make so much work, 
and I volunteered to go with her to help carry the 


bundles. Ma always had such a terrible time managin’ 
bundles, especially when crossin’ the street as she is 
so skeered of the automobiles. 

Wall, we finally got started and after trapsin’ 
around to all the department stores, we had our 
hands full of train checks, and we had just one more 
purchase to make and that was for the shoes. 

As we was goin’ along on Main Street, ma kept 
watch of all the shoe stores, but not one of them 
seemed to be displayin’ the kind of shoes she was 
lookin’ for, so she looks around at me, with a kind of 
despairin’ expression and says as she guessed they 
wan’t wore very commin in Rochester as they wan’t 
none displayed anywhere, all of ’em seemed to be those 
high heel, fancy colored kid ones. 

“Pa, I guess we might as well go in and look at 
them shoes, and I might even try a pair on, just to 
make me feel young agin, but nothin’ would induce me 
to buy a pair.” 

Never Too Old To Wear Them 

So we sauntered in and asked the clerk to show us 
a pair of them high top, cream colored kid shoes. 
He never ast her the size of her shoe or nothin’, but 
jest sit down real quiet like, makin’ some pleasant 
comment about the weather, and makin’ himself so 
sociable that he removed ma’s shoe without her hard- 
ly knowin’ it, andin a moment had several pair of the 
purtiest shoes you ever saw, displayin’ each one for 
ma’s benefit, and tellin’ her as how everybody was 
wearin’ them nowadays and that shoes was now be- 
comin’ a regular fountain of youth. 

Nobody Looks at Your Face 

If you have a pair of them new style shoes on, it 
seems nobody looks at your face to see how old you 
are, but just take it for granted that you ain’t a dead 
one as your feet are dressed proper and that seems to 
be the main thing. Yessir, I was mighty impressed 
with that young man’s conversation and it wan't 
no made up story that them fresh salesmen someiimes 
git up to make a sale, as I saw from the passerby that 
he surtenly was tellin’ the truth. 

Ma was gittin’ more interested every minute as 
she kept a fascinated eye on them shoes and finally 
let the young man try a pair of ’em on her. They 
surtenly did look purty and seemed to be just made 
for her foot. Ma just couldn’t resist and said she had 
gotta have ’em even if she never would get the nerve 
to wear ’em in Tuckerville and it didn’t take no per- 
suadin’ fer me to peel off seven greenbacks as I was 
just about as took with ’em as she was. 

One Sale Leads to Another 

Course then she couldn’t wear black stockings with 
*em so I handed the clerk another dollar for stockins 
to match. 

Then, after ma had her precious package under her 
arm, she told the clerk that her real intention in 
making the shopping trip was to get some comfort 
shoes and that you never could tell. 
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The practical side of ‘‘floor work,” 
of study starting in this week’s issue. 

The “‘Recorder’’ will conduct a bi-weekly series of lessons on advance “‘shoe fitting” 
subjects to follow up the series of 20 studies previously run, which made such excellent 
ground work for the training of retail shoe salesmen. The first lessons—twenty in number 
—are now in book form entitled “Shoe Fitting.” 

Read this important subject of Arches thoroughly and next week see how many 
questions you can answer without re-reading the article. 

In the A. B. C.’s of shoe salesmanship this lesson on Arches will be followed by an 
article on “Button Footwear—how proper adjustment helps make sales,” for there are 
many little knacks in the real salesman’s trick of 


“GETTING MORE SHOES SOLD RIGHT.” 


Enroll in the “Recorder” School of 
Retail Shoe Salesmanship 


(with emphasis on features in fitting) is the course 


Destroying “Aches” with an “R” 


Four Points on the Real Service of Shoe Selling to People Who 
Have Troubled Feet 


— are three points that are well 
worth keeping in mind, in the fitting 
of arch supports: 

1. See that the support is not too 
stiff, and does not take too much 
Ki of the weight. 

2. See that the forward transverse 
arch is provided with support, if needed, as well as 
the main arch. 

3. See that the customer-patient promises to take 
some form of corrective exercises. 

Regarding the first point, it is to be remembered 
that ‘‘the hollow of the bottom of the foot was not 
intended or designed to carry the weight of the body.” 
There will be trouble if we transfer too much pressure 
from the heel and toe to the under side of the arch, 
or too forcibly punch up 
the flattened arch. The 
aim should be to take just 
enough weight off the 
heel and toe to relieve 
some of the strain and to 
help the relaxed tendons 
and ligaments to hold 
the foot in better shape. 
Proceed gently, with this; 
don’t try to do too much, 
or the flat foot will be 
aching worse than it did 
before. Better begin 
with an easy, flexible 
arch, evenifa stiffer one 
may be indicated later. 
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Little Corrective Features in Fitting 


As to the transverse arch (the slightly arched cross- 
section through the ball of the foot) this seldom gets 
any attention, either in arches or in shoes. It nearly 
always needs attention, in a flattened foot. But 
consider the above caution applied here, with double 
force; if any thickening under the middle of the ball 
of the foot is attempted, let it be very slight. A 
mere pledget of cotton will often serve the purpose, 
and afford the support needed under the transverse 
arch. Some day, all “sole leveling machines’ will 
be built with proper shape, so that the work of the 
hollowed shape of the best modern lasts at this point ~ 
will not be undone by a flat leveler, which smashes 
the yielding green sole and filling into perfect flatness, 
on the inside of the shoe as well as the outside. 

As to the exercises, 
please consider the signi- 
ficance of the phrase used 
in the first paragraph; 
the customer is a patient 
also, in a very real sense, 
and your aim should be 
to cure him, if possible, as 
well as to sell him an 
article of footwear. If 
you cure him, or greatly 
relieve him, he is your 
friend for life. And to 
do him the greatest 
amount of good, you 
should earnestly impress 
upon him the need of 
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exercises for the strengthening of the foot. These 
he can take at home, or at any time or place most 
convenient. 


The Cure a Matter of Patience 


Tell him it will involve hard work; don’t fool him 
by making him think it will be easy, for he certainly 
will be disappointed and disgruntled if you get any 
such notion in his head. It will not be easy, at first; 
but he will find it easier the farther he goes, and the 
more faithfully he practises the needed exercises. 

Get him to. practise walking with toes straight 
ahead, with slightly bent knees; rising on the toes 
slowly, with feet together; walking a line on the car- 
pet, very slowly, setting each foot just ahead of the 
other at each step, on the line; touching the toe to the 
floor, while sitting back close to the chair, then again 
touching it to the floor out as far forward as the leg 
will reach; and tell him to either walk, or sit down— 
don’t stand, in one spot, if it can be avoided, as that 
drags and stretches and tires out the ligaments much 
more than any other use. Get him to practise mod- 
erately, but faithfully, even if a few new aches assert 
themselves for a time. The added comfort and 
individual efficiency from restored feet will be worth 
all the aches and the trouble taken. 


Tell the Public and Play It Up 


By the way, and as a fourth point, more important 
in some stores than the others above stated, AD- 
VERTISE your arches and your facilities and abili- 
ties for the relief of lame and aching feet. Arches 
are a dead secret with the majority of stores, judging 
from their publicity matter. 

Put an “R”’ in “ACHES” and totaly transform them 
into “ARCHES.” See what the “Recorder” artist can 
do in the illustrating of this little quiplet for cripples, 
— if it is clever enough to use in your retail advertising 
give the suggestion to your ad-man. 


“Are Shoes Worth the Price?” 


BY W. J. BOOTH 
Sales Manager, Weyenberg Shoe Mfg. Company, Milwaukee 


Values are, as a rule, determined by comparison. How many 
merchants, buyers, salesmen, or manufacturers are there who 





Every retail shoe store salesman can enroll in the Recorder School of Re- 
tail Shoe Salesmanship. There are supplementary books, test papers and charts 
to be sent by mail and the course this season will be on “‘advanced shoe store 
service,’ one grade further along than our first twenty lessons on “Shoe Fitting.” 


Send your name, address and data as to age, experience and present ‘standing to 


“Recorder” School of Retail Shoe Salesmanship 
207 South Street, Boston, Mass. 


can intelligently judge the actual value of a shoe by the com- 
parison that is usually made? The comparison made by the 
average buyer, merchant or salesman is too general. By merely 
making a comparison of the general appearance, quality and 
weight of the upper stock, quality and thickness of the bottom 
stock, etc., it is not possible for the average person connected 
with the shoe industry to arrive at its worth. 

The writer is satisfied that if all buyers, merchants, salesmen 
or manufacturers were asked to place the actual value on a shoe, 
(without the price having been quoted), being sold wholesale 
at from $2.00 to $2.50, that a very large percentage of them 
would be from 5 per cent to 10 per cent off in their valuations. 

The buyer is not necessarily a poor buyer; the merchant is not 
a poor merchant; the salesman a poor salesman; neither is a 
manufacturer a failure because they cannot judge the exact 
value of a shoe by comparison. We know from experience that 
intelligent comparison can only be made after a shoe has been 
completely dissected. In making comparisons every detail, 
from the quality and weight of upper stock to the quality of the 
thread, number and quality of the nails, etc., must be given very 
careful consideration. While this is the only way an intelligent 
comparison can be made, no one will deny that very few buyers 
or merchants have an opportunity to thus thoroughly study the 
lines shown them. There are many lines of shoes being ef- 
ficiently made today which embody the highest degree of quality, 
that are sold at prices which make it possible for the manu- 
facturer to realize only a reasonable margin of profit thereon. 
These are the lines which represent the character, as well as the 
policy of their maker, and are entitled to the careful considera- 
tion of the very best merchants. : 

On the other hand, there are lines of shoes being manufactured 
today which, in general appearance, compare very favorably 
with the quality lines. They will not compare very well, how- 
ever, if carefully analyzed. These lines are undoubtedly worth 
the lower price which is being asked for them, but they must not 
be considered of the same value as the lines that embody service 
giving qualities, which are so necessary to the building up of a 
permanent patronage. Since it is a fact that a fair comparison 
of a shoe cannot be made without thorough analysis, it can be 
safely said that only one or two per cent of the buyers, mer- 
chants, or salesmen are thoroughly familiar, from their own 
knowledge of shoe values, with the line of Service Shoes they 
handle. 

The buyers, merchants, and salesmen cannot always make 
this careful investigation. They are, therefore, dependent upon 
someone else for the necessary selling arguments to qualify them- 
selves to dispose of their merchandise profitably. They are 
forced to look to the manufacturer for this information, and for 
this reason, it is imperative that they know the character and 
policy of the manufacturer, and what his ideas are as to what 
constitutes real value in merchandise. If it is known that a 
manufacturer is efficient in his methods; that his product is 
honestly made; that his policy is neither arbitrary or too liberal, 
it can positively be said that the shoes in his line are.worth the 
price. 
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Resumption of Shoe Selling in 
Mexico 


Shipments of boots and shoes are now going into 
Mexico and this trade promises to increase rapidly 
if internal conditions of the republic continue to im- 
prove. The National railways of Mexico which has 
lines leading from interior points of that country to 
Brownsville, Laredo, Eagle Pass and El Paso, or 
rather, to the towns in Mexico, situated just opposite 
those respective cities, was recently turned over to 
the owners by the de facto government, and freight 
and passenger traffic of more or less regularity has 
been established. 

It is stated that merchants of Mexico have recently 
made large purchases of goods in San Antonio and 
the border towns and that these shipments have been 
going forward without hindrance. For the last four 
or five years very little of this class of trade has been 
carried on with Mexico. Most of the mercantile 
establishments in that country have practically ex- 
hausted their stocks. Throughout the republic, 
particularly in smaller towns this character of busi- 
ness has been carried on under the most discouraging 
conditions. Many of the stores were sacked and 
robbed by roving bandits and so-called revolution- 
ists from time to time, and those that were able to 
continue in business suffered heavy losses by reason 
of being forced by government edict to accept the 
almost worthless war currency at a fixed value in 
exchange for the goods they sold. 

According to recent arrivals from various parts 
of Mexico where peace and order have been restored 
there is to be witnessed a general revival of trade. 
It is said that the money condition is being grad- 
ually improved and that the authorities are less op- 
pressive towards the merchants than formerly. In- 
dustries are being resumed and employment given to 
the idle class, all of which is creating better times 
for the business element. 

Notwithstanding the improvement in general con- 
ditions, the financial situation continues to be the 
worst drawback to selling goods in Mexico at this 
time, but this distressing feature is overcome or 
evaded to a large degree by the American wholesaler 
or jobber by his requiring that all goods shall be 
paid for in full on this side of the border. By reason 
of this peculiar policy large purchases are made in 
border towns of Texas, thus enabling the sellers to 
attend to the collection of the money on the goods 
and tolook after their loading and crossing into Mexico. 
Quite a number of merchants who have houses in 
Mexico have established branch concerns in Laredo, 
El Paso, Eagle Pass, and Brownsville in order that 
they may handle both ends of their business. 

In pre-revolutionary days merchants of Mexico 
bought their stocks of boots and shoes largely in 
France. That market is practically closed to them 


and they are placing their orders in the United States 
instead. Since the recent reopening of the Mexican 
railroads to traffic traveling salesmen of American 
houses are beginning to visit that country in con- 
siderable numbers. 


New England Association Events 


The program with New England associations for 
the coming week is a busy and interesting one. 

On October 10th the Massachusetts Retail Shoe 
Merchant’ Association holds its first Fall meeting at 
the Boston City Club. 

The Boston Retail Shoe Salesmen’s Association 
begins its Fall work at 6.30 p. m., October 9th, with 
a membership expected to be a record. 





FIFTH AVENUE’S FAVORITE 


An afternoon boot, gray cloth top of a 
close knit fabric almost of a leather texture over 
a vamp of glossy black calf—the binding is 
of leather and black vest buttons are used. 


At Providence the Rhode Island Shoe Retailers’ 
Association is to meet October 10th at the Crown 
Hotel, and the interest in this meeting is to be en- 
hanced by the fact that it will be ‘‘Salesmen’s Night,” 
with many salesmen from the members’ stores in 
attendance. The speakers at the meeting will be 
E. J. W. Proffitt on the subject, “Good Advertis- 
ing’; Col. H. Anthony Dyer, on “Salesmanship”’; 
and W.P.Greuling of the “Boot and Shoe Recorder” 
art department, who will give a talk on shoe illustra- 
tion in retail advertising, emphasing his talk with 
blackboard illustrations. 
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Shoe Styles for Every Occasion 
By F. S. ORTH, Buyer for F. E. Foster & Co., Chicago 
“This is certainly a day of millinery styles® in 
women’s footwear. It no longer seems to be a question 


of how much wear a shoe will give or what the price 
is as it is of what distinctive style or pattern’ the 





Black kid with vesting effect in white kid. 
The vamp covers over the white up to the 
throat with the lace stay and collar over the 
black kid top. A style created by Joy, Clark 

& Nier, Inc., Rochester, N. Y. 


woman can find to meet her requirements of dress 
or station. It is also interesting to note how many 
women today are not content with the purchase of a 
single pair but frequently buy two and three pairs 
at one fitting. Recognizing this tendency our company 
here has adopted an advertising slogan something 
like this: ‘A shoe for every occasion’ and when it 
comes to price it seems that the women have no 
hesitancy whatever in paying what is asked. The 
sale of women’s shoes is certainly giving the milli- 
nery business a run for its money and the ladies are 
not hesitating to pay as much for their shoes as they 
do for their hats and sometimes more.” 


A Ball Room Shoe Display 


To any merchant who wished to feature his dress 
shoes is commended the ball room arrangement adopt- 
ed by C. H. Baker, Los Angeles, Calif. A flight of 
stairs was erected, extending almost to the glass, this 
was surrounded by a low balustrade, terminating in a 
broad landing in the background. At the head of the 


stairs was a large mirror hung with smilax, and pink 
roses, while beneath it was a box of ferns. The stairs 
were of ivory hue, and carpeted with purple velvet— 
the whole having an indescribable air of richness. An 
ivory enameled table at one side held a vase of pink 
roses, and likewise a pair of tall white suede shoes 
and red ball room satin slippers with white heels. 
Set along the steps were white and patent leather 
pumps and also spats of gray and white, while on the 
opposite side of the staircase were sport and walking 
shoes of canvas, many of them having trimmings of 
tan or patent leather. 


Estate Involved in Unique Suits 


The Peter Donnelly estate case, in Lynn, Mass., on which the 
courts have just passed judgment, is one of the most interesting 
law suits, in relation to retail trade, that has been heard for many 
a day. 

Peter Donnelly conducted a retail shoe store in Lynn for many 
years. He died and left an estate of $50,000 in trust. The in- 
come of the trust was to be paid to his wife, Annie, and his son, 
Frank, during their lives, and then the trust property was to pass 
to his grandchildren. 

His wife, Annie, and his son Frank, were trustees of the estate. 
It is alleged that without any authority under the will, or order 
from the probate court, they carried on the store. 

To settle some bills for merchandise bought for the store, they 
are said to have used money from the Donnelly estate to pay 
several shoe manufacturers, in settlement of bills which the 
manufacturers had against the store. 

The probate court, learning of this transaction, removed the 
trustees, and appointed two lawyers as administrators of the es- 
tate. The lawyers brought suit against the shoe manufacturers, 
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An exclusive Ladies Shoe Department, Catering to the 
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Clever announcement of a new shoe department in the shape of 
birth cards tied by a white ribbon 


demanding that they return the money which had been paid to 
them from the Peter Donnelly estate in settlement of bills against 
the store. 

The superior civil court sustained the claims of the lawyers in 
the first case heard, and ordered the shoe manufacturer to return 
$3500 to the estate of Peter Donnelly, that being the amount it 
collected in payment of merchandise received from the Peter 
Donnelly store. Other suits against other manufacturers are 
pending. 
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Triumph in Quality 
and Beauty is our 


Trostan Calf, 


robed in the inimitable ‘Lost 
Royal Purple,” re-discovered, 
designated color 33. Pronounced by trade 
experts the last word in leather coloring and 





having received the approval from the 
manufacturers of fine shoes, the retailers 
and the discriminating Public, it is accepted 
as the Favorite in Aristocratic Footwear. 
Our advice to the Retailers: Prepare to meet 
the extraordinary demand for this beautiful, 
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fashionable color, and confer a favor upon 


un 


the manufacturer by placing your orders for 
Trostan Calf 33 Shoes without delay to 


insure prompt deliveries. Ask your manu- 
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4 facturer to pack with your shoes, certificates 
carrying purchasing privileges to your custom- 
ers. Certificates furnished manufacturers 
gratis by us. Write us for particulars. 
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| Albert Trostel & 
Sons Company 


MILWAUKEE, U. S.A. 
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In the Color Which Robed the Ancient Kings 


COPYRIGHT 1916 BY ALBERT TROSTEL & SONS COMPANY, MILWAUKEE 
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ART IS BUT INDUSTRY PERFECTED. ONE MAY STRIVE A LIFETIME 
WITH A BRUSH OR WITH A CHISEL AND NEVER MAKE A 
WORK OF ART IN EITHER CANVAS OR CLAY; IT IS THE "KNOWING HOW" 
THAT ACHIEVES THE ULTIMATE OF ART—A PERFECT PRODUCT. 


EFORE the days of Babylon the 
I] kings of the earth had chosen for 
their own that which was greatest 
in beauty, that which possessed 
distinctiveness, that which was rare 
and difficult of production; thus 
upon three separate counts did a 
certain shade of purple identify 
itself as royal in its own right. 


From time to time, artists have attempted the 
production of this regal shade in pottery and 
fabrics; again and again has the art been lost. 
Our new process of tanning has developed a leather 
of such afhnity for dyes that the resulting product 
is as distinctive and readily distinguished in any 
shade as was the purple of the ancient courts of 
empire. The marked responsiveness of this 
leather to aniline dyes has made possible a repro- 
duction of the color which for centuries was known 
as "The Lost Shade of Royal Purple." It has 
been reproduced from the fire marks upon a vase, 
a rare piece of ceramics. 


No man will ever know how this vase came to be 
marked with this shade. There is but one pottery 
in the world that is able to produce color upon 
clay as it is done in the ovens where this vase 
was made, and it was in this world-famous pottery 
that the miracle happened. Upon opening the 
kiln there was found the average number of pieces, 
figured and tinted as usual; but upon one other 
the God of Fire had painted his own colors with 
his own hand. In swirls and spots there stood 
a shade the workmen never had seen in pottery, 
a color from the other world. 


It was pronounced the "Lost" Purple—a shade 
lost to the arts for many hundred years. 


The vase found its way into our hands. We ven- 
tured upon the reproduction of this color in the 
new process leathers, which yield so admirably 
to the production of difficult and distinctive tones 


in all shades. The result: A veritable creation 
of a perfect Mineral Tanned Shoe Leather, full- 
flanked, and with a grain superlatively beautiful, 
disclosing color perfection. 


Just as the control of color upon pottery is possible 
only through the proper preparation and firing of 
the clay, so, also, does the treatment of the hide 
material by our new process of tanning give to 
Trostan Leathers a dependable base for uniformity 
of color, revealing a distinction, and a beauty of 
tone incomparable. 


"Quality" appearance, the silky grain and the 
superior wearing qualities peculiar to Trostan 
leathers through our own process tannage will 
cause them to stand in permanent relief as long 
as leathers shall be made. 


On account of its rarity, its history and the 
definite attractiveness of the "Lost Shade of 
Purple," Albert Trostel & Sons Company present 
it to the trade as the first of the Trostan Color 
Products, identified as "Trostan 33," a shade that 
will be sought by buyers of modest and aristocratic 
taste, just as, centuries past, it was sought by 
those who were able to command its use for them- 
selves. 


It is not the greenish, nor lavender nor blue- 
purple; it is the deep, dusky, red-purple of ancient 
Tyre, a shade that one knows not if it is blue or red. 
Those who have never seen this shade may have 
regarded the Royal Purple as a gaudy hue. It 
is not. It is distinctively the richest and most 
modest of all combinations in color harmony by 
day, and is so far from conspicuous that, in a 
half-light, it shades into a dark hue, appropriate 
in shoes for informal evening wear. It is a color 
hitherto so rarely seen that it has been known 
to those only who are familiar with the more 
exclusive arts. Within it is the distinctive depth 
of tone, and of color, and of softness, which placed 
it on the thrones of Ninevah and Rome. 


Albert Trostel & Sons Company 


Milwaukee, 
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beaten houses stood where business 
now booms, George G. Gales, a 
Canadian youngster of 10 or 11, 
first tackled boyhood’s chief prob- 
lem—that of earning spending money. 
He solved it by selling newspapers with such energy 
that his supply of candy, white pop, and fish lines 
was the envy of a large juvenile circle. 

Among the streets that felt the touch of George’s 
budding genius was West St. Catherine, where each 
day he tossed a folded evening paper upon the door- 
step of one of these old houses. He paid little atten- 
tion to the place, for he was a busy boy and it meant 
only one of many customers to him. 





From Newsboy to Merchant 


Today the tide of the city’s growth has swept 
over this particular landmark of mercantile ambition, 
and on the same spot stands a handsome three-story 
sandstone building into which thousands of custom- 
ers turn in the course of a year. And by a strange 
whim of circumstance a sign across the front reads: 
“George G. Gales & Co., Fashionable Boot Shop.” 

This rise from newspaper boy to merchant began 
when young Gales had finished his common school 
education and a course in a commercial college. He 
decided that a railroad man’s life offered much in 


romance and opportunity, and for a year he labored — 






PRSURE-EASE -IN 
POOT WEAR 








in the car accountant’s office of the Canadian Pacific 
Railway for an almost microscopic wage. 

Then came several months of severe illness, and 
when health returned young Gales decided to abandon 
railroading for retailing; so he went to work in a 
small shoe store just started by his two brothers. He 
soon came to feel that he had struck the right business, 
and when his brothers were ready to withdraw five 
years later he bought them out. 

From that point on the business expanded steadily 
through eleven years. Then the Canadian Pacific 
decided to build its Windsor Street station on the 
site of the Gales store, but by that time the proprietor 
was ready to move to the big establishment on West 
St. Catherine Street. 


Cleaned Up Before Moving 


When Mr. Gales changed his place of business 
he changed his plan of business as well. He didn’t 
move a single pair of shoes to the new store, but 
cleaned them out entirely in a series of sales and then 
put in a stock of only the highest grade goods, be- 
cause he saw a broader opportunity in that direction. 

“It’s business suicide,’”’ warne” his friends. 

“It’s business sense,’ counte Mr. Gales, and 
went ahead. 

Time has proved him right, for 
seldom fail—business ability anc ard “‘digging’’— 
have built up his main store anc 1¢ branch to the 

(Continued on pag 1) 
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How many people see your windows daily? 
reason for customer-getting, sale-making displays. 
are real merchandising helps. 








The answer is your best 





The ideas in these pages 








Number One 


Number 1 shows an extremely simple and easily made autumn back- 
ground. A circular piece of cardboard has ears of corn cut from cardboard 
extending around the edge. 

In a corner a sheaf of wheat is fastened. Foliage is festooned between 
the circle and wheat and three pendants are hung, one in the middle and one 
in either corner. A rectangle of composition board is laid on the floor and if 
painted in some bright color will make an effective contrast for the dark 


shoes. 









































Number Two 


In this unit the circular fixture is made of com- 
position board. The base is eighteen inches in 
diameter, the column nine inches and the top three 
feet in diameter. A balance is extended around the 
edge to give a finished appearance. 

A skin is arranged over a high shoe stand. On 
the latter slippers are placed, and others are shown 
below. Foliage is banked in the corners. 


No. 3 shows another way in which materials 
shown in No. 1 can be utilized. Sheaves of wheat 
and pendants were used in the corners. Autumn 
foliage is festooned in the manner illustrated and a 
central unit of corn is placed in the middle and tied 
with a bow of brown ribbon. Around the base 
are grouped fruits and vegetables. This unit is 
elevated about six inches from the floor by a cir- 
cular plateau. 


(Continued on page 37) 
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] Cards That Tell the Story / 


Well worded, cleverly designed cards point your argument and adorn 
your window. These weekly pages will help you develop good window men 


and card writers. 
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Show Card Writing 


In order to make our last lesson intelligent and profitable to the 
show card writer who is looking for new, snappy, and up-to-date 
alphabets we reproduce the lower case which is absolutely essential 
because of the fact that the upper case cannot be used entirely 


throughout on a show card or for any one 
given word, but only the first initial is used 
and the balance is executed in the lower case: 

This alphabet is adaptable to the soen- 
necken pen as well as to that of the brush. 
The card writer will find that the angle stroke 
alphabet is one that he will place much 
reliance upon because of the extreme rapid 
execution, its artistic contrast, and its ex- 
treme legibility. However, to produce it in a 
rapid and satisfactory manner it will be found 
necessary to have an excellent brush that 
will chisel to a sharp square and without 
splitting. If you find that your brush does 
split it might be a good policy to try flattening 
it out in an opposite direction. A great 
many times this change will correct this 
tendency. 

The brush as before stated is held at all 


times so that the chisel edge is on an angle of 45 degrees to 
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very little practice to master this style and you will find much 
satisfaction after gaining the necessary proficiency. 

This angle stroke alphabet is made up of part Roman and 
part Old English. 


It can also be used admirably well on a 
slant which will give you contrast in your 
work which is one object you should always 
aim at. 

The card writer will find that he can secure 
best results in executing this style or any 
thick and thin style of lettering such as 
Roman, Script, etc. by working on the very 
tip end of the brush. To neglect this im- 
portant caution will result possibly in the 
greatest number of failures among card 
writers in becoming proficient in brush let- 
tering. 

The tendency at all times is to bear down 
with too much pressure which, as a result, 
makes the work too heavy and naturally 
loses the effect that we are trying to gain. 

The show card shown with this article is a 
quarter sheet 11x14. It shows a clever 
method of utilizing illustrations taken from 


the “Boot and Shoe Recorder.” The lettering was all executed 


the guide line and a uniform pressure is used throughout. If with the pen using the capitals and lower case of the alphabet 


you have mastered the preceding alphabet it will require but 


shown today and last week. 











abcdefghijklmn 
opqrstuvwxyz 
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New Shoe Stores 


Andy Miller, Basher, Mo. 

C. E. Priess, Conrad, Mont. 

D. L. Lanning, Hartwick, Ia. 

W. P. Addington, Forrest City, Ark. 

Swain Shoe Co. (Geo. Rosen, Propr.), 
56 Central Sq., Lynn, Mass. 

Chicopee Dry Goods Co., Inc., Chico- 
pee, Mass. shoe department. 


Another Chain Store 


Oklahoma, Okla.— The _ sixty-first 
branch shop of the Boston Shoe Shop 






¥ 


- DENVER “OMAHA 
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Prospect avenue S. E. The store will 
carry 7,000 pairs of shoes, Mr. Synen- 
berg announced. Interior decorations 
are done in blue, brown and white. Mr. 
Synenberg was at one time general 
manager of a chain of stores throughout 
the United States. 


A New Partnership 


Athol, Mass.—A new shoe store has 
been opened in Cass’ block by William 
Buchanan and Henry Deyo. Mr. Deyo 
has acquired shoe experience in local 
stores. 
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Comes also in Battle 
h Oyster 


EXACT 
REPRODUCTION. Gray. wit 


Havana Brown, But- Gray toppings. 


ton, Dutch Louis heel, 
dome top, 
TOF ceieccsces 


Lincoln, Neb. 
4115 0. 


Denver, Colo. 
Tabor Grand Block. 


LOUIS 


A New, Class 
Low Heel of 


Exquisite Design 


Just one of a hundred odd art 


styles in the Budd Booteries. 


Budd prices on staple shoes, $2.50 


$3, same as ever—Novelties 
never over $6— 


Mostly $3.50 to $5 


Instead of the 
usual $7 to $15. 











Neb. 
2d Floor Rose Bldg. 


Mail Orders Promptly Filled. Send to Nearest Store. I Prepay Postage 
THE MIS-USE OF TERMS 


The squat heel almost merits the term Dutch, but why link 
it with Louis? When the term “kidney heel” came into use it 
killed a type of heel which had many merits. The Louis with 


its gracefu 


lines should remain a standard term—the Dutch 


puts it into the wooden sabot class—also why the use of the word 


“classy.” 


corporation has opened at 124% West 
Main Street. Mr. Goslin, who has been 
associated with the company in an execu- 
tive capacity, will assume charge here. 


A Former Chain Store Manager 


Cleveland, Ohio.—Walter Synenberg 
is proprietor of a new shoe store at 305 


Is it merited? 


New Boot Shop Opens 


Buffalo, N. Y.—A new Marcelle Boot 
shop has opened at 582 Main Street, 
with lines of ladies’ and men’s footwear. 
The new store is under the management 
of A. E. Johnson, for some time in charge 
of the shoe department at the Kleinhan’s 
store. 


In Shoe Stores Everywhere “ee cee 


News of Shoe Stores 
Everywhere 


Features of a New Store 


Des Moines, Ia.—The recent formal 
opening of the new H. H. Seymour 
Shoe Company at 519 Walnut Street dis- 
closed a store with a color scheme of gray 
furniture, rugs, shoe boxes and everything 
conforming. 

Down the center of the room large gray 
rugs have replaced the usual strips found 
in most stores. The chairs and benches 
are covered with gray cloth as is the coun- 
ter on each side of the room. The ceiling 
has been painted gray and new shoe boxes 
of gray have replaced the old white 
ones. 

A new indirect lighting system gives 
the store the appearance of continual day- 
light. The new display windows are 
backed with large mirrors. 

Mr. Seymour has added several novel- 
ties to the store. In the front there is a 
rest room with telephone and writing 
desk for the accommodation of patrons 
and visitors. 

In the rear have been established a 
shoe shining parlor and a chiropodist 
room. 

The stock of the store has been more 
than doubled under the new arrangement 
It is handling four well known makers of 


‘ shoes for men and women. The entire rear 


half of the store is devoted to the children. 


A Correction in Address 


In the announcement of the appoint- 
ment of J. G. Rogers, as shoe buyer for 
A. Heilbron, of Brooklyn, N. Y., the 
store’s address was incorrectly stated as 
53d Street and 3d Avenue. This should 
have read 5th Avenue and 53d Street. 


Modern Shoe Store Bought 


Revere, Mass.—R. J. Ferguson, for- 
merly manager of the Arcadia, has pur- 
chased the Modern Shoe Store, formerly 
owned by White, Coe and Burbank, 393 
Broadway and has the new store ready to 
open. He has recently stocked the store 
with lines of ladies’, men’s, and children’s 
shoes. 

Marott Buys All Interests 


Indianapolis, Ind.—Announcement is 
made by George J. Marott that he has 
purchased the interests of all other stock- 
holders in the Marott Department Store 
Company, of which he is the president. 
The company has been operating the 
Marott store in Massachusetts Avenue for 
some time, and with the purchase of other 
stockholders’ interests Mr. Marot an- 
nounces that he will change the name of 
the store to the Marott dry goods store 
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and will personally direct its policies and 
operation in the future. 

Stockholders in the company, many of 
whom were long time employes of the 
store, realized the full amounts of their 
investments in the stock, according to 
Mr. Marrott, and the purchase of their 
interests involved approximately $10,- 
000. 

Manager Buys Store 


Shamokin, Pa.—Benj. Hirsch, for 
seven years manager of an Independence 
Street shoe store, has now bought an- 
other store for his own account. 


Buys Shoe Store 


Lake City, lowa—James Collicott and 
Harry Pittman have purchased the 
Smith shoe store. 


Installs Women’s Line 


Tell City, Ind—The Leader Stores 
Matt Hirsch, manager, has installed a 
line of women’s high grade shoes. 


Oiling Work Shoes Free 


Monticello, Ky.—D. L. Johnson, who 
handles the “Lion Brand,”’ at this point, 
has installed an oiling machine, and se- 
cured a supply of an advertised lubricant, 
and is advertising in the papers that he 
will oil free of charge every week the 
work shoes of the men in that vicinity. 
The offer is made to everyone, regardless of 
whether they happen to be customers. 


Shoe Store Enlarged 


Wilmington, Del—The Nelson Shoe 
Store, at 422 Market Street, has been 
enlarged, The improvements are even 
more comprehensive than those made two 
years ago at which time 35 feet of floor 
space were added to the rear. 

The improvements include the opening 
of the building on the first floor of which 
the store is now located, to the third floor, 
so as to permit of a daylight arrangement 
by means of skylights. Thirty feet will 
be added to the rear of the first floor. At 
the rear and running on either side will be 
a mezzanine floor. The offices will be in 
the rear of this floor. The remaining 
space on the first floor will be open to the 
skylights on the third floor, and this light- 
ing will make the entire store as bright as 
though it were open entirely to the sky 
above. 

This new arrangement of the store will 
permit the company to comfortably seat 
125 persons. Under present conditions 
there is room for only 60. 

It is planned to attractively redecorate 
the entire enterior and the color scheme 
will be in gray. 


Improvements Under Way 


Newburgh, N. Y.—The former Mc- 
Cullough shoe store now conducted by 
S. B. Thing & Company, Inc., is under- 
going ey{_nsiveimprovements. The most 


noticeable change is the reconstruction 
of the show windows. A modern type 
of electric lighting has been installed 
throughout the store and windows, and a 
new office built. 


New Stock for Improved Store 


Michigan City, Ind.—The Throck- 
morton Boot Shop—formerly Throck- 
morton & Niemer is making extensive 
improvements—putting in the latest in 
new double window fronts. 

Mr. Throckmorton is placing orders 
for a complete new stock and expects to 
be ready with remodeling about October 
10th. 

Mr. Niemer, the former partner, has 
left for Denver, Col. 


Bought and Sold Shoe Stock 


Goshen, Ind.—Noble & Miller have 
bought the shoe stock of M. V. Brundage 
and cleaned up a large part of it at a 
special sale. 

The new proprietors, who already 
operate one store here, will operate their 
new property as a store for shoe buyers 
at prices from $3.50 down. 


May Instal Ladies’ Department 


Goshen, Ind.—Echlebarger & Rens- 
berger are enlarging their store by a 
twenty foot addition, to take care of 
pressing needs, and are considering the 
installation of a ladies’ shoe department. 


Extensive Improvements Planned 


Gary, Ind.—Brellahans Shoe Store is 
planning to make extensive improvements 
in the store about the first of the year, 





A Cutout Window Background 


including new window fronts, new lighting 
system and fixtures and generally to 
remodel the store. 


Store Renamed ‘‘Mike’s Bootery’’ 

Gary, Ind.—Michael C. Kulick has 
purchased the Cayo Shoe Parlors from 
J. N. Cayo. 

Mr. Kulick, better known locally as 
““Mike”’ has renamed his Shoe Store to 
““Mike’s Bootery.” “Mike” has _ been 
associated for five years with the three 
largest shoe firms in Gary. 

J. N. Cayo is retiring in order to devote 
his entire time to a patent in which he is 
interested. 


WINDOW DISPLAY FEATURES 
(Concluded from page 34) 

















A BAD SPELL ae 


WEATHER 
IS LIABLE TO COME 


ANYTIME 
NOW 


BE PREPARED 
WITH 
HEAVY FOOTWEAR 














Number Four 


This illustration shows a ‘“‘stunt’” that is easily made. 
In the foreground is a card inscribed “A bad spell of weather 


word “Whether.” 


is liable to come anytime now—Be prepared with heavy footwear.” 


A panel card has the 


From this card 


an arrow points to the word ““Whether” Heavy footwear is displayed. 
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. ‘More Advertising and Sel ling Helps 


The use of the cuts and ideas in these Weekly Advertising and Selling 
Pages sharpens public interest and produces better business for retail shoe 
stores. 

Merchants have demonstrated their value the country over. Get in line! 
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No. 106, 25c. 





~ No. 107, 25c. 


likes the best and therefore wants to look her best—hence her shoes 

will come in for high consideration on the Eve of All Saints. HERE’S_ good business 

_ Gold satin evening slippers, bronze slippers for house wear, dancin I in our shoes for business 
slippers in wide variety, can dainty spat pumps—all in the acme of goo men— “good” because 


QO" Hallowe’en a woman certainly strives hard’to please the man she 


taste. Smart enough to enable a woman to win the man of her choice on the shoes are built on sub- 
Hallowe’en—smart enough to wear anywhere. $3.00 to $8.00 with many stantial lines without fads or 
fair prices in between. fancies. Foot comfor is sure 


in them and{money invested 
is safe in them. 

Whether you choose our fine 
Russia calf, tan kid, black kid 
or gun metal calf, the same 
reliable workmanship is em- 
Store Name Here bodied in them all. At $5.00 
they stand for sturdy wear and 
give toca man that “business 


XS ’ Va 
Shoe Cuts That Brighten Your Advertising 
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No. 108, 25c. No. 109, 25. No. 110, 25c. 


Clever and appropriate cuts to point your story, designed by merchandising experts. These 


are exclusive “* Recorder ”’ ideas for its merchant readers. 
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Clever 


Stunts, Keen Cu 


Maximum service at minimum cost to you is the keynote of these pages. 
Order cuts by number, REMIT WITH ORDER, and avoid delay. 


Additional help and suggestions free when you have a compaign or a problem 
to solve. 
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ts and Copy’ 
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LEGANCE and grace in 

Fall footwear models that 

give an extremely wide 
latitude for satisfying a wom- 
an’s personal choice are ready 
here. Colors to gratify all 
tastes and a comfortable shape 
for every foot. 

The shoe styles of the early 
season were altogether fine, 
but these new and later lines 
reveal models that are finer yet 
—stunning, smart and beyond 
the telling at $5 and $6 a 
pair. We commend them 

highly. 




















Shoe Store Stunts 








HICH 
ONE 
iS 
GENUINE 











No. 26—‘*Which One is Genuine?’’ 


Unusual attention may be attracted 


- to your windows and store by pasting 


two bills of the same denomination, but 
different in design against the show win- 
dow glass. Near the two bills we suggest 
a small show-card lettered as shown. 
Of course, both bills are good, but the idea 
may cause comment and controversy. 
It might be a good idea to link up the 
phrase with the genuine values you are 
giving in every way. 
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Sense and 
Style 
in Shoes 


HE footwear covenant 
I existing between each 
member of the family 
and this store binds us_ to 
deliver shoe comfort, shoe 
quality and shoe style at 
eminently fair prices—hence 
these Fall and Winter shoes of 
sense and style. 
Through their attractive and 
distinctive features our shoes 
romote home happiness—the 
appiness that true shoe 
value brings just as it always 
bas to our friends the public 
here. Ready for all the fam- 
ily with shoes of sense and 
style. 


The Family 
Shoe Store 


or ‘i 























No. 25—The Clean Money Store 


Some stores have secured inexpensive 
publicity by advertising that they will 
give in change new money fresh from the 
treasury. As the government will soon 
issue some new designs in silver, it might 
be a good idea to put on this suggestion. 

Play up the idea that now is the time 
to get rid of your old, worn, soiled money 
and in exchange get fresh new paper or 
coins. 

If this idea appeals to you it is ad- 
visable to arrange with your local bank- 
ers a few days in advance, so that you 
—_ have new coins in ample time to 
make the best publicity use of this 
suggestion. 















No. 112, 25c. 


OMEN’S shoes for gen- 
eral wear have as many 
moods as gowns or 

suits and this stock meets 
them all. To be “well turned 
out” her boots and slippers 
must be as numerous as her 
costumes and as varied in the 
novelty of their features, too. 

From the smart, all black 
walking boot, to the black boot 
with a gray or fawn top, or 
the all tan or mahogany 
brown, there are shoes for the 











mood here—no favored style 
is lacking at $3.50, $5 and $6 
a pair. 


























No. 27—Imitation Broken Window 
Pane 


The accompanied idea, if never used 
in your city will always attract atten- 
tion. This consists of the window pane 
treated to represent a broken glass 
caused by throwing a shoe through it. 

Take a shoe and cut it carefully in two 
parts. Glue one part to the exterior of 
the window glass and the other part on 
the interior. Place this high on the 
pane so as to be out of reach from mis- 
chievous boys. In order to secure a 
realistic effect it is advisable to glue the 
number of broken strips of glass to the 

(Continued on page 41) 








eens oats 











40 


BOOT AND SHOE RECORDER 


WHITCOMB SHOE CO. 


HAVERHILL, MASS. 


Men’s Union Stamp Shoes. In stock, ready for at once shipment. 
100 Styles. 


All the popular prices 








Stock No. 1721 


Our Shoes at $2.25 


Stock No 
1709 
1716 
1715 
1707 
1710 
1714 
1720 
1721 


Gun Metal Button 
Gun Metal Button 
Gun Metal Blucher 
Gun Metal Blucher 
Gun Metal Blucher 
Gun Metal Blucher 
Gun Metal Bal 

Gun Metal Bal 


Stock No. 1571 


Welt 
Well 
Well 
Welt 
Welt 
Welt 
Welt 
Welt 





Stock No. 1709 


All Goodyear Welts 





Black Fibre Sole and Heel 


Petty Last 

Crown Last 

Crown Last 

Petty Last 

Crest Last 

Medium Freak Last 
English Last 
English Last 





1552 
1550 
1551 
1571 
1565 
1564 


Gun Metal Button 
Gun Metal Blucher 
Gun Metal Bal 

Gun Metal Blucher 
Black Vici Kid Blucher 
Black Vici Kid Bal 


Wingfoot Rubber Heel 


Goodyear-Mc Kay _ Essex Last 
Goodyear-Mc Kay Crest Last 
Goodyear-Mc Kay _ English Last 


Mc Kay 
Mc Kay 
Mc Kay 


Park Last 
Essex Last 
French Plain 





These—with nearly ninety other styles at various prices—make a most complete 
stock of Men’s Union Stamp Footwear. 


READY TO SHIP 


Our New Catalogue Gives Full Description 
Send for It 


WHITCOMB SHOE CO. “vass” 
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FIGURE-EASE IN FOOTWEAR 
(Concluded from page 33) 
point where they carry perhaps the largest and most 
exclusive shoe stock in the Dominion. 

But there is one factor in this story that many of 
Mr. Gales’s friends overlooked. Business ability 
with him means more than an attractive store, good 
salesmanship and intelligent buying—it means ade- 
quate records. Mr. Gales would as soon employ a 
blind window trimmer as to try to run a store in the 
dark as regards figure-information. 


Definite Knowledge of Stock and Store 

Experience taught him early in the game that the 
man who succeeds is the man who crosses guesswork 
out of his dictionary—who knows what his goods 
cost him, what his overhead is and what stock he 
has on his shelves; which clerks are his best salesmen; 
whether his profit is a profit on paper or a profit in 
reality. 

But as the main store and its branch grew, their 
proprietor saw that he needed further figures about 
his business. He knew the principle was right, and 
was sure its broader applica.ion would be better. 

But the ‘bookkeeping shoe”’ had already begun to 
pinch because of the growth of business; six office 
employees were already carrying about as much work 
as they could, and Mr. Gales knew that more help 
would bring heavier expense and only temporary 
relief. He solved the problem by installing mechani- 
cal methods. 

Store Divided Into Departments 

During the year that followed Mr. Gales was 
enabled to cut his office force in half. B. J. Gaul, 
the accountant, and two girls now easily attend to 
all the clerical work, obtaining a complete and accur- 
ate record of department and clerks’ sales—a record 
that a staff of six was unable to handle before. 

The system that accomplishes this is simple. The 
business is divided into three departmenis—staple 
lines carried on the ground floor of the main store; 
specials, fancy footwear and findings on the second 
floor; and a general stock in the East End store. 
Every style of shoe has a number under the general 
classes numbered 100, 200, etc ; 

Only one pair of each size and style of shoe in stock 
is carried on the shelves, and each night the cashier 
takes the day’s sales slips, which show the stock num- 
ber, size, price, and salesman’s number, ani makes up 
a report of goods sold. 

In the morning this report goes to the stockroom 
and the shoes are replaced on the shelves. In this 
way each department manager has an accurate 
perpetual inventory that tells him not only how many 
pairs of shoes of all kinds are in stock, but how many 
of each size and style are sold in any given period. 

The sales slips are turned over each day to the book- 
keeping department. 

The record is made up on the sales analysis forms 


that Mr. Gales has found so valuable in his business. 
The sales slips are first sorted according to clerks, 
and the figures are then run off on the adding ma- 
chine. The operator has only to list the check num- 
ber, cash sales and charge sales—setting the figures 
down as if on paper. The machine performs all 
calculations, giving the total for each clerk, and at 
the same time storing the grand total so that when 
all the clerks’ records have been entered, a total of 
them all can be obtained. The daily recapitulations 
are then posted. 

With the keyboard split in the same way the 
daily recapitulations shown on the preceding page 
are then posted—onz for cash sales, another for charge 
sales, and a third summarizing the totals of both 





GEO. G. GALES & CO. DEPARTMENT DAILY SALES RECORD 
Den g 1 2Llat 1 Glhe 
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Sales Credited to Proper Departments Daily 


cash and charge sales. One of these forms is made 
out for each department and they show the day’s 
business in shoes, rubbers, repairs, hosiery, and 
findings. 

From these sales recaps and the sales analysis by 
clerks another form is posted daily showing the 
total transactions by departments, clerks and lines of 
goods. This constitutes a complete summary of the 
day’s business, and by a glance at it the proprietor 
can tell which lines are going well, which need bol- 
stering up, and which clerks are most valuable to him. 

The Gales stores are up-to-date in every particular. 
There is a writing and rest room for patrons; all fur- 
nishings have been installed with an eye to comfort 
and convenience; stock is of high grade and is at- 
tractively displayed; all office and store equipment is 
of the most modern typ2. 


SHOE STORE STUNTS 
(Concluded from page 39) 
inside of the pane, also paint window with white paint made 
of water color in order to secure the zig-zag effect. The effect 
can be heightened by placing a few pieces of broken glass on the 
interior of the window as if it had fallen there from the break. 
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How Onyx Service Answers 


A Shoe Merchant in Virginia Writes Us 


“*T have decided to put in a Ho- 
siery department and want to do 
it right. There is a good-sized 
ladies’ college in town and I be- 
lieve I can sell a lot of hosiery 
to the girls who come to me for 
shoes. 


‘One or two of them have asked 


me why I did not carry hosiery, 
and said they liked ONYX. I 
want to know what I ought to 


‘‘Now, I am in the hands of you 
folks. I have about $500 which 
I can devote to a stock and fixtures 
etc.—-but I don’t know anything 
about hosiery and cannot afford 
to hire a buyer. I have heard a 
lot about ONYX hosiery all my 
life and decided that if your goods 
have been sold all these years they 
must be good and you ought to be 
some experienced.” 


Place Orders Early For Next Spring Stocks of 


“ Onyx” 





Keg US.Pat. Office 


If you would save worry, time and MONEY 


have for a stock to open with. 
This town is a farming center of 
about 4000 population. I have 
a lot of outlying trade-—beside 
the better class of the towns- 
people. 


“T think I could sell as high as 
a $1.50 stocking, but fifty cents 
to $1.00 would likely be the bulk of 
the call. 


‘If you can give me the benefit 
of your advice, and start me right, 
I should appreciate it very much 
and if the department goes any- 
thing like the right way, you will 
have made a steady patron.”’ 

‘Please let me hear from you 
fully and at once, for | want to 
start going before the Spring sea- 
son opens.’ 


| 
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Hosiery Department Problems 


This Was Our Answer to Him 


‘‘We were most pleased to re- 
ceive your letter asking our co-op- 
eration in starting your Hosiery 
department. 

‘The circumstances as outlined 
by you sound most promising and 
we can see no reason why your de- 
partment should: not become a 
marked success. So many requests 
similar to yours are continually 
coming to us that we have, out of 


sirous of installing an elaborate 
new department. 

“Tn the meantime we are send- 
ing our Mr.------- , who has rep- 
resented us in your vicinity for 
many years, to call upon you in 
the next few days and discuss 
the situation with you at first- 
hand. He will be glad to give you 
the benefit of his experience in ho- 
siery selling, and as he has start- 


90% of the most successful shoe store hosiery departments started with 







“Onyx” 





— 
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Reg V.S.Pat. Office 


and still sell ““Onyx”’ as their leading feature 


the many years of experience which 
has come to us, devised several 
assortments which are expertly 
calculated to meet the needs of 
the shoe merchant who is starting 
to sell hosiery. 

‘These assorted stocks are va- 
riously priced at from $250 up to 
$500 and we think your needs will 
require initial stock in the neigh- 
borhood of $400. 

“We know that you are pre- 
pared to spend $500 in stock and 
fixtures but feel that you can do so 
for less money unless you are de- 


Boston Office: 
$1 Bedford Street 


Philadelphia Office: 
1083 Chesinut St. 


Emery-Beers Co., Inc. 


NEW YORK 


SUCCESSOR TO THE WHOLESALE BUSINESS OF 


Lord & Taylor 


ed many other departments in 
towns similar to yours, his ad- 
vice should be very well worth- 
while. 

‘‘We are confident that with his 
co-operation and the name and 
reputation of ON Y_X behind you, 
your hosiery business will be most 
satisfying to you as it has been 
to 90 per cent of the most success- 
ful shoe store hosiery departments 
in this country which are now sell- 
ing hosiery and which started with 
our co-operation.” 


Chicago Office: 
The Lytton Building 


San Francisco Office: 
Bankers Investment Building 
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Quick Service 


In filling your broken sizes and widths is assured 
on receipt of mail or wire orders. 


One Million Dollar Floor Stock 


is constantly at your service, for filling orders in 


Men’s, Women’s and Children’s Shoes 


‘Shoes for every member of the family.”’ 








Lose no sales because of broken stocks. Wire us 
your needs. Orders filled promptly. We supply 
our customers with the best lines of footwear and 
practical helps for retail selling. 







Catalog on Request | Orders Shipped Promptly 


R. P. SMITH & SONS CO. 
Chicago, II. 
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DISPLAY YOUR SHOES ON UNIQUE 
AND ATTRACTIVE STANDS 









No. 1657 








. —_ 
Price Each 

Oak Mohagany 
Wax or Varnish 

Finish Finish 

2 1-2 inch. . .$1.00 $1.15 
6 ineh..... 1.78 1.90 
8inch ..... 2.00 2.15 
10 inch ..... 2.25 2.40 































Made with our new Made with our 
cast brass base, 5 3-8 cast brass base 
inches square; 1-2- inches square, 3-8 
inch square standard inch standard with 
with 3-8 inch adjust- 1-4 inch extension; 
able rod, making ex- made in 3 heights, 7 
tension from 12 to 20 to 12 inches, 12 to 20 
or 18 to 30 inches; inches and 18 to 30 
top rod is 3-8x8 inches. Top is 5x10 
inches long. Shoe inches; oval bevel 
holders are made to glass with swivel 
tilt to any angle. connection. 
Price each $2.80 Price each 


Every one of our shoe stand designs 
js original and carry an air of in- 
dividuality with them. 

The Hugh Lyons label is your guar- 
antee for durability and value. 


heavy 
, 53-8 









& These hot days make foot troubles exceptionally 
prominent and open the way to easy profitable 
sales of Dr. Scholl’s Pedico Foot Soap, Pedico Foot 
Balm, and Antiseptic Foot Powder. 

These “3” Necessities for Perfect Foot Comfort 
give quick relief from tired, aching feet—hot, 
tender, perspiring odorous feet. 

One dozen of each brings with them an attrac- 
tive display sign, a quantity of circulars with your 
name printed on them, and two newspaper electros 
for your own use. 

These preparations cost you $5.75. You get 
the advertising matter free. Order at once. 


THE SCHOLL MFG. CO., CHICAGO 
NEW YORK TORONTO LONDON 








































No. 110 ong 

a Se DOUBLE SHOE STAND 

HUGH LYONS & COMPANY 
LANSING. MICHIGAN 


35 W. 32nd St. 234 So. Franklin St. 
New York Chicago 
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A War Record . 


These DRY-SOX Shoes were 
in continuous service for 15 
months and 13 days in the 
European War. 









The average life of an army shoe in 
this War is 6 weeks. 








Read the remarkable story of M. S. Dangubich of Lead, So. Dak. | 


“I am sending to you by express today the pair of Mayer DRY-SOX Shoes I wore during the entire 
time of my enlistment with the Serbian Army in the European War, which was 15 months and 13 days; | 
beginning Dec. 25th, 1914, and ending May 7th, 1916. During this time the shoes received constant . 
service over some of the roughest roads that had to be traveled in all the territory where the War raged. { 
At one time I had to travel 8 days without removing the shoes from my feet, as we were retreating 
from the enemy at an average of 25 miles a day.”’ 


A SS sass — ~—— 


Solid Oak Tanned Counter 


—_ ii: 
Rprnipeeenpie natn tetaiamstnonains) 


% Bellows Tongue 


DRY-SOX «= 


Honorbilt Brand 





pene neem 


The SHOE of SPECIAL QUALITY and 
CONSTRUCTION for WET WEATHER 


a | 








Solid Oak 
The DRY-SOX is not only a most profitable Full Leather , pe ae 
seller, but is unequaled as an advertising lead- — \ : Extra Strong 1 
er and feature for your store. d if LY Steel Shank | 











Best Quality 


It is made in many handsome styles and pat- madly ee 


terns, and will give your trade the utmost 
satisfaction for style, fit, comfort and long- 
wearing service. Send for our DRY-SOX 


Animal Parchment \ 


catalog and selling plans. es (Pigs Bladder) . 

>. fe Inside Cork Filling \ t 

2I2555-—— Le, imal Parchment (Pigs Bladder) H 

F M B & Sh e Co 2IT55 S554 SS Anim 
s af 4 oot - : ees Solid Oak Tanned Outer Sole \ 


MILWAUKEE, WIS. 
Rubber Welt Sewed in with Leather Welt, makes 
the shoe as waterproof as it is possible to get it. \ 


_— —_— a —_ _ —_— — _ _ a —_ —_— a —_ _ = = — — = — — — —_— 
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HONEST. VALUE WITH 


INCREASED DURABILITY 


WE OFFER IN 


QUICK SELLERS and PROFIT MAKERS 


JOHNSON-BAILLIE SHOE CO. 


MILLERSBURG - - 










The Stitch 
that is sunk 






in the inner- 






sole means 







absolute 







foot comfort 





The Landers Felt- 
Lined Canvas In- 
nersole is in every 
way superior to an 
innersole of 
leather. 


No rough, uneven surface—no lumpy thread 
bunches to cause discomfort. The stitches are 
sunk in the felt and covered with a thin sock 
lining. 

The result is a sole of surpassing smoothness 
and comfort. 















Feature these inner soles in your ‘shoes. It will 
pay you—many times over. 










The Landers Brothers Company 
Toledo - - - Ohio 





Know the Human Foot 


and You Will Increase Your Earning Power 
TT 

Learn how to fit shoes and corrective appliances in 
every case of foot trouble. To do that you must know 
the anatomy of the foot. You must be familiar with foot 
ailments, and the easy way to obtain the necessary knowl- 
edge is to study this book 


The Human Foot 


Anatomy, Deformities 
and Treatment 


By Dr. Wm. M. Sicholl 


Nearly 400 pages; over 300 Illustra- 
tions; plain, understandable language 








$3-00 in U.S. 


Elsewhere $3.50 











Partial List of Contents 

The Bones, Muscles, Tendons, Lig- 
aments, Arteries, Veins and Nerves of 
the Foot, Skin and Nails, Mechanical 
Consideration of the Foot, Examina- 
tions, Weakened Foot, Flat-Foot, 
Metatarsalgia, Morton’s Toe, Method 


of Fittin rch Supports, Hallux | Val- 
gus and Bunion, Painful Heel, Ham- 
mer Toe, Weak Ankle, Sprained 


Ankle, Tubercular Ankle, ‘Pes Cavus, 
Hump Foot, Hollow Claw F oot, 
Knee, Bow Deformities 
of the. Knee, Rheumatism, Gout, Dis- 
eases of the Feet, Dislocations, Corns, 
Callosities, Callous, Skiagraphy, His- 
tory of Footwear, Footwear and Fit- 
ting of Shoes, Hosiery, Care of the 
Feet, Method of aking Plaster 
Casts of the Feet, and many other 


subjects too numerous to mention 


Supply Limited 


Only a small mt capaly of of these books 
has been pub’ ou do i 
want to be aceek  Otder 


The Foot Specialist Pub.C Co. 


211 W. Schilier Street - Chicago | | Actual size, 68 in. x 9} in. | 

















SHOE STORE 
FURNITURE 


To Match Your Fixtures On every piece. 


On every piece. | 
CHAS. E. HALL | 


W. T. CHENEY 


WALK-OVER BOOT SHOP 


Terre Haute, Ind., June 21, 1916 § 
C. F. STREIT MFG. CO. 
Cincinnati, Ohio. 
Dear Sirs:--Our Fitting Stools received yesterday and we are 
so well pleased with same that we would like for you to make §& 
Ship by express and oblige. 
Yours truly, 


us four more, at once. 


WALK-OVER BOOT SHOP 
FITTING STOOL 





$3.50 


The cheapest on the 
market--will outwear 
4of any $2.00 kind 


STRONG and 
STEADY 





WRITE FOR CATALOG 


The C. F. Streit Mfg. Co. 


1047 Kenner St., CINCINNATI, O. 
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66 OW can you best judge a person’s character at first glance—by studying 
the eyes or the mouth?” a woman who wears her clothes well was asked. 
And without a moment’s hesitation she answered; “By looking at 
her feet!’’ 


The little refinements, the taste of selection, the fit and the form, are things that 
count for much with women, and so count for a great deal in the field of feminine 
footwear fashion. ; 


They are the things that have made the Lindner line of appealing interest to the 
woman of taste and refinement; they are the things that will make the Lindner 
line a profitable line for you to put before these women, in your windows and on 
your shelves. 


It will be profitable for you to investigate now by inquiring for details and prices. 
They will interest you. 


LINDNER SHOE COMPANY 
CARLISLE, PA. 
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Back Up Your Selling with the Union Stamp 


Stimulate your selling power next season by insisting on shoes with 
the Stamp of the Boot and Shoe Workers’ Union. 


Union Made shoes open a market to the trade of all the people, and 
give you a bigger, broader selling field. 


You can procure shoes for 1917 in all styles at all prices for all mem- 
bers of the family, bearing the Stamp of the Boot and Shoe Workers’ 


Union. 


We will gladly furnish you a list of manufacturers making Union 
Stamp shoes, and also furnish you, gratis, electros of the Union 
Stamp for use in your advertising. 


Build up your business in 1917 with shoes bearing the Stamp of the 
Boot and Shoe Workers’ Union. 


Boot and Shoe Workers’ Union 


Affiliated With American Federation of Labor 
246 Summer Street, $2 32 Boston, Mass., U.S.A. 
JOHN F. TOBIN, Gen’! Pres. se CHAS. L. BAINE, Gen. Sec’y-Treas. 














enor & SHOE 
WORKERS UNION ~ 
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Griffin Dressings 


They speak for themselves. 





Griffin’s White Kidine 
An effective and safe clean- 
ing and whitening fluid 
that cleans all white kid 
and white calf stock. 


Small size, $11.00 Gross 
95c¢ Doz. 


Large size, $18.00 Gross 
$1.60 Doz. 

















Griffin White Bag 
Powder 
Probably the most con- 
venient form in which a 
white dressing is put up. 
And it works. 
$7.00 Gross 65c Doz. 











“GRIFFIN | 
J | 


BRONZE 
DRESSING! 


WiLL TURN ANY | 
COLWR LEATHER) 


FINE BRONZE FINISH 





Griffin Shoe Bronze 


Is the Most Natural 


Bronze on the Market. 


Large size, $24.00 Gross 
$2.20 Doz. 

Small size, $18.00 Gross 
$1.60 Doz. 











Griffin Magical Powder 


One of the two accepted ways 
for cleaning colored suede, Nu- 
buck and nappy leathers. White, 
Light Gray, Dark Gray, Pearl, 
Brown, Chamois, Fawn. 


$9.00 Gross 80c Doz. 


Griffin Suede Dressing 


A combination outfit to clean 
and restore colored Nubuck, 
suede and nappy leathers to 
their original shade and state. 
Tampico brush and 314-0z. bot- 
tle. White, Black, Light, Dark 
and Pearl Gray, Brown, Navy 
Blue, Dark Green, Red. 


$17.00 Gross $1.50 Doz. 


There is a Dressing for every shoe 











SOFTENS THE LEATHER 
AFTER THE RAIN 
GRIEF NFS ,CO. 


WEW YORK,US.A 














Griffin’s Glazed Kid 
Cream 
In Blue, Black, Light Gray, 
ark Gray, Brown, Green, 
Red, White, Ivory, Cham- 
pagne 
CLEANS—COLORS 
POLISHES 
Is to the Leather what 
Cold Cream is to the Skin. 
3-oz. Bottle in Beautiful 
Lithographed Carton. 
Price, $16.00 Gross 
$1.40 Doz. 





Griffin Dull Finish Glycerine 
Paste 

It will not polish; but it gives to 

dull calf and kid shoes and tops 

that clean lustre that you find 

in new leather. 


$8.50 Gross 75¢ Doz. 


GRIFFIN MFG. COMPANY, Inc. 


69 MURRAY STREET 


NEW YORK 


CANADIAN REPRESENTATIVES, 1 


Canadian Shoe Findings and Novelty Co. 
2 Trinity Square, Toronto, Canada 


sae peer nay 
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? CLEVELAND'S SUPERB 
OIL SHOE POLISH 






The Dealer’s Delight 
For it Sells at Sight 


Black, White and Tan 
in the Little Brown Jug 
$2.00 Doz., $21.00 Gross, F.O. B. Boston 


Alden T. Cleveland Mfg. Co. 


Boston, Mass. 
TIMI 


SUCULEAELOAUOEOOOOOURAUGEUOOOOEECGEOUDOOOGUOSOOOEOOROOOROOEOOGESOOOOOROOOEROGEOOUEOOEOOONOOOEOGE 
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at 


THE ADVANTAGES OF | 


Perfection 


f techonedll 


With the Sharp Shoulder and Broad Wear- 
ing Surface 


They don't scratch floors They do protect 

They don’t wear slippery They do stop uneven wear 

They don’t drop out They do prevent runover heel 

PUT ’EM WHERE THE WEAR COMES 
TRADE SUPPLIED BY 


F. W. Whitcher Co., Gs, 




















SHOE AD LAST 
SAMPLE CASES 





The Globe=Wernicke Co. 


91-93 Federal Street, Boston 
DESKS, CHAIRS and FILING CABINETS 
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The Shoe 


Trades Journal | 


OF LONDON, ENGLAND 


Reaches every week the leading buyers of Boots and Shoes ia 


ENGLAND SCOTLAND IRELAND 
AUSTRALIA NEW ZEALAND 


SOUTH AFRICA INDIA 
BRITISH WEST INDIES 
CEYLON BURMAH 


STRAITS SETTLEMENTS, ete., ete. 


American shoe manufacturers desiring foreign trade will reeeive valuable 
information by reading this weekly paper 


10 cents a copy $3.00 a year 
Advertising, Subscriptions and Samples, Address 


Franklin P. Shumway Co. : 


453 Washington Street, Boston 


American Representatives for all 
Foreign Shee Trade Papers 
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= ~ 


ago this month 


; 7 Edison invented the — 
first practical incandescent Q\-_ 
\ lamp. From that day to this, = 
\ lighting has grown to be perhaps the 


-most important equipment of any store. 
Today the progressive stores of the 
country use 


ill EDISON MAZDA LAMPS 
ais | Made in U.S. A. and backed by MAZDA Service 

| The very latest development is the MAZDA C 
Lamp, made in sizes from 75 to 1000 watts. It is. 


1 Cer. § about twice as efficient as the first tungsten filament lamp., / y/ 6 
/ J | In other words, its use nearly doubles the amount of candle- (9) 
power your dollar can buy. The MAZDA C is by far the Nearly 
5, (Candle most economical lamp to use because it produces more light 2000 \t 
from less current than any other type of lamp. | 
Your windows and the more important parts of your 

store should be lighted by these new lamps. Your: 
lighting company or nearest MAZDA agent will help 
you select the proper sizes. 


If you are considering a re-arrangement of your UP 
lighting, the advice and co-operation of experi- ae 
enced lighting engineers are at your service always. % 
’ 2 


EDISON LAMP WORKS 


OF GENERAL ELECTRIC COMPANY 
Harrison, N. J. 


6008 
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Patented 


A. H. RIEMER 
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The styles we are now showing 
of the H & F shoe for men, 
will prove a delightful surprise 
to even the long experienced 


buyer. 


“ EVERYTHING NEW THAT’S GOOD” 


Howard & Foster Company 


Makers of Men’s Shoes for Particular Purchasers 


Brockton, Mass. 


Sell Riemer 


GOOD SOLE 


Boots and Shoes 











You can work up a 
good volume of busi- 
ness ip wood sole work 
shoes and boots—and 
make a nice profit. 
Made of Riemer’s special tannage waterproof oil 
grain leather. The wood soles are close grained 
—- to fit the feet, 
and will not warp or 
crack. 

Riemer Boots andShoes 
are lighter and more 
durable than any all 
leather, rubber or other 
footwear, and are spe- 
cially adapted for all 
work in damp places 
or on concrete floors. 
Put a small order in 
stock and see what 
genuine _ satisfaction 
they give. 

Buckle Shoes. . . .$1.60 
High Boots...... 3.00 
Steel Rails (extra) .35 
























SHOE CO. 
Milwaukee, Wis. 
Established 1887 









Patented 
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PALE 








Coburn 


Trolley Ladders 


are simple, ef- jf 
ficient, inexpen- 
sive, saving time 
in sales effort. 









Get estimates-- | 
send us a rough 
sketch of your | 
store interior, 
showing shelves | 
to be reached and | 
let us tell you the 
cost. 





Catalogue on re- 
quest. 


Coburn Trolley Track Mfg. Co. 


LYOKE, MASS. 


sesnansesescennnnianissieaiaeettataetemteamashetaaaaeethesiniiatinesbastissel 
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J § K Shoes command Admiration ASH 
J § K Shoes command Business 


J § K Shoes command Profit 


Fito the Arch 





. 9 
In Spring °17 
Some merchants will have “simply shoes,’’ while others 


will have the business. 


If YOU want the business, you must have the right shoes 
and at the right time, so place your order now for 


J&=K Shoes 


for YOUNG WOMEN 


By ordering now, you'll be sure of having enough novelty merchan- 
dise — owing to the great popularity of our line, we’ve seldom 
been able to take care of the “eleventh hour”’ fellows. 


The original arch-fitting, business-building, profit-producing young 
women’s line of America. Salesmen on road Oct. 1. See the 
smartest display we’ve ever shown. 


me JULIAN & KOKENGE co. 


CINCINNATI. 
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The New Style Arctic Buckle «SURE-LOCK” operates just exactly the opposite trom 
the old style. The Old Style Buckle goes UNDER the slotted plate. The New Style 
Buckle goes OVER the slotted plate and hooks down into it. 


The Advantages of the Sure-Lock Buckle: No projecting ends to catch. A wire bolt, giving it great strength. 
It locks under all conditions. Cannot be clogged with ice, sand or dirt. A positive motion to unlock it. 
Can be unlocked with gloves or without gloves. Not dependent on its spring to keep it locked. Does not 
require the fingernail to open it. Has a smooth surface. Keeps its alignment. Very neat in appearance. 
Simple in operation. Greater adjustment than any other shoe buckle. ; 


iii 
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| QUALITY || || SERVICE | 

















FOUR CARDINAL POINTS 


that make 


oxEorour” | NORWICH FIXTURES 
IN-STOCK LEADERS 


Here is the shoe you 
can catch the trade 
with. Our College last. 
Tan Mahogany Bal., 
Single Sole, 1 inch heel, 
Widths C & D. 


Price $3.85 








The standard to go by 
Catalog No. 19 


now ready. Send for your copy 







The Norwich Nickel & Brass Co. 
NORWICH, CONN. 


STYLE NO. 201 Ready to Ship Salesrooms | 
CONDON BROS. CO. 33: Recah 26 Kingston St. 
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Here’s 


Profit nd 
+—both ends 


09 


and the middle!’ 


You shoe manufacturers that are up against the rising 
sole leather market, do you REALLY know the merits of 
DURABLE-KOMPO SOLES? 


Do you know that DURABLE-KOMPO SOLES will wear on 
an average from 40 to 100 per cent longer than sole leather? 


Do you know that they will stitch close without breaking? 
That they will not crack and that their price is reason- 
able, and much lower than leather? 











Get a sample pair in front of you and test them—and 


do it today! 


SLIPKNOT RUBBER HEELS 


keep your profit up on the other end. The best rubber 
heel. Medium priced. Samples on request. 





PLYMOUTH RUBBER COMPANY 


CANTON, MASS. 











56 BOOT AND SHOE RECORDER 


PMT TY 





Goodyear cKay 


wets Burley and Stevens, Inc. °° 3-ves 
NEWBURYPORT, MASS. 


Established in 1884 


FOR THIRTY-TWO YEARS makers of BOYS’ and GIRLS’ footwear 


Realizing that the present market conditions and 
the request of the “Young Trade” for style, and 


the demand of the parents for service, all at a medium price has made 
the production of such a line all the more important and harder to find, 
we have bent every effort toward this attainment. 


The results have exceeded our expectations. 


The salesmen can prove it. 
A card will bring one at your door. 


Boston Office * x ey 110 Lincoln Street 





TTT 





Prudence suggest paying more that you 
may get more. 


The Marshall shoe has been continually 
improved until today it stands pre-emi- 
nent. 


“QUALITY . MAINTAINED” 


C. S. MARSHALL COMPANY 
BROCKTON, MASS. | 





al 
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have a definite meaning in the minds of a constantly 
increasing number of shoe wearers. They mean a shoe 


that is perfectly smooth inside. They stand for 








COMFORT, STYLE AND DURABILITY | 








Discriminating shoe wearers understand the interesting 





details of the manufacture of these shoes. There is in- 


disputable evidence that people want and are willing to 


RET A aE EE 


pay for this high-grade type of footwear. 


Have you told your customers you had them? Many 


dealers have found it paid to do so. 











UNITED SHOE MACHINERY COMPANY | | 
BOSTON - -~ MASS. : 
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Are you ready to 
supply the demand 


for 


»\ HUB-MARK RUBBERS? 


DO YOU REALIZE that the season for rubbers 
is close at hand? Is your stock in good con- 


dition? Will it meet the requirements of your 
customers? 


If not it is high time to place your orders for HUB-MARK 
rubbers, the satisfactory brand. 


Made by the 
BOSTON RUBBER SHOE COMPANY 
MALDEN, MASS. 
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Boots and Shoes 


Speaking for the entire country, the weather this 
fall has been most fortunate for the manufacturers 
of rubber footwear, though perhaps the exact opposite 
to the retail merchants, inasmuch as there have 
been fewer heavy cold storms, and these smaller in 
extent than normal. The absence of such severe 
weather has, of course, brought September retail 
rubber sales far below the average, which perhaps 
has not pleased the dealer particularly. It has, 
however, greatly helped the manufacturers, who, 
while using every available means to increase their out- 
put, still find themselves far behind their orders. Had 
there been country-wide cold rains in September, the 
manufacturers would have been hopelessly swamped 
with demands for goods due their customers, with 
consequent dissatisfaction, with increased animosities 
and bickerings. The comparative absence of any 
long-continued heavy consumer demand, however, 
has given the manufacturers that much longer time 
in which to fill orders, as a consequence of which, the 
pressure is reduced, although there is still a very 
considerable amount of unfilled business on their 
books. 

Tennis Goods 


As has previously been noted in this department, 
the United States Rubber Company announced its 
prices for the season of 1917 on September Ist. 
This, as has been the case with all price lists sent out 
by the Company, was subject to change without 
notice. On September 25th, the company sert out a 
notice reading: 

““We announce advance in list prices of Vim Tennis, 
effective September 26th, as follows: 


BALS OXFORDS 
Men’s 57c. " ATe. 
Boys’ 55c. ' 45c. 
Youths’ 53c. “ 43c. 
Women’s 54c. 44c. 
Misses’ 52c. 42c. 
Children’s 48c. 38c. 


Crude Rubber 


Receipts of crude rubber in August were below 
normal, which fact was accounted for by scarcity of 
steamers, and delays in transit. The average, how- 
ever, is maintained by the increased receipts during 
September, which were large in both eastern and 
western ports. While not by any means rivalling 
New York, Seattle has become an important port 
of entry for plantation rubber, though, of course, 
none from South America comes into this country 
that way. Receipts of Brazilian rubber are some- 
what disappointing. Although they have been fairly 
large, there is so little of the better sorts in dealer’s 


The Rubber Realm ae ak 


or broker’s hands that prices are high and very firm. 
However plantations are coming in generously, and 
the result of this state of the market is a strong mar- 
ket for wild rubber, and a somewhat easier market 
for plantations. There is a continuance of the 
moderate buying which has characterized the market 
here for some weeks, a manifest disposition to pur- 
chase nearer to the immediate demands of the fac- 
tories, rather than to stock up far ahead on a some- 
what uncertain market. Futures for upriver fine for 
December, January are 70 to 7l1c. 

We quote: 

Up river fine, 73c.; islands fine, 70c.; up river coarse, 
43—44c.; islands coarse, 3lc.; caucho ball 45c. for 
upper, 43c. for lower; cameta 32$c.; red Massai 52c.; 
first latex pale crepe 61c.; smoked sheet 603—61c. 


Scrap Rubber 


Scrap rubber shoes are somewhat lower than per 
last report. Philadelphia dealers are offering $8.75 
per hundred for large lots. New York offers range 
from $8.75 to $8.85 per hundred, and Boston dealers 
have paid, during the week 8} to 9}c. per pound. 
Collectors are reported to be holding out for 9c. at 
least, and business is slow at most large receiving 
points. 

Rubber Notes 


The Lycoming (Pa.) Rubber Company’s factory is 
now running to a daily capacity of 5000 pairs of rub- 
ber shoes. 

Charles A. Coe, eastern selling agent of the United 
States Rubber Company started on a western trip the 
last of this week. 

Henry C. Pearson, editor of the India Rubber 
World was one of the speakers at the recent Chemical 
Convention in New York City, his subject being 
“The Rubber Chemist and the Rubber Trade.” 

During the first two weeks of September, over 
four hundred members of the Canadian Consolidated 
Rubber Co. in Montreal joined the Ten Thousand 
Club, thereby agreeing to contribute, while the 
European war lasts, one dollar per month to the funds 
of the Red Cross Society. 

Malden has lost a wide-awake, up-to-date citizen. 
E. L. Phipps, the able assistant to selling agent 
Charles A. Coe, at the Boston office of the United 
States Rubber Co. has purchased a fine residence in 
Winchester, and has already removed to that fast 
growing aristocratic town. 

The Converse Rubber Shoe Company is showing a 
new basket-ball shoe for which it claims unusual non- 
skid qualities because of its peculiar tread. Besides 
the regular diagonal ribs common to tennis sole 

(Continued on page 61) 
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Protect Yourself on 


Deliveries 


Place your orders where you will be sure of getting your goods when you want them. 


Our increased production, (we are doubling our output), will enable us to give you 
the service you expect and demand. Write or wire for samples and our proposition 


for the coming season. 


Cruiser 
Heavy Diamond Sole 


Bare Foot Sandal 


(Cruiser Construction) 





Gray sole, loose lining, leather in- 
sole, white or brown duck—bal or 
oxford. 





Mary Jane Very popular with grow- 
Ankle Strap Pump ing girls and children. 

* White or brown duck, grey 
sole. Women’s misses’ 
and children’s. 





White leather insoles. Fine Palm 
Beach duck uppers. Also made with- 
out heel. 


La Crosse Rubber Mills Co. sz. dnarews st. 


Master 
(Badger with Heel) 





A popular priced gray sole bal or 
oxford, made with white duck in 
men’s, boys’ and women’s. 


Dolly Dimples 


Formerly Badger Pump 





A good looking pump and a big 
value for the money. A very white 
duck and white sole. Women’s, 
misses’ and children’s. 


La Crosse, Wisconsin 
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Stanley L. Mathes Out 


Stanley L. Mathes, seasoned shoe travel- 
er in the West, succeeds the late A. L. 
Greenwood in covering Wisconsin, Min- 
nesota, Michigan and larger points in 
New York State for Williams, Kneeland 
Co. Stanley started out yesterday and 





STANLEY L. MATHES 


picked up the sample trunks at Syracuse 
and started right in to cover the trade. 
He has covered the major part of this 
territory for over fifteen years and is 
known far and wide in the trade. He 
was a close friend of Al Greenwood and 
hopes to make good in the footprints of 
as fine a salesman as ever sold shoes. To 
say more is unnecessary as Stanley has 
demonstrated that he CAN sell shoes. 


Lape Entertains J. & K. Men 


“Preparedness is a good thing if you 
know what to prepare against and 
when,” says H. N. Lape, sales manager 
The Julian & Kokenge Co., Cincinnati, 
“But when a bunch of twenty-five sales- 
men lay siege to your own house—well, 
‘that’s something different again,’ as 
our friend Mawruss Perlmutter would 
suggest.” 

Preparedness was the farthest thing 
from Mr. Lape’s mind on the night of 
Sept. 26—when he reached his thirty- 
ninth milestone. And, as he states, pre- 
paredness would not have helped him 
anyway against the “surprise attack” 
of the quarter-century of J. & K. salesmen, 
who were in Cincinnati prepratory to 
getting their lines in shape for their 
Spring trips. The party was planned, 
prepared and perpetrated with the aid of 
Mrs. Lape, and the affair was a huge 
success. 

“Herb” says he felt like sixteen and 
the way the bunch felt next day, it must 
have been about that o’clock when they 
turned in. 

The boys remembered Mr. Lape with a 
mighty handsome platinum chain and a 
gold pencil, which he is already using to 


send in some record orders to the J & K 
mill. 
Boyd and Welsh Return 


John C. Boyd and Jack T. Welsh, who 
have been covering the big cities of the 
Central West and the Northwest, em- 
braced between Detroit, St. Paul and 
Omaha, have returned to headquarters 
at St. Louis, and have undertaken the 
work of putting their orders through the 
plant. The factory is being worked to 
capacity and plans are under considera- 
tion to double the present output as soon 
as possible. 


D. F. Brown a Benedict 


Forsaking the ranks of the bachelors, 
D. F. Brown of Omaha, Neb., was 
married recently to Miss Mary M. 
Nordstrom of Shenandoah, Iowa, at the 
home of the bride. 

Mr. Brown is on the sales staff of 
F. P. Kirkendall & Co., of Omaha. 


A Salesman—Scoutmaster 


W. H. Askey, covering Connecticut 
and Pennsylvania for A. H. Ginzberg— 
Gordon Co., of New York City and now 
in his territory, is active in the Boy Scouts 
movement. He is a scoutmaster in the 





W. H: ASKEY 


With A. H. Ginzberg-Gordon Co., New 
York. 


Washington Heights district, and during 
the Summer did a good deal of organization 
work. 

Death of H. P. Damon 


H. P. Damon of Mt. Pleasant, Michi- 
gan, a traveling salesman for the Hamil- 
ton Brown Shoe Company of St. Louis, 


The Traveling Shoe Salesman es ea 


Mo. was found dead in his bed in the 
Cody Hotel in Grand Rapids a short 
time ago. The coroner determined that 
his death was due to heart trouble. He 
is survived by a widow. 





A. E. BUSHNELL 
With Lyons & Co., New York. A ‘vet- 
eran of 53 years’ road experience,. and 
“still going strong.” 


THE RUBBER REALM 
(Concluded from page 59) 
treads this has some extra longi- 
tudinal ribs on the inner side of 
the heel and at the ball which 
allows it to hang to the floor with 
a better grip than ordinary 

soles. 


The exports of rubber footwear 
during the two last fiscal years 
ending June 30, 1915 and 1916 
show some strange anomalies. In 
the previous year we exported 
318,747 pairs of rubber boots, 
valued at $726,765. In the latter 
year these figures were more than 
doubled, namely 720,130 pairs, 
valued at $1,619,260. With rub- 
ber shoes the situation was re- 
versed. In the year ending June 
30, 1915, we exported 2,219,900 
pairs, value $2,035,560 while in 
the same period to June 30, 1916, 
we exported only 1,976,696 pairs, 
valued at $1,046,102. 
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more service. Made with 
Neolin Soles. There is no 
number in our whole stock 
line that is suited to a larger 
variety of uses. 


RS LSS SiSis 


Nee 





5 Fibre Soles which were first used ‘as 
substitutes for rubber have proved 
their right to replace leather soles. 


man with tender feet. It absorbs the 
shock of walking. It is waterproof for 
p the outdoor man. It is neat in appear- 
-! ance and doesn’t slip. It is uniform in 
- quality. And perhaps most important, 
; it outwears leather and is guaranteed 
c not to break. 


r The Neolin Sole is pliable for the 





2648 is just the shoe for 
any man—and well adapted 
for this time of year. 


2648 


Telegraph Code 

CHALLENGE 

Gun Metal Blu- 
cher, Urban Last, 
13 Iron Black Fibre 
Sole, 9-8 inch Rub- 
ber Heel. In Stock. 
Sizes 5 to ll. 
v & F Widths 4-5. $3.25 











: CHARLES A. EATON COMPANY | 
BROCKTON, - F . Mass. 
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In Centers of Shoe Manufacture «+ ¢« « 


MARKETS --- STYLE DEVELOPMENTS --- NEWS 


To the great markets 
the shoe merchant 
looks not only for his 
stock in trade but for 
tangible style  gui- 
dance. Each market 
in general stands for 
some type or grade of 
shoemaking. 





In this section the va- 
rious markets are rep- 
resented and in each 
the pertinent news of 
the week is given, in 
such form as to be an 
excellent index of that 
center as well as an 
accurate chronicle of 
events. 


BLACK AND WHITE FOR FALL 


The strength of this combination, and 

of Havana brown and champagne in 

combination, is a notable feature of 

late Autumn displays. Selected from 

the line of H. F. C. Dovenmuehle & 
Son, Chicago 


NEW YORK CITY 


Some Features of the Market 


Of the specialty lines in women’s goods the present retail 
demand is strong for the all suede and Nubuck boots in brown 
and gray shades, and these it may be said are rather difficult to 
find in the wholesale market. The retail people have had the 
stocks but the demand has been heavier than anticipated and 
they are discovering some difficulties in keeping their sizes 
full. 

Wholesale houses are finding some activity in the sale of felt 
shoes although it is very early in the season for a business of 
this character to develop. The reason is believed to be a desire 
on the part of the trade to feel sure that they are protected, 
since there is no knowing but what a shortage in these goods may 
develop later on, with a corresponding advance in prices. 


Green and Purple Kid Dressings 


A noticeable demand from the local and nearby trade includes 
an active call for kid dressing in green and purple shades, and 
for laces in the same colors. This would indicate a demand for 
similar shoes, since there are few calls for specialty dressings 
until the sale of shoes which call for them has assumed some 
proportions. 

Buck Tops for Men 


The Fall season for men’s shoes has opened well with the whole- 
sale trade and merchants are buying freely of style as well as 
staple lines. In the former there is a very strong call for dark 
tan calf in bals, usually in the English lasts and carrying a plain 
tip. Another of the men’s specialty lines for which the demand 
has been notably large, is buck top bals. These are either dull 
calf vamps in which the top is of taupe gray,or dark tan, in 


which the top is of brown buck of a harmonizing shade. The 
pattern wanted is the English last with blind eyelet and no 
outside lace stay. 

A Boston Visitor 


Mr. Kellers of the women’s specialty shoe house of Kellers 
Evers Co. was in Boston all last week for the purpose of laying 
out the line for the spring season; going over the market for 
novelties for present selling, and getting the shoes that would 
keep their immediate stocks in good shape until! the first of the 


PHILADELPHIA 


The Retail Demand 


Retail sales in the local shoe stores are spread pretty generally 
through all stocks and many styles, in women’s lines. Buttons 
and lace models, colored kid, black kid and calf stock, tan calf, 
low heel styles and high Louis, plain effects and colored com- 
binations, shoes with perforations and those in which the per- 
forations have been omitted all have their followings, and the 
merchant is in a position to move what he has no matter what 
he has bought. 

In the men’s lines there is a strong call for cordovans, and 
cordovan calf. The sale for dull black leathers is also strong in 
the men’s goods, but there is little present demand for patents 
save in the dress models. 


To Make White Shoes Only 


A new departure is to be made this month in the policy of the 
Girard Shoe Co., manufacturers of misses’ and children’s McKay 
lines, and hereafter that factory will confine its efforts to the 
production of white footwear or shoes having white tops. 
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In newspapers, magazines, 
national publications, farm 
papers --- EVERY WHERE--- 
EVERYBODY-.---is reading 
about --- 
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GOODRICH 
“HIPRESS” | 


HEAVY BOOTS AND SHOES 
AND 


“STRAIGHT- LINE” 


RUBBER OVERSHOES 








The biggest campaign ever inaugurated by a foot- 
wear manufacturer. We're helping YOU as a “‘Hi- 
press” and * Straight-Line’’ dealer, as you've 
never been helped before. We figure every man, 
woman and child in the country a prospective cus- 
tomer. So we’re approaching them from every angle 
—putting Goodrich footwear before them in a way 
that will make them BUY. Every dealer knows 
**Straight-Line ’? —and our 1917 line gives you 








not only the snuggest fitting and ‘“‘classiest’’ look- 
ing, but the most DURABLE footwear made. 


The B. F. Goodrich Company 


FACTORIES 


AKRON, OHIO 
BRANCHES AND DEALERS EVERYWHERE 





Makers of the celebrated 
Goodrich Automobile 
Tires “Best in the Long 
Run” and Everything 
that’s Best in Rubber. 





‘*Double the Wear in Every Pair’,is no exaggera- 
tion. Then ook at ‘‘Hipress’” —nothing made like 
it anywhere—nothing touching it in wear. Others 
are imitating our Brown and White colors but we 
alone use the process which permits new gristly 
AUTO TIRE STOCK, molded, like a tire, into a 
ONE SOLID PIECE BOOT or SHOE! The sales 
on this line are tremendous. Now, we’re heading the 
trade your way. Connect up—get the goods on your 
shelves—capitalize on our advertising for you. 
Let’s start RIGHT NOW! 
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TRADE K 


The B. F. Goodrich Company 
AKRON, OHIO 





You, Mr. Dealer, 
have sold over 20,- 
000,000 pairs of 
“STRAIGHT - 
LINE”? Rubbers in 
the last ten years— 
without the help 
of a single word of 
advertising on our 
part. It is one of 
the few Unadver- 
tised Products 
which through 
sheer QUALITY 
has established it- 
self as a recognized 
STANDARD! 




















SURE prreneeneeenese 


— 


Peg 
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Metal Top 
Crystal Fixtures 
Always In Style 











The metal top Crystal Fixtures 
will always have followers. Some 
dealers favor them to all others. 
There is a certain degree of airi- 
ness and lightness about the 
metal top, combined with the 
rich Crystal Upright and base, 
that will never cease to appeal 
to one’s sense of good taste and 
decoration. 





The security with which foot- 
wear can be arranged in posi- 
tion, and moved about, is an- 
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HEIGHT, 26 IN. HEIGHT, 28 IN. HEIGHT, 20 IN. HEIGHT, 17 IN. 
BASE, 5 IN. BASE, 6 IN. BASE, 534 IN. BASE, 5 IN. other feature commending Metal 
PRICE PRICE, PRICE PRICE Top Fixtures to the shoe trade. 
$11.00 EACH $12.00 EACH $5.00 EACH $4.00 EACH Send for a copy of our Crystal 
Fixture catalogue. 
HEIGHT, 23 IN. HEIGHT, 22 IN. HEIGHT, 31 IN. ; 
BASE, SIN. BASE, 5 IN. BASE, 6 IN. P ‘ 
PRIC PRICE, . PRICE, Write for Discounts 
$6.00 EACH $10.00 EACH $13.00 EACH 


























CRYSTAL FIXTURE CO., 614 W. Adams St., CHICAGO, ILL. 
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SUGUUREGGGORRRRORE 


WILLIAMS SHOES 


(UNION MADE) =p is ve 
rr os pec - e- an 

FOR HARD WORK and ROUGH WEAR Cleese, Mee 
ed, “Rock Oak” D. 


Send For Our Price List of S., Two rows of Good- 
year Welt Stitching. 
“In Stock”? Shoes 


Over 100 Numbers from which to choose 















MADE BY 






No. 2905X <a 
$1.65 Arthur A. Williams Shoe Co. 

Black “Fire go Molder, 4% D. S., Leather Holliston, Mass., U. S. A. 

Insole, Nail Fastened. 

Qther molier mumbers from $1.55 to 300 00 ig ON ae 





SELRREGRGGRGEREREGRRRGGORGRREREORREGRRGRRGGRRGRRREEEE 


The Dr. A. Reed 


Famous Cushion Shoe 
For Women 


The best grade of comfort 
shoe on the market to-day. 
There is a class of women 
who insist on comfort at 
any price but it takes a 
good shoe to satisfy them. 


Only a few agencies available 
Fine Glazed Kid, 


Goodyead Welt John Ebberts Shoe Co. 


Lace Boot, No. 33 Last Widths Buffalo, N. Y 


A to EE, Sizes, 24% to9. 
ATT " 


ie Citrlam atts Shoe and Leather trades 


St.Louis 


FIFTEENTH AND LOCUST STS. 
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The factory will be white throughout. The paint work will 
be white, and the employes will be clothed in white. 

Nubucks will enter very largely into the output of the plant 
but they will also make white shoes of fabric and white kid. 

The sample line has been extended in the white and light 
colored lines. 

The factory sells only the large retail and wholesale trade and 
takes orders for case goods only. No further orders will be 
taken for any other than shoes in these classes, and the present 
orders for them are pretty well cleaned up. 


Look For Plain Effects 


In working out the samples for the spring line Newton Elkin 
of the manufacturing firm of M. Elkin & Co. said that they are 
following the idea of plain effects for the most part. A pump 
style having a yoke throat, but covered by a small curved orna- 
ment is one of the styles that they look upon with favor. The 
pump is being made up in various stocks including black kid 
and calf and some colors. 

They also expect colonials to be a strong feature for the 
coming season and look for a continued heavy demand for 
white footwear in which fabric, buck and kid will all be used. 


CINCINNATI 


Manufacturing and Retail Features 


The local boot and shoe manufacturers are running to their 
full capacities in producing Fall footwear for immediate de- 
liveries, and frequently the shipping facilities are not equal to 
the rapidity of output. In a number of instances stocks were 
accumulating in the shipping room because they could not be 
handled by the express and railroad companies fast enough. 


The shoe jobbers and wholesalers likewise report a stronger 
demand made upon them for quick shipments than was the case 
a year ago. The two-toned or combination patterns in women’s 
boots of all grades are being sold by manufacturers and jobbers 
as fast as they can be supptied. The demand is likewise strong 
for children’s footwear in all grades. 


Women’s boots are selling in the two-toned or combination 
colors, with the white tops, black vamp, the best color; the 
next in demand is a brown vamp or Russia tan color with a 
lighter shade of brown or gray or champagne or caster topping. 
Next the demand is strong for an all over white kid boot. These 
styles and patterns take up from 80 per cent to 90 per cent of 
the total demand in medium and high grade footwear, ranging in 
price from $5.00 to $15.00 per pair. In high grades there is a 
very small demand for an all over gray suede boot, although in 
suede boots the gray color is having practically all of the demand. 


McDonald & Kiley Co. Receivership 


The shoe factory of the McDonald & Kiley Company on 
Reading Road with all the other property and assets of the 
concern, on September 29th passed to Robert DeV. Carroll, 
who was named as receiver by the United States Court. 

Receiver Carroll qualified at once, giving bond in the sum of 
$50,000.00. He is ordered to take entire charge of the business, 
and to complete contracts and orders. 

The creditors instituting the proceedings in bankruptcy are 
the United Stay Company, the Eberle Tanning Company, and 
C. B. Pierce, represented by Attorney Allen Roudebush. Re- 
ceiver Carroll will be in charge till the selection of a trustee 
next month. 

Always Welcome 


Among the recent buyers in this city were the following: 
Messrs. Martin and Richardson, Athens, Ala.; Leonard Volk of 
Volk Bros., Dallas, Tex.; Mr. Welter of Walter & Lloyd, Streator, 
Ill.; H. Tucker, Flat River, Mo.; Collins Bros., Spring City, 
Tenn.; Albert Wachenheim of Cahn & Wachenheim, New Or- 


leans, La.; Ed. Stemmler of Stemmler Bros., Memphis, Tenn.; 
T. W. Covendale, Tulsa, Okla.; Alton Stalker of Erhard & 
Stalker, Saginaw, Mich.; G. M. Woodruff of Woodruff Shoe Co., 
Mason City, Ia.; R. Hendrix of R. & J. Hendrix, Denver, Col.; 
Mr. Tilberg of Tilberg Bros., San Francisco, Cal.; Mr. Jones of 
Jones Supply Co., Jellico, Tenn.; Mr. Johnson of City Shoe Store, 
Johnson City, Tenn.; Mr. Grosjean, Lima, Ohio.; Mr. Wilson of 
Hudson Bay Company, Canada; S. L. Hermanson, Keystone, 
W. Va., Messrs. Wiseman, of Welsh & Wiseman, Danville, 
Ky., Fred Elliot of Economy Shoe Store, Flint, Mich. 


Shoe Department Opens 


The new shoe department of the H. & S. Pogue Co. held 
its formal opening on Monday, October 2d. After many 
months of remodelling this department has been made one of the 
most up-to-date and unique shoe departments from a selling 
standpoint as well as from its point of attractiveness, that can be 
found in America. 


ST. LOUIS 


Fear of More Price Changes 


The manner in which advance orders for Spring footwear 
are coming is shown in the report of one house that its advance 
orders for Spring goods are, for the ten weeks of the season, 
more than a million and a half ahead of the same period last 
year, while another reports that its orders are steadily running 
an average of fifty per cent ahead of last year and on many 
days the increase is 100 per cent. Similar reports are being 
made by other houses and the situation altogether is beginning 
to assume a really serious aspect—not that there will not be 
shoes enough to go round, but that the matter of price will 
again have to be considered. The specialty houses are in con- 
stant receipt of orders for early delivery for current season’s 
selling and in other ways the pressure upon the manufacturing 
and wholesale trade is being maintained at a high point. 


September Factory Reports 


The monthly reports of shoe shipments for September from 
the St. Louis houses have not all been completed at this writing, 
but the figures of the branches of the International Shoe Com- 
pany show gains as follows: Roberts, Johnson & Rand Branch, 
$44,939.49 for the month over last September with total gains 
for the fiscal year to date of $4,100,571.31. Peters Branch, 
September gain, $254,036.19 and for the fiscal year, $2,755,568.16. 
Friedman Shelby Branch, September gain, $135,816.51 and for 
the fiscal year to date, $1,636,370.07. The total shipments 
for the ten months of the fiscal year are: Roberts, Johnson & 
Rand Banch, $14,429,176.34; Peters Branch, $9,026,099.42; 
Friedman Shelby Branch, $4,580,502.51. The total gain of the 
three branches for the ten months was $8,492,509.60 and the 
total shipments $28,035,778.27. The total gain for September 
for the three branches was $434,792.19 and the total shipments 
for the month $3,210,456.41. 


The Story of a Fine Career 


James M. Sloan, third vice-president of the Hamilton-Brown 
Shoe Company died Monday night after an illness which had 
really lasted for about two years, though within that period he 
had been able to be about and to attend to business a con- 
siderable portion of the time. During his first enforced idle- 
ness he suffered from eye trouble which was not conquered for 
several months. He was able, however, to return to his office 
and to transact business, but about the first of June he went to 
Michigan for his health and remained there until about the first 
of September, when he was removed to his home in St. Louis. 
During his stay in Michigan he had a serious attack which 
called all his relatives to his bedside, but he rallied. After his 
return to St. Louis he sank steadily until his death. He was 











en the hands mark ten 
oclock the Beacon factories 





have made as many shoes as 


the average shoe factory will 
make in an entire day! 
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The enormous production was 
made necessary by the increasing 


call for more shoes from BEA- 


CON agents. 


The selling value of this line of 
Men’s and Boys’ Goodyear Welts 
are the greatest possible to obtain 
in shoes that are priced to meet 
the demands of the majority. And 


besides good shoes there isa service 
to dealers that puts the 
punch in BEACON sales. 


There may be an opening 
for a BEACON agency in 
your town. Why not 
write for our proposi- 
tion --- also catalogue 
of our 100 styles In- 
stuck ? 
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NEW HAMPSHIRE 
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METI OGGacaaacene 
if * THE LEADING LINE--THE LONGEST LINE 
Was CImo;©r CS THE SELLING LINE--THE PAYING LINE 
Shoe Polishes ASK YOUR JOBBER FOR WHITTEMORE’S 
“Elite Black 


“DANDY” ==, @=- ik$ll Cee 9 
Russet Combination VELVET OIL re 
ccna FRICTION Te ove rt, ted 
tan or yellow colored POLISH Box Calf leathers. 





boots and shoes. POLISH YA Contains oil and positively 
Large Size Gives a jet black polish with PRESEE VE nourishes and preserves 
Per Gross........ $24.00 either brush or cloth. SOERVE! = = bs apres ae ae 
x 0 44 longer. lacks an olishes 

“STAR RUSSET Per Gross...........4. $10.00 Muay, 
COMBINATION ‘ Or SOE: 6.5 c0ces dcqrcat $24.00 
10c Size “Baby Elite’? Combination 
Per Gross......... $9.00 10c size, per gross... .$9.00 


“GILT EDGE” 


The only black dressing for 
Ladies’ and Children’s shoes 
that positively contains OIL. 
Softens and preserves. Im- 
parts a beautiful lustre. 


‘*FRENCH 
GLOSS” 


For Ladies’ and Children’s 
Shoes 
Restores the color and lustre 
to all faded or worn black 
shoes: softens and preserves 
the leather. Apply with sponge 
attached to cork. 
Always Ready for Use 
Shines Without Brushing 


Per ORR. cc ccccccscess $9.00 


Largest Quantity 
Finest Quality 


Its use saves time, labor and 
brushes, as it Shines With- 
out Brushing. Always ready 
to use. Also for gent’s kid, 
kangaroo, etc. 
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WHITTEMORE’S THE OLDEST AND LARGEST M’F’RS. OF SHOE POLISHES IN THE WORLD 


=' 


" 
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Under prevailing conditions the 
“PACKARD ”’’ line of shoes for 
men is the best in the market to 
retail at $4.50 to $7.00 


Our stock style No. 600, shown here, has been a very popular 
pattern. As a companion shoe we have added Style No. 607 to 
our in-stock lines. This shoe-is made up of No. 26 Russia Calf. 
It is a Bal, on our Stag last in construction just like No. 600—ex- 
cept in place of leather soles and heels, it carries the now famous 
‘*Neolin” soles (red) in combination with the “world-renowned” 
O’Sullivan Rubber Heels. Note the price—$4.50—it’s low for 
such value—with the market at high-water levels on raw ma- 
terials. 








Salesmen are showing the ‘“‘Packard”’ line throughout 
the country. If you want to see some money-makers, 
let them show you. Write us saying—‘have your 
salesman call!” 


M. A. PACKARD CO. 


BROCKTON, MASS. 


Boston Salesroom New York Salesrooms Chicago Salesroom 





Every customer carrying Stock No. 600 
should order Stock No 607 illustrated 


and described shove. 60 South Street 127 Duane Street 302 Lees Building 
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65 years of age, having been born in. Mississippi in Marshall 
county, December 4, 1850. He began his business career as a 
clerk at Tayor, Miss., in 1870 and later became manager of a 
men’s clothing store at Oxford, Miss. This was in 1882. He 
afterwards removed to Fort Smith, Ark., with the latter store. 
He became a salesman covering Arkansas for the Hamilton- 
Brown Shoe Company in 1886 and was selected for Eastern 
buyer in 1900. He was made sales manager in 1910 and was 
elected vice-president in 1912. He was, in 1914, chairman of the 
South American Foreign Trade Commission and made a tour 
with St. Louis business men of South America. He is survived 
by a widow and seven children, five daughters and two sons, 
also by a brother, William M. Sloan, of the McElroy Sloan Shoe 
Company. His estate goes to the widow and children in equal 
parts, according to his will as filed for probate. 


L. L. Baird Optimistic 


L. L. Baird of the Johnson-Baird Shoe Company, Fort Dodge, 
Ia., was a visitor in St. Louis recently and also in Jefferson City, 
Mo., where he formerly resided as superintendent of the branch 
of the International Shoe Company at that point. The Iowa 
company, which is now capitalized at $170,000, manufactures 
ladies’ fine shoes and was reported by Mr. Baird as enjoying a 
very active business. 


CHICAGO 


Styles in Chicago 


Out of the variety of shoe styles there are a few which domi- 
nate the local retail sale of women’s fine shoes. Women’s boots 
are selling best where they are of the two-tones or combination 
pattern. The most popular combination is a black vamp with 
a white kid leather top. Merchants say that this type of boot is 
having a 60 per cent sale. Brown vamps with champagne and 
gray toppings are also good sellers. Brown shoes are now about 
25 per cent of the total sale of shoes sold to the high-grade trade. 
Two-tones promise to continue good for mid-winter and mer- 
chants say they are duplicating on two-tone boots for December 
delivery. 

Factory Working Nights 


The Hand Made Shoe Co. have found it necessary for their 
crews to work nights in order to keep up with the volume of or- 
ders in hand. 

How Publicity Works 


It is just recently that the Scholl Mfg. Co. received the mail 
addressed to The Scientific Foot Treatment, Chicago, Illinois. 
There may be others in Chicago, but the postman was evidently 
influenced by Scholl advertising in deciding who should get the 
mail. 

Death of John Hollihan 


The Rindge, Kalmbach, Logie Company have lost a valued 
employe, John Hollihan who died at Lake View, Michigan on 
September 1€th. The deceased had been connected with the 
Rindge, Kalmbach, Logie Company for forty years. He is sur- 
vived by a widow. 


ROCHESTER 


Reports of Salesmen 


A few salesmen have made hurried visits to the factory and 
report an unusual amount of business being placed for immediate 
delivery. Prices, they report, are accepted without question and 
deliveries are being begged for. Retailers are selling everything 
and in most cases stocks are low. The retailers in the main busi- 


ness sections are getting today’s prices on stock bought from three 
to twelve months ago and _ securing very substantial 
profits. 

Two-tone and plain effects are getting the call; combinations 
of black and white and also brown and white are going strong in 
the larger cities. Black in both patent and dull with cloth and dull 
tops are being ordered as these are being cleaned from the shelves. 
The demand for children’s shoes of every description is strong as 
merchants have refrained from buying them until forced to, 
owing to the advance in prices. 

Stock departments are doing a big business and running night 
and day to fill orders. 


Death of Mrs. M. H. Clark 


Mary Hunt Clark, mother of George and Robert Clark, of 
the firm of Joy, Clark and Nier, Inc., died Sunday, October Ist, 
at the age of 75 years. Mrs. Clark, who was a lifelong resident of 
Rochester, was buried Tuesday, October 3rd, from the residence, 


118 Clifton Street. 


Contrasting Style Conditions 


Life is full of contrasts, and the shoe trade has its share of 
them just now. 

The lowest boots made in Lynn were six inches high; the 
tallest were 16 inches high. 

Neither six nor sixteen inch tops are striking successes. Every- 
body seems to want eight inch boots. 

The lowest heels made in Lynn for Fall and Winter are 7-8 
heels; the highest are 18-8. Neither are best sellers. The 


compromise heels are winners. They run from 12-8 
to 16-8. 

White boots for Fall and Winter wear furnish another 
contrast. Orders for them keep pouring in to Lynn 
factories. 


Skating boots furnish another contrast. Production of skat- 
ing and of skating style boots, in Lynn, is running into the 
hundreds of thousands of pairs. More shoe merchants than 
ever are featuring them. Yet there was a time when fireside 
slippers were beginning to get attention at this season. 


Shoe Man Nominated 


Hon. M. F. Phelan, of James Phelan & Sons, leading Lynn 
shoe manufacturers, has been renominated Democratic candidate 


for Congress. 
To Make More McKays 


Bender Shoe Co. has increased its working capital to $50,000. 
It is to make more McKays. It makes a specialty of pretty 
McKay shoes for women. Mr. Costigan, its sales manager, is 
making a trip among large cities, with new samples. 


Busy on Buck Leathers 


Some idea of the popularity of buck leather may be gained 
from the fact that Peabody tanners of this leather are run- 
ning to capacity, and have difficulty in keeping up with orders. 
White, brown and gray are the colors that are wanted. 


A Sign of Busy Shoe Shops 


United Shoe Machinery Co. is employing rising 4600 persons 
at its big plant in Beverly. Its production of machinery, par- 
ticularly new and improved machinery, is beating all 
records. 

That’s a sign that shoe manufacturers are busy and, that shoe 
merchants continue to absorb a record production. 
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Gardiner 


Method 






Produce 
| ) Better 


Turn Shoes 


Every Manufacturer and 


Every Retailer Knows 


that the linings of Turn Shoes 
have folds or wrinkles in them 
that are a great discomfort to 
the wearer. If the linings are 
made by the Gardiner-No- 
Rinkle Method, there will be 
no folds or wrinkles. Why not 
make your turn linings by this 
method and thereby produce 
better Turn shoes. 


Hub Gore Makers 


Boston, Mass. 
Promoters of the Gardiner 
No-Rinkle Method 


Rinkle Lining 
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Free to Shoe Men 


This little, entertaining, educating magazine 
goes to thousands of shoe dealers and their 
salesmen. It tells them valuable things to 
know about the feet. It tells them how to 
recognize foot troubles and how to correct 
them—how to get new business and how to 
hold it by giving foot comfort. 


Let us send you this publication free of charge. 
Just write a postal and say, ““Put me on THE 
FOOT SPECIALIST Mailing List,” and sign 
your name and address plainly, 


Foot Specialist Publishing Co. 
211 W. Schiller Street Chicago, Ill. 


One of the first questions asked now-a-days 


by the best qualified advertising 
space buyers is— 


“Is Your Publication 


a member of the 


Audit Bureau 
of 


Circulations”’ 


= A publication holding membership in the 


A. B. C. places its space selling on 
a true commodity basis 


The Boot and Shoe Recorder is the only 


retail shoe trade publication holding 
membership in the Audit 
Bureau of Circulatrons 
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Good Shoe Publicity— 


The kind that creates real interest in your store and your merchandise—must be 
carefully planned. This is true of all phases of the work—Advertising, Window Trim- 
ming, Show Card Writing. 


In every ad, every window display, and every show card, there must be a selling 


idea. 


The Economist Training School 


(Instruction Department of the Dry Goods Economist) 


trains men to produce selling ideas. It teaches them to plan and write business getting 
ads; to plan and build attractive window displays; to plan and execute convincing 


show cards. 


The Successful Shoe Man 


must know something of salesmanship, something of advertising, something of win-, 


dow trimming, something of show card writing. The man who is determined to excel 
in his chosen field can take here a short cut to success. He can take it in a few weeks 


at a very small investment of time and money. 








You can get the story of how scores of other 
Economist Training School 
(Instruction Department of the Dry Goods Economist) 


and won quick advancement by sending this 231-249 West Thirty-Ninth Street 
New York City 


young men have increased their earning power 





coupon now. This may be the turning point 


Please send me information about the courses 





in your career. that will help me get my salary raised. 
Eeonomist OE PEN 
Tr ainin g 7 ch Oo ol ESET REET CL er OY ET oe 


231-249 West 39th Street 














New York City 
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Mahogany Calf Bal, with combination tip and 
saddle strap. - Retails $7.00 


Let our salesmen show you 

















THE DALTON COMPANY, Ine. 


Makers of Honest Value Shoes to Retail from $4.00 to $7.00 
BROCKTON, MASS. 


Boston Office New York Office Chicago Office 
183 Essex Street, Room 405 651 Marbridge Building 1415 Great Northern Building 
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BROCKTON 


Good Sales of High-Grade Shoes. 


“It is peculiar but nevertheless a fact,”” remarked a member 
of the local trade, in speaking of sales of made-in-Brockton 
footwear, “‘that the high-grade shoes that we are showing in 
our new samples are the best sellers. In the orders which we 
are receiving from our traveling men, a large part of which are 
for early deliveries, the highest priced goods are most prominent. 
Our salesmen report that the merchants on whom they call 
are buying more freely of the best goods, even at the advanced 
prices, than ever before. This is confirmed by their order 
sheets. 


City merchants are particularly interested in colored foot- 
wear, such as, brown cordovan, kid and calf. These represent 
the highest grades of stock, with shoe prices in proportion. 
Nevertheless, these are the goods which are wanted, and are 
called for by the trade to an extent which is rapidly depleting 
the available factory supplies of colored leathers.” 


Shoe Families United 


With the marriage of Helen Clark Kent, daughter of Mr. 
and Mrs. John S. Kent of this city to William J. Brennan, 
son of Mr. and Mrs. James Brennan of Randolph, two promi- 
nent shoe families are united. The wedding ceremony, which 
took place at St. Patrick’s Church in this city, was followed 
by a reception at the Kent residence. The guests, who num- 
bered several hundred, included many members of the shoe 
manufacturing and kindred trades in Brockton, Randolph, 
Boston, and elsewhere. The groom is associated with the shoe 
manufacturing firm of Richards & Brennan of Randolph, where 
the young couple will reside. The bride’s father, John S. Kent, 
one of Brockton’s leading citizens, is treasurer of M. A. Pack- 
ard Company, President of the Brockton Shoe Manufacturer’s 
Association and also President of the National Shoe Manu- 
facturer’s Association. 


Leather Prices Still Soaring 


“This is a seller’s market.” said a Brockton manufacturer, 
in commenting on the difficulty of obtaining a sufficient amount 
of leather to satisfy the factory needs. ‘We certainly have 
to wait on the leather man these days,” he continued, “and 
to a great extent take what they have to give us at the prices 
which they ask us to pay. It’s take it or leave it, as a rule. 
If one manufacturer won’t pay the price, another will. Ex- 
traordinary conditions prevail. So far as I can see there’s 
nothing in sight but continued high prices, and it seems as 
though the worst is yet to come.” 


Method in Storekeeping 


The Fall number of “The Eaton Shoe Horn and Stock Cata- 
log,” issued by Charles A. Eaton Company, contains attractive 
illustrations of the men’s shoes carried in stock for the present 
season. Also some good advice to shoe merchants as regards 
methods of storekeeping. An article by Vice-President J. 
Howard Field of the company, under the title “Lower prices 
for shoes improbable,’’ gives interesting facts in reference to 
market conditions, and advises retailers against postponing 
purchases in the expectation of lower prices. 


To Sell More Shoes 


The shoe pictures in the booklet show black and colored 
footwear in bal, button and blucher patterns to the number 
of thirty-two, accompanied by descriptions. These are fol- 
lowed by facts regarding the selling qualities of Eaton and 
Crawford footwear. C. A Sabine, advertising manager of the 
Chas. A. Eaton Company, is editor of ‘‘The Eaton Shoe Horn,” 
which, it is frankly stated, is published in a direct attempt to 
sell more shoes. 


Factory Closing For Fair Week 


During the past few days the annual Brockton Fair has been 
in full swing, attracting many thousands of visitors to this 
city. The shoe factories have taken holidays for part of this 
time, according to convenience, in order to give their em- 
ployees an opportunity to visit the fair. Some of the factories 
closed Wednesday for the remainder of the week, while others 
only took one or two days for a closing period. The Brockton 
Fair always makes a broken week for the local factories and to 
some extent restricts the output for this period. 


Good Record in Shoe Shipments 


During the month of September, 72,784 cases of shoes were 
shipped from Brockton factories. This was the largest month’s 
shipment thus far during 1916 and brings the total for the 
nine months’ period to 574,310 cases. Only three times has 
the record for these nine months been exceeded, these years 
being 1909, 1910 and 1911. There is an excellent chance of 
finishing the preserit year as fourth best in shoe output in the 


HAVERHILL 


Merchants Ready to Place Orders 
A representative of one of Haverhill’s leading houses making 
women’s footwear, who recently returned from an extended 
trip in which he covered all the principal points from New York 
to the Pacific coast, says that practically every buyer upon 
whom he called, was anxious to place orders. He added: 


The Manufacturer's Problem 

“With nine buyers out of every ten on whom I called, the 
taking of an order was not a question of price, but a matter 
of delivery. That is, buyers were ready to buy and pay market 
prices provided they could be assured that they could get goods 
without delay. In every city which I visited it was the same 
story. All trades seem to be working at full capacity and all 
workers fully employed at high wages. The shoe manufac- 
turer’s difficulty is not in obtaining orders for his goods, but in 
getting materials from which to make them. Also he has to 
look out that he is not oversold, in other words, that he isn’t 
taking more orders than he can fill at prices which make these 
orders profitable.” 

In New Factory Quarters 

Knights-Allen Company have removed their manufacturing 
plant from the Burgess building where it has been located for 
the past few years to the new A. J. Tilton building imme- 
diately adjoining. In their new quarters they occupy the entire 
sixth floor and half of the fifth floor. On the sixth floor are lo- 
cated the cutting, stitching. and making departments. The 
stock-fitting, supply and packing departments as well as the 
office are located on the fifth floor. 


Output to be Increased 

In the new location Knights-Allen Company have about 
32,000 square feet of floor space. This is double that available 
in their former location. They will continue the manufacture 
of women’s turn footwear along the same lines as heretofore, but 
with greatly increased output. The members of this concern, 
George Knights and J. Wallace Allen, have been associated in 
business together in Haverhill during the past five years. 

Mr. Knights will continue to look after the production of the 
goods, a position for which he is well qualified by thirty years 
of experience in this work. Mr. Allen will have charge of the 
selling department with which he has been for many years 
identified in Haverhill. 


Removed to a Modern Factory 


The Bradley Shoe Company of this city, which for several 
years has been located in one of the older factory buildings 
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Teast Wright, 


conve nnn SHOE 


IN STOCK 
eines —= | 
Stock 
No. Description Last Price | 


118R—Cocoa Brown Calf Bal. Myopia $4.50 | | 
116R—Mahgny. Rus. Cf. Col. 





Bal. ” 4.50 | 
117R—Gun Met. Col. Bal. vs 4.35 || 
131R—Mahgny Rus. Calf Bal. Club 4.00 || 
130R—Gun Metal Bal. " 3.85 | 
144R—Dark Nut Brown Bal. 
Neolin Sole and Heel ™ 3.50 | | 
143R—Gun Metal Bal., Neolin | 
Sole and Heel ss 3.50 | | 
507R—Mahogany Tan Bal. Uncle Sam 3.75 || 
508R—Gun Metal Bal. is 3.50 | Gun Metal Bal Club Last 
142R—Dark Brown Bal. Nifty 3.50 
135R—Gun Metal Bal. i 3.50 | Number 130R $3.85 
165R—Gun Metal Bal. Plaza 3.25 Sizes AA, 7 to 11; A and B, 6 to 11, 
151R—Pat. Kid Dancing Tie Pump 3.35 | C and D, 5 to ll 


137R—Gun Metal Bal., Cust. Arch Pres. 4.50 
145R—Black Kid Custom Blu., Wide Arch Same shoe in Mahogany Russia Calf 


ee | | Number 131R $4.00 


149R—Black Kid Blu. Cush. 


Sole Hobo 3.85 | P P 
‘ ie ; HE Club gives you a good idea 
147R—Black Kid Blucher Cornacure 3.50 " . 
puna ‘ . of the Just Wright “custom 
155R—Gun Metal Button Jim Dumps 3.50 e 99 e 
157R—Gun Metal Blucher ° 3.50 tailored look. ‘ 
In leather texture and pattern it ha 








25R—Gun Metal Bluch BI 3.00 see ser 
ee a | that distinctive look that always char- 
| 


127R—Gun Metal Button <i 3.00 js ‘ 
b ts : acterizes merchandise of the better 

107R—Nut Brown Button Goinsum 3.35 es ‘ : 

108R—Gun Metal Button “ 3.35 | ei fact, the Club is typically 

| ‘ s >] . 

109R—Gun Metal Blucher ia 3.35 || Pisa ape and you may buy it 
7R—Gun Metal Blucher, Half | oon / 

ine reer iy ris eT 3.50 | N.B. Notice the new number listed In-Stock— 

; Number 120R, Brown Cordovan Bal. 


120R—Brown Cordovan Bal. Madza 5.50 


E. T. Wright & Co. Inc. 


ae aren ae Rockland, Mass. 



























































THE GREAT NATIONAL SHOE WEEKLY 77 


outside the shoe district, has removed to modern quarters in 
the new A. J. Tilton factory on Essex Street, the third in the 
group of concrete, steel structures representing the last word in 
factory building. The entire eighth floor will be occupied. 


Fancy Footwear Styles 


The Bradley Shoe Company of which Everett Bradley of 
this city is the head, will in the new quarters, make an impor- 
tant addition to its line of women’s footwear. They have pre- 
pared a line of fancy samples which represents high-grade 
novelties in women’s turns. The addition of these fancy styles 
marks a new policy on the part of this concern. Associated 
with Mr. Bradley in the conduct of the business is Percy Wen- 
dell, famous Harvard football captain of 1913. He assists Mr. 
Bradley, who by the way, is also a Harvard “grad”, in selling 
the goods. Howard Johnson, a young man who is well known 
in the trade is now associated with this house in a factory ca- 
pacity. : 

Record Breaking Factory Output 

Emery & Marshall Company are making new records as 
regards the output of women’s footwear at their plant in this 
city. The production is averaging 3800 pairs a day, the largest 
in the concern’s history, with a volume of business at the rate 
of about $2,000,000 annually, also a record with this house. 
Orders which are being received for the “E & M” line promise 
an indefinite continuance of the present output. 


New Concern in Haverhill 


Bancroft-Walker Shoe Company is the style of a concern 
making women’s high-grade McKay shoes, which has removed 
from Portsmouth, N. H., to Haverhill. The company is located 
on the fourth floor of the recently completed A. J. Tilton build- 
ing where it has 12,000 square feet of floor space. E. P. Walker 
will look after the production of the goods as superintendent, 
while A. F. Bancroft attends to the selling and distribution of 
the goods. When in full operation the plant will have a daily 
capacity of about 900 pairs. 


BOSTON 


Rice & Hutchins manufacture shoes for the whole family, 
and even the infants are not neglected. The growing demand 
for their infants’ turns has made it necessary that one entire 
factory be devoted to this line, and a spacious factory at Mar- 
blehead is now specialized on shoes for the little feet. The con- 
cern is showing some notable lines of these shoes, among which 
are a variety of styles made on the Educator last. 


Investigating Foreign Trade Conditions 


Clarence E. Bosworth, recently appointed Commercial Agent 
by the Department of Commerce, conferred at the headquarters 
of the New England Shoe and Leather Association Monday 
afternoon with a number of representatives of the shoe and 
leather and allied trades, in connection with his forthcoming 
visit of investigation to the Far East and Australasia. 

Mr. Bosworth will represent the Bureau of Foreign and Do- 
mestic Commerce in his forthcoming trip, which is for the pur- 
pose of investigating and reporting on opportunities for the 
further extension of our shoe and leather exports to these coun- 
tries. He has been instructed to make such studies in Hawaii, 
Australia, New Zealand, Tasmania, Sumatra, Java, Borneo, 
The Philippines, Formosa, Japan, Eastern Russia, Korea, 
China, French Indo-China, Siam, British India, Ceylon, East 
Africa, Madagascar and South Africa, his itinerary being in 
about the order as here given. 

In addition to Monday’s conference, Mr. Bosworth has per- 
sonally called on a large number of shoe and leather concerns, 
and has found existing quite a live interest in his important 
mission. He will visit Lynn, Brockton, Haverhill and other 


trade centers later, and plans to sail from San Francisco No- 
vember Ist, for his first objective point, Hawaii. He will call 
on manufacturers in Rochester, N. Y., Chicago, Cincinnati, 
St. Louis, and other shoe centers on his way acrosss the conti- 
nent. He expects to be absent about two years. 

Mr. Bosworth’s activities will be under the direct super- 
vision of E. G. Mears, Division of Commercial Agents, at the 
New York office of the Bureau of Foreign and Domestic Com- 
merce. 

His investigation will practically complete a world-wide 
survey of shoe and leather trade conditions undertaken by 
the government, Commercial Agent Arthur B. Butman having 
previously made an exhaustive study of some 25 countries of 
Europe and Latin-America, as well as Egypt. 


Wholesalers Program for Oct. 11th. 


The New England Shoe Wholesalers’ Association will ‘in- 
augurate its Fall and Winter activities with a meeting and 
luncheon at Young’s Hotel, Boston, Wednesday, October 11. 
These periodical gatherings are among the, most interesting 
“get-togethers” of the New England trade.» Representatives 
of several of the large rubber companies will be present as 
special guests, and Secretary William H. Day, Jr., of the Lynn 
Chamber of Commerce, will make a report on the movement 
of the railroads to increase transcontinental freight rates. The 
subject of the “returned goods” problem will also come up for 
action. President Byron S. Watson, of Providence, will pre- 
side. 

From Brake Linings to Sole Material 


The Standard Woven Fabric Company, producers of brake 
linings for the automobile trade, have increased their capacity 
for production and by the addition of special machinery are pre- 
paring to serve the shoe and leather trade with soling and heeling 
materials of a distinctive order. This firm started in Framing- 
ham, Mass., and enjoyed rapid growth and prosperity. In 
looking around for better factory facilities the plant of the 
Walpole Tire and Rubber Company engaged their attention 
and was finally purchased. This brings a new industry to the 
town of Walpole, Mass., which promises to add much to the 
prosperity of the community. 

They will continue the manufacture of Multibestos Brake 
and Clutch Linings in large volume, as well as the line of friction 
and insulating tapes in which the company has been specializing. 
F. J. Gleason, formerly general superintendent of the Walpole 
Tire and Rubber Company, will be in charge of the manufactur- 
ing interests. 

Personal Notes 


Robert P. Gay, of Farnsworth, Hoyt & Co., returned last 
week from a month’s vacation at Castine, Me., his native 
town. Mr. Gay takes a deep interest in the welfare of this 
picturesque and historic community and is very proud of the 
important part it has played in the annals of North America. 

J. Warren Murray of Val Duttenhofer’s Son’s Co., Cincin- 
nati, was among visitors in Boston, last week. He was for- 
merly manager of the Murray Shoe Co., Lynn. 

Manuel Marti, of the Buenos Ayres office of the United 
Shoe Machinery Co., is at the Beverly factory a while, study- 
ing a new machinery. 


Shoe Factory in Worcester 


John G. Cushman of Lynn has opened a factory in Worcester. 
The entire seventh floor of the Bradley building in that city, 
has been leased by this concern. Machinery is now being in-: 
stalled and the plant will be ready for operation in about a 
fortnight’s time. About 300 hands will be-employed in the 
Worcester factory by Mr. Cushman in the manufacture of 
women’s McKay and turn foorwear- 
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Here are a few of the 
many styles of ‘““TRU- 
WEAR” shoes---all of 
which are good for a 
50c rebate when dis- 
carded by the wearer. 









TEXTAN 


SOLE 














——— 









































l 





a pair me a for 


D A new , practical salos 

















eee 
— 


































in 








discarded Truwear'shoe 
plan for retail dealers 


What this plan means and how it } 
will attract business to your store Ruweb 


I 50 


ats oa 


99 





. 
é ‘ i , 
co 
om 
ss 
fj sa 
. , 
* al * 
: ai 
% 5 


f 


Trade-Mark Reg. 


The customer that comes into your store and is given fifty cents for a pair of worn out shoes 
that formerly he was obliged to throw away, will be interested at once. This scheme is just 
as novel as it is practical, for the reason that it appeals to the man’s pocketbook and offers 
him a chance to save fifty cents on his next pair of TRUWEAR SHOES. 

You have got something entirely different to talk about in the advertising columns of the 
paper in your town and the very uniqueness of the scheme, when shown up right, will at- 
tract trade to your store as nothing else can or will. 


Our advice is that you communicate early with one of the following jobbers with whom you 


do business. 


HERE IS THE LIST OF JOBBERS THAT SELL ‘“‘TRUWEAR” SHOES 


American Hand Sewed Shoe Co... .. Omaha, Neb. 
Anderson, Dulin, Varnell Co... .. Knoxville, Tenn. 
Bowne, Gaus Shoe Co............. Utica, N. Y. 
A. J. Bates & Co................New York City 
Crowder, Cooper Shoe Co..... Indianapolis, Ind. 


Claflin, Thayer & Co............New York City 
Sy Me OI oe esos ba kak Portland, Me. 
Guthmann, Carpenter & Telling. .. . . Chicago, Ill. 
3 Seer ie New Orleans, La. 
ea | Sera ror Pittsburg, Pa. 
Lehigh Shoe & Rubber Co....... Allentown, Pa. 
Chas. Meis Shoe Co............ Cincinnati, Ohio 
KOO. 1. mar GOs. 2k 3 ok ca Baltimore, Md. 


Norton, Berger Shoe Co........ Little Rock, Ark. 
POO BNR a ass ences cces Philadelphia, Pa. 
Parker, Holmes & Co............. Boston, Mass. 
D. S. Peterman @ Co... .......5...... York, Pa. 
Rindge, Kalmbach, Logie Co., Grand Rapids, Mich. 
Rs cose a Sa a yw ae kad oie Richmond, Va. 
Stilson, Kellogg Shoe Co......... Tacoma, Wash. 
Stewart, Dawes Shoe Co........Los Angeles, Cal. 
Smith & Herrick Co.........:... Albany, N. Y. 


Western Shoe Co..................Toledo, Ohio 
Weimer, Wright & Watkin Co.. . Philadelphia, Pa. 
Williams, Marvin Shoe Co. .. .San Francisco, Cal. 
Zion Co-operative Merc. Inst., Salt Lake City, Utah 


Farmington Shoe Mfg. Co., Dover, .N. H. 


BOSTON OFFICE, 207 ESSEX STREET 
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The Whitest White 


Levor Grain Kid 
Chrome Tanned and Washable 


Makes a Beautiful Top 
and a Handsome Shoe 


Strong and Durable 
mae Must be seen to be appreciated “Sq 


It Sells Your Shoe!!! 


Made of Cabretta Skins 


G. LEVOR & CO. INC. 


MANUFACTURERS 
GLOVERSVILLE, N. Y. 


New York Office, 88-90 Gold Street 
Boston, 145 South Street, The G. Levor Company 
St. Louis, Leather Exchange Bldg., Johnson, Stephens and Patten Co. 
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Last week was a busy one in the Boston leather 
market, and with it not only a hardening in prices 
all along the line, but material advances in some of 
the leathers most in demand. There was a specially 
heavy boom in the demand for export, both for sole 
and upper leathers, and sales for foreign account run 
well up into seven figures. With this demand came 
an increased activity of shoe manufacturers, those 
who have been holding off, risking the payment of 
higher prices later, concluded that things were going 
against them, and as a consequence there was a heavy 
domestic call, which, with present stocks light rather 
than heavy, tended to still further strengthen the 
situation. 

Tanners hav2 been somewhat conservative in 
buying hides, and the output of some of the leading 
tanneries has been somewhat restricted. There seem2d 
to be a feeling that it would be nearly or quite 
impossible to get remunerative prices for leather at 
the ruling prices of hides and materials. Therefore 
the stocks on hand, especially in some qualities of 
sole stock were insufficient to fill the demand, and 
this has tended to raise the ruling prices to a point 
where these conservative tanners are now wishing 
they had run their works to larger capacity, buying 
hides at prices which today would seem low. 


Sole Leather 


As stated above, much sole leather is going abroad, 
and more would go, were ship space available. With 
this foreign demand, and the advance in prices has 
come a domestic call which has brought many South 
Street stores in Boston and in The Swamp in New 
York down to bare floors. No. 1 dry hide hemlock 
has advanced to 40c., good damaged 373 to 38c. 
and poor damaged 35 to 36c. and contracts are being 
taken for early future delivery at these outside figures. 
Union sole is scarce in all weights and grades. Be- 
sides the European call, sole cutters are operating, 
and as a consequence, stocks in dealers’ hands are 
reduced toa minimum. Light backs are now quoted 
at 65c., medium and heavy 60 to 62c. Oak bends 
have sold the past week at 70c. though some sales at, 
and backs all weights are held at 65 to 67c. Belting 
butts range from 80c. for the best light weights to 
75c. for medium weights and quality. With these 
prices soaring, every kind of offal is being quickly 
snapped up at higher prices. Bellies have sold at 
17c. for hemlock; 22 to 23c. for union and 30 to 32c. 
for oak. Hemlock shoulders are now ranging from 
28 to 30c. Union shoulders 43 to 45 for heavy and 
46 to 48 for light. Oak double shoulders bring 50 to 
55c. 

Upper Leather 


The activity in the sole leather market was almost 
paralleled by the demands for upper leather, heavy 


The Leather Market ¢ + 


calls for export raising prices, and stimulating home 
buying. Calf leathers have been advanced 1 to 2c. 
per foot, and side leathers fully 2c. while waxed 
splits, which were almost a drug in the market for 
months are now 2 to 3c. higher than two weeks ago. 
Colored calf in the fashionable shades is going into 
consumption as fast as received from the tanneries. 
Some specialties are selling as high as 60c. a foot, 
though prevailing prices range from 48 to 58c. Black 
chrome finishes now run as high as 45 to 56c. accord- 
ing to weight and quality. Side leathers, as indicated 
in our last report, have advanced, and those approach- 
ing calf in finish range down from 40c. for the best 
tannages, while colors bring 2c. higher. Mat side 
leather now brings 36c. for best makes. There is a 
boom in waxed splits. Not-only is there an export 
call, but also for home cutting, and prices range 
2c. to 3c. higher than a week ago. Patent leathers 
have not secured the same increased demand as 
other upper stock but prices are held firmly with 
the call moderate. Glazed kid is fully 10c. higher 
than it was four months ago. Low price qualities 
which sold lastMarch at 18c. are now quoted 31 to 
32c. 
Hides 


Tanners seem to have awakened from their leth- 
argy, or have become convinced that the demand for 
leather will be sufficient to warrant paying the pres- 
ent rates for hides. At any rate business has been 
more active. Last week showed a start, and this 
week a greater improvement in demand, and nat- 
urally with this have come still higher prices, which, 
however, seem to be paid with more willingness than 
the lower asking prices of a few weeks ago. 

New England abattoir steers are now selling at 234 
to 24c., light cows 233 and heavy cows at 23c.’ 

No. 1 Ohio buffs have sold at 204 to 2lic. and 
are now quoted at 213 to 22c. No. 1 extremes are 
selling at 23 to 233c. Southern country hides range 
from 19} to 22c. according to shipping point. 

The Chicago packer hide market has been active, 
with sales aggregating large amounts. Native steers 
are quoted at 262 to 27c. and heavy cows selling at 
26c. with light cows, last month’s take-off sold at 
254c. Texas steers are selling at 244 to 243c. for 
both heavies and lights. Chicago packer calfskins are 
firm and higher, sales recorded at 38c. Chicago city 
skins are held at 35c. and countries at 32 to 33c. 
New York calfskin prices are higher, and are now held 
at $3.30, $3.75 and $4.30 at which prices sales have 
been made. 

The foreign dry hide market is very strong, with 
No. B. A. hides held at 363 to 37c. There are large 


- stocks of wet-salted in the market, with sizable sales 


for shipments abroad. __ Frigorfico steers have brought 
263 to 27$c. and cows 25} to 26}c. 
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THIS WAY GENTLEMEN---The Greatest In 


Stock Line of Men’s Shoes We Ever Carried in the In- 
terest of Dealers. Affords You Buying Advantages that 
Should Not Be Ignored. Thirty-Eight Styles---$2.60 to $4.00 


“y Stock No. 740---Park 





Last, Gun Metal, Dull 
Mat Top, Bal, Single 
Sole, l-inch Heel. 
Widths A to D. Sizes 
5 to ll. Price $3.35 
Stock No. 741---Same : 
shoe colored calf. Price : 
$3.75. 


Handsome In Stock 
Style Book Now Ready 
Ask for Copy. 


THE PRESTON B. KEITH SHOE CO. 


3 


























NEW YORK OFFICE, Makers of Keith’s Konqueror Shoes for Men BOSTON OFFICE, 
Graham Building, 207 Essex St., 
Room 22 Campello Station - - BROCKTON, MASS. Room 207 
SpovnneeeennnnennneenenseeeeneeeneeegeegueeeeeeUeUGUeeenOOOGUUUCC0CUUOC0000000000000000000NNESOOGUOCESOOEOOOUUCUCHEOOOOOOUOUGHSESOOOOOCEEEUSUSOOOOOCSOOSOOOOOCCEONOELOOBN 
IN STOCK 


IN STOCK 





SOLID} 
LEATHER 
COUNTERS 

AND 

SOLID 

LEATHER 
BOX TOES 





Patent leather, straight vamp, and foxed Patent leather circular foxed, fine black All glazed kid, 7% inch leather half Louis 
handsome lace boot, short vamp, plain cloth top, 14 buttons, short vamp, 13-8 heel, plain toe, whole quarter, Goodyear 
toe, 14 eyelets, fine black cloth top, 13-8 heel, Gosdivese welt. 214 to 10, E width; welt, Crawford arch supporting shank 
heel, Goodyear welt. 24 to 10, E width; 2% to 11, EEE width. Has the appear- 2% to 11, EEE width. 
2% to 11, EEE width. ance of a “C.” 
(ABOVE STYLE NOT CARRIED IN EE WIDTH) 
Terms e Send for 
Net 30 Days W. B. COON CO., Exclusive Manufacturers New Seodk Gatalie 


Carried In Stock also by A. J. Bates Co., 328 W. Monroe St., Chicago, IIl., for trade in IIl., lowa and Wis. 
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In Stock | 


NOVELTY FALL - BOOTS---TWO TONES---SOLID COLORS 


Send for Full Fall Catalogue and [| 
October Supplements 





No. B922—Gun Metal 8-inch Lace, Imitation 
Winged, Tip, Welt, Auburn Last. A to D 





Price $3.25 
os yoy above, J White Nabe. me | - 
. ‘ew | Ree rice $4.2. 
io. Ses , aoe Hatton, Grey i tee din i, ty AD Mibeceny Ton No. pal—Patent Colt 8-inch Button, Scal- \ 
Louis Heel: Welt, Auburn Last. Xo B. Gait, Straight Tip. Sea eb hee E 


Price $4.25 
No. Se ene ot TS Kid Button, as 919. 
White Kid Top, Medium Recede Toe, th- 
er Louis Heel, Welt, Auburn Last. A to D. 

Price $4.25 
No. B917—Same as 918 in Lace. . Price $4.25 
No. B926—Same as 917, Lace, only the new 
12-8 Cuban Concave Heel....... Price $4.25 





No. B1773—8-inch Gun Metal Lace, Leather 
Louis Heel, Welt, Auburn Last..Price $3.25 
No. B771—Patent Colt, Dull Top, Leather | 





No. B1775—Same as above in Bronze. St | OEP ere arr a> Price $3.00 
wutee $9.75 No. B1773—As above in Gun Metal, with Tip. ’ 
No.’ B1776—Same’as 1775 in Bronze Button. Price $3.25 ’ 
. B920—All Battleship “7 8-inch Lace, Price $3.75 No. B1775—As above in All Bronze Kid. 
Covered Heel, Auburn Last, Welt. Price $3.75 |} 
923—S. bo All Whiter Nu 
—Same as above in u- 
buck, White Ivory Bole and Heel . .Price $4.50 READY TO SHIP 


The Westeott Whitmore Co. Syracuse, N. Y. | 


Stockers of Women’s Up-to-Date Boots, Evening Slippers and Novelties 
IS YOUR NAME ON OUR MAILING LIST FOR CATALOGUE? 
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* * 
Bigger Business and More Profit | 
That’s what you’re guaranteed, Mr. Retail Shoe Merchant,when you choose the Manss-Owens’ 


line as your TOP GRADE LINE for men who know. They’re brimful of style, and made of ff 
the highest grade materials obtainable. They’re the most talked-about men’s shoes in 


America. 


TWO OF THE 
MOST SALABLE 
NUMBERS IN OUR 
EXTENSIVE 
LINE. SCORES OF 
OTHERS READY 
FOR YOUR IN- 
SPECTION. 
WRITE OR WIRE 











| Semple No. per. ; kid, small button, 7-8 square heel, 
A ee ores trimmings, 13-iron single sole. No. 


BOOK OF VALUABLE SUGGESTIONS FREE 


| Our monthly house publication contains many 

4 valuable suggestions and helpful store hints for re- 

| tail shoe dealers. We'll send it to you regularly for 

’ the asking. Mail postal request today. October 
issue ready. 


ANOTHER 
NEW STYLE 
IN STOCK 


D WIDTH ONLY 





Practically the same 
as our old “‘Regular”’ 
but cut a little 
higher 


F40—Patent, with Mat Calf Top. 
5 to 8, $1.75 84 to 12, $1.95 12% to 2, $2.35 


F41—Dull Calf. 
5 to 8, $1.80 814 to 12, $2.00 1214 to 2, $2.40 


F43—Tan Calf. 
_ 5 to 8, $2.00 8% to 12, $2.25 12% to 2, (not 
in stock) 








‘That famous line of shoes for Children’”’ 


Williams, Hoyt & Co., 
Rochester, N. Y. \ 








FOR SALESMAN. Sample No. 139. Color 33 Russia Calf Bal, long vamp, small ff 


tip perforation, white fair stitching, 7-8 inch smure heel, 
ap eyelets, 13-iron single sole. No. 24 ARISTOCRAT 
ast. | 


The Manss-Owens Co. | 


CINCINNATI, O. 


a a _ —s) — 





“The Last Word’’ 
in 
Button Attaching 
Machines 


A Button Attaching Machine 
that gives you the _ greatest 
working efficiency. 





ae | The ISBAM does this— 
ao * | absolutely—and this is 

m J : 
oot Power | the machine that will be 
the most profitable to you. 








Econo mical, strongly made, this 
machine means quicker service 
in your store—and this means 
some sales. 


This machine is absolutely per- 
fected, and resets or adjusts 
quickly the buttons on any 
shoe. 
Write today for complete 
folder that tells the 
whole story. 


INDEPENDENT BUTTON FASTENER 
MACHINE COMPANY, Inc. 


Giop Office HOME OFFICE 
208 No. Sth Avenue BOSTON, MASS. 





St. Louis Office 
212 Victoria Bldg. 
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You Know It’s a Fact 


when offering your customers shoes 
of the stamp represented here that 
they will satisfy. Your confidence is 
never betrayed by faults 
or weaknesses because 
these have been over- 
come in U & D shoes 
by careful designing 
and high 
class work- 
manship. 








B 0384 E 


Women’s Welt Boot, White Delhi 
Calf, Touraine Last, Whole Fox, 
Lace, 8-inch Height, Imitation Wing 
Tip, Perforated Vamp and Lace Stay, 
Regular Leather Sole, Close Edge 
Welt, Wood Covered Half Louis Heel. 
AA, 4 to 7; A, 3 to 7; B, 2% to7; C, 
2% to7; D, 2i¢ to 7. 
In Stock After October Ist 


$4.50 





B 3020 


Women’s Flexible McKay Boot, Pat- 

ent, Regent Last, Black Cloth Top, 

7-inch height, Button, Patent Circu- 

lar Fox and Back Stay, Plain Toe, 

Short Vamp, Leather Half Louis Heel. 

B, 2% to 7; C, 2% to 7; D, 2% to 7. 
$3.15 





Quality and Perform- 
ance Which Hold a5 ap 


mont Last, Black Cloth Top, 7-inch 
Height, Button, Dull Calf, Circular 
Fox and Back Stay, Plain Toe, Leath- 


Customers che ee Sse oe 


$3.15 








In spite of unruly conditions Utz & Dunn shoes will not 


B 375 K 


be found wanting in the quality by which they have been Women’s Black Glazed Kid Welt 

. ‘ it Boot, Kid Quarter and Vamp, 8-inch 

identified for nearly two-score years. Nothing can be es ge alge Wat Pisin 

gained for you or us by lowering the standard of quality AA 4 107 TA 314 tot BC and D, 
. . 2% to7 

for the sake of lowering the price. $4.00 


TIE TO A SAFE LINE. Begin by ordering these styles from stock. 


Utz & Dunn Co. Rochester, N. Y. 


Los Angeles Office New York Office Denver Office 
319 Story Bldg. 200 Fifth Ave. 218 Charles Building 
Los Angeles, Cal. Fifth Ave. Bidg., Room 405 Denver, Colo. 


C. G. McAtee, Rep. 8. A. McOmber, Rep. Rice & Tiger, Reps. 


SUOUUCUROGEUUOUEOUUEOCOEUOUOEEOOOUOUUCOUEUCUOHOGOEUCOODEUCOEEUCCOOREUEOOEOUEOGucuuCCuOouconaRECCUURSCCUEOCOUOOUGOOOCOGOOOOOOUUROCOUREUOOUEOOOUSOUSOUSUOOOSSNUCOONNONOONECUOSSOOOOSOUOOONUCOOUREOOOOONUCUOOROOOOORUOOOEROOOOONONEOOSNOUGDG 
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Men’s 
Goodyear 
Welts 


From $2.25 
To $3.50 


UNION MADE 


Made with a style punch, of materials that are uniform in quality, the 
Weber Bros. Shoes have for a good many years stood for the best in their 
grade. The new styles for Spring are being shown by our salesmen. We ad- 
vise early placing of orders. 


WEBER BROS. SHOE (CO. NoRTH ADAMS. MASS. 


BOSTON OFFICE NEW YORK OFFICE KANSAS CITY, MISSOURI, OFFICE 
183 Essex Street, Room No. 305 436 Marbridge Building,1328 Broadway 429 Ridge Building 





a a 


| TWO OF BASS. SHOES — 
| FOR HARD SERVICE— 


Built to a standard of quality that 
has been maintained for over 50 
years. 


















Shoes for snow-shoeing, skiing, 
hunting and out-door sports. 


Shoes for farmers, miners, lumber- 
men. 











No. 1551—) ’s Ve ‘2 tock— CATALOG 

a heer Sa. HIGH CUT RANGELEY MOCCASIN 
'] Here is a “BASS SHOE” for men who want BASS No. 683 Black Chrome Upper, 9 in. high, Single 

genset, — and puree in 9 Ronentot shoe. Waterproof Sole. Low Broad Heel. Sizes in stock 

we ee 5 to12 EE. Made to order 5 to 12 E, F. 


| year Welt. 





~ 


IG-H-BASS&CO: 


‘WILTON, MAINE -|(~2G@an 


—_ 





























THE GREAT NATIONAL SHOE WEEKLY 87 











THE THE 


Yi SHOE RETAIL *5°° *6§-° $7: Reva SHOE 
































(THE accompanying cut 

shows one of our present 

Stock Styles. For Fall and 

STOCK Winter, 1916-17, a full line of 

STAPLE and BEST SELLERS 

STYLES “Carried in Stock,” and catalog 

of entire Stock Department 

proposition is ready for mailing. 

Make your request for a copy 
now. 


*“*THOMPSON’’ salesmen’ are 
on their territories with 


COMPLETE SPRING AND SUMMER 1917 
SAMPLE LINES 


Plumb full of “‘punch”’”’ and 
such ‘‘striking ideas”’ as can 
be practically and effectively 
applied to shoe construction, 
linked up with strictly ‘“‘high- 
10 grade shoemaking”’ and the is 

New Lasts same honest values that built New Lasts 
the “‘THOMPSON”’ reputa- Rialto 


Reno 











tion. 
Hilo ne *Combo 
Three new combinations—espe- p 
Rokway cially drafted combination pat- Gothic 
terns— brand new __ especially 
n - Ardsle 
Hudso drafted glove-fitting Oxford pat- ey 
*Winsor terns—sport shoes—novelties .of *Apollo 
Stock No. $516 every description. 
(Unbranded) These are features of this season’s proposi- 
dy ee yh gop. tion that help make it one that you can’t 
A Width, 7 to 10; B Width, 6 to afford to miss—nor buy your Men’s 
10; C and D Widths, 5 to 10. Fine Shoes, until you’ve seen what 
Price $8.78 *Combination **THOMPSON’S”’ showing. *Combination 
Stock No. $512 
(Unbranded) 


Mahogany Russia Calf Bal, Clas- 
sic Last, Single Sole. A Width. 
7 to 10; B Width, 6 to 10; C and 
D Widths, 5 to 10....Price $4.10 




















THOMPSON BROS., Inc. 


BROCKTON (Campello,) Mass. 


NEW YORK OFFICE BOSTON OFFICE CHICAGO OFFICE 
401A Flatiron Bldg. 60 South St., Rooms 63-64 35 So. Dearborn St., Room 406 
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What “A. B. C. Service” 


Means to the Advertiser 


“A. B. C. Service’’ means unpre- It means, that you now have the 
judiced information on the various advantage of established facts as 
publications in which your advertis- compared to previous guess work— 
ing appropriation is being expended. on quantity, quality and distribution 

2 , of the circulation—standardized au- 

It is as definite as the measure- dited facts—of the various classes of 
ments, weights and other specifica- rear : 
tions which govern the uniformity publications—on a basis that enables 
of wane deiehart you to compare the actual value of 

yn a : one publication with another, as 

It means that right in your own particularly applied to the thing you 
office, you have a gauge on the work- are selling. 
ing capacity of every dollar put into “A.B.C. Service” cost only a frac- 
your advertising. tion of the cost of doing without it. 


bo Audit Bureau of Circulations is a co-operative organization—not for profit 
nearly one thousand Advertisers Advertising-agents 
a Publishers, ‘who believe in standardized circul n information. Complete 
information regarding the service and membership may be obtained by 
addressing—Russell R. Whitman, Managing Director. 


Audit Bureau of Circulations 
15 East Washington Street, Chicago 















that is a member of the Audit Bureau of Circulations 





F The Boot and Shoe Recorder is the only exclusive shoe trade publication 
a 
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Changes in Business "ie ao 


The Last Week’s Failures, Suspensions and Changes 


Failures 


Orange, Mass.—Bolander-Parker Shoe Co., shoe manufacturers, reported the 
assignees advise that the liabilities are a little in excess of $50,000, and the 
are now tabulated as to a and that possibly a dividend 

nearly 50 per cent may eventually be realized. 
ioum Mass:—Merrill, Eigner & Co., childrens ana infani. -hoe ye 
turers, reported corporation made an assignment September 8 
Walter W. Pyne, a yy attorney, with oo 


pyle . ‘quoted at $6, "meal and - 
offer compromise a’ per cent was y the Sep- 

tember 26 an -- A petition in Ei was filed cous them 
by four creditors. 


Fountain Hill, Ark.—Roberts —— shoes, etc petitioned into bank- 
ruptcy. Reported meeting of tors was led for October 5, last. 
Brontea, Ala.—Brewton Bargain House, shoes, etc., reported petitioned into 
Des Moines, i. apa Shee Co., wholesale and retail shoes, reported embar- 
rassed. The president, T. J. "Kelly, has left Des Moines, and his present 

sovodheue is unknown. It is said that the sommeny ’s indeb 
rising $60,000, and assets are estimated at $30, 

Chicago, Ill.—John Ross, shoes, reported et ha tano bankruptcy. 

Solomon Meyer, shoes, etc., reported petitioned into bankruptcy. 
Rushville, Ind. —Benj. A. Cox, shoes, etc., reported this party, admitting his 
ity to continue the iness at a profit, executed an assignment for 
the benefit of his creditors. The Rushville National Bank, which a = 
chattel mortgage, is now in possession, and the subject is operating th 
business under a salary arrangement. 

Laurel, Miss.—L. Fine, shoes, etc., reported petitioned into bankruptcy. 

Buffalo, N. Y.—The Pedic Shop (Geo. L. Comnm, Prop.), shoes, etc., reported 
meeting of creditors called for October 1 

Greenville, N. H.—W. L. Bernier, shoes, cad offering to compromise at 
25 per cent. 

Newark, N. J. + I. Hertzberg, shoes, etc., reported petitioned into 
bankruptcy. Reported receiver appointed. 

empler Leather Co., leather, reported a petition in bankruptcy 
was filed this concern on the 20th inst. by local creditors. Their 
liabilities are in the vicinity of $32,000, and assets of $20,000. A 
receiver has been ordered to continue the business five d days. 

Hattiesburg, Miss.—Swittenberg Shoe Co., shoes, etc., reported is in wiieatery 
bankruptcy. Assets listed at about 37, 500 and "liabilities about $10,000. 
Propose to offer composition of 25 per cent, and the first meeting of creditors 
was held September 21 

Greenville, N. C.—C. T. Munford, shoes, etc., reported offering to compromise 
at 10 per cent. 

Ra leigh, N. C.—Dobbin-Ferrall Co., shoes, etc., reported petitioned into bank- 


Leith, % D. —Leith Mercantile Co., shoes, etc., reported assigned. 

Turbevilie, 8. C. >. Goldiner, shoes, etc., reported petitioned into bankruptcy. 

Hico, Tex. PE pens A. Dry Co., shoes, etc., reported offering to compro- 
mise at 

ae — > pa jilsbee * ssercantile Co., shoes, etc., reported petitioned into 


Wichita  Falle Tex.—Wichita Mercantile Co., shoes, etc., reported petitioned 
into bankrup tcy. Reported Horace Nutt has been appoin receiver. 
ny havea Souk of merchandise of about $8,000, and are said to be indebted 

e amount of $8,000 or $9,000. The business was incorporated, and 
there are no assets outside of stock. 


Changes 


Dentgn —-Mossachanwite Leather Co., leather and findings, succeeded by Nathan 
ar 0. 
omas Lake & Whiton, Inc., shoe manufacturers’ goods, recently com- 
menced business at 103 Bedford St. 


Waterloo, Ill.—Waterloo med Mfg. Co., women’s shoe manufacturers, recently 
commenced business h 

Pontiac, [il.—S. A. aon shoes, etc., retired. 

Goshen, Ind.—W. V. Brundage, shoes, etc., out of business. 

Delta, Ia.—Barden & Gibson, shoes, etc., discontinuing. 

Indianapolis, Ind:—Schlidgen Shoe Co., incorporated with capital of $100,000. 

Twin Falls, Idaho.—J. L. Buttolph, shoes, succeeded by J. A. Sinclair. 

Davenport, Ia.—Hout Sears Shoe Co., incorporated with capitalfof $15,000. 

Dows, Ia.—J. J. Johnson & Co., shoes, etc., dissolved partnership. 

Waterloo, Ia.—Bernard & Gould, shoes, etc., will discontinue. 

eer ca Ia.—Stepflug & Schott, shoes, etc., succeeded by Schisell-Stepflug 


Ossian, Ia.—Hauge & Jones, shoes, etc., dissolved partnership. 

Muskegon, Mich.—W. D. Hardy & Co., shoes, etc., W. D. Hardy retires. 

Hardin, Mo.—O. E. Myer, shoes, etc., sold out to S. D. Thomas. 

Liberty, Mo.—Land Clothing Co., shoes, etc., W. F. Buckner retires. Capital 
increased to $12,000. 

New Auburn, Me.—E. P. Doucette, shoes, stock sold for $1,800. 

Poplar Bluffs, Mo.—Kittredge & Landers, shoes, etc., sold out to Tom Meely. 

Rochester, Minn.—D. P. Madden, shoes, etc., succeeded by the Olmstead 
County Co-operative Association. 

Portsmouth, N. H.—Bancroft-Walker Co., shoe manufacturers, removed to 
Haverhill, Mass. 

Irvington, N. J.—George F. White, shoes, reported sold out. 

Morris Park, N. Y.—Alexander Milk, shoes, sold out. 

= em City.—Joseph Barba (2371 Arthur Ave.), shoes, etc., reported sold 


ne Bros., Inc., shoes, etc., incorporated with capital of $500,000. 
Cando, N. D.—Harry Downs, shoes, sold out to F. M. Harris. 
Cleveland, Ohio.—I. L. Fuldheim, shoes, out of business. 
Cha. Ohio.—Berman & Davis, shoes, succeeded by Hub Shoe Store 


(O. Berman, Prop.). 
Bast Senne Ohio. clean Dry Goods Co., shoes, etc., succeeded by Sloan- 
an Co. 
Contam Okla.—M. I. Marker, shoes, etc., out of business. 
Oklahoma City, Okla.—Boston Shoe Shop, shoes, incorporated with capital of 


Portland, Ore.—Niehoff Shoe Mfg. Co., shoe manufacturers, capital stock in- 
creased to 10,000. 


Harrisburg, Pa. ah... Miller, shoes, etc., sold out to Fischer & Kleckner. 
a Tenn.—Brumit & Son, shoes, etc., succeeded by Union Depart- 
ment Store. 
W. D. Goodwin & Co., shoes, i py by Union Dept. Store. 
Chilton, Wis.—Ed. Hoffman, shoes, etc., sold o 
ae oy Wis.—C. F. Allen (The Fair Beoee), shoes, etc., sold out to Mor- 
an mi 
Jensgvile, Wis.—Caldow & Snyder, shoes, etc., G. W. Caldow retires. 
— ta > . J. Johnson Shoe ., incorporated with authorized capital 
oi 
Sherbrooke, P. Q.—Panther Rubber Co., incorporated with capital of $100,000. 


Branch Factory Established 


John S. Cushman, Lynn, Mass., maker of McKay shoes, has 
leased the seventh floor of the Bradley building, \Worcester, 
and will manufacture shoes there. 


Sales Staff with Chicago House 





Salesmen of the J. P. Smith Co., 


Chicago 


The line-up of salesmen of the J. P. 
Smith Co., Chicago, is as follows: 

B. N. Custer, Texas, Oklahoma, Kan- 
sas and Louisiana; T. H. Suther, Ten- 
nessee, Kentucky, Alabama, Mississippi, 
Georgia; E. B. Roach, Pennsylvania; 
G. A. Sandberg, Michigan, Indiana; W 
O. Hallaway, California, Oregon; C. A. 
Palmer, Chicago; M. E. Gerrity, Chicago; 

* W. A. Kirkpatrick, Kansas, Nebraska; 
H. R. Sargent, Minnesota, Dakotas, 
Montana; J. E. McLeod, Ohio, W. Vir- 
ginia; J. A. Bittel, Colorado, Wyoming 
Montana, Nevada, Utah; L. D. Ream, 
Iowa, Missouri; E. F. Knight, Illinois, 
Missouri; C. C. Crisler, Texas, Oklahoma, 
Arkansas; P. W. Arnett, North and South 


Carolina, Virginia, Georgia, Florida; 
C. T. Groom, New York City; W. E. 
Delfs, Wisconsin. 
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BOOT AND SHOE RECORDER 


Classified and Opportunities Department 


“Recorder” rates for space less than one-eighth 


page per issue: 


Space 1 time 7 times 13 times 
1 inch $4.00 $3.00 $2.75 
2 inch 8.00 6.00 5.25 


3 inch 12.00 9.00 7.75 
4 inch 15.00 12.00 10.00 


OSITIONS WANTED: Three cents per word for 
each insertion. 
sixty cents. 


Minimum amount accepted, 


For other “Want” advertisements, 


five cents per word for each insertion. Minimum 


26 times 52 times 


amount accepted, One Dollar. Ads under this head- 
ing will be received up to 5 o’clock Tuesday, P. M. 
When advertisers desire answers to come in care of 
this office, twelve words must be allowed in each ad- 
vertisement for address. When advertisers desire re- 
plies forwarded direct to their address, each word of the 
address must be counted in the advertisement and 


paid for accordingly. Answers to ads must be sent 


$2.50 $2.00 
4.75 4.00 
7.00 6.00 
9.00 8.00 under letter postage. 


Payment in advance is required, except when regular advertisers, as amounts are too 


SALESMEN WANTED 


small to open accounts 


POSITION WANTED 


LINE WANTED 





ANTED—A bright young man, who can kee; 
retail store stock and wait on trade—a g' 
opportunity for 7. ambitious man to work himself 
Address L. Kelley, care of Three K Shoe 
Co., Stoughton, r 3, 


ANTED—Established manufacturing firm 
doing profitable business in shoe store 
specialties would engage at good salary a capable 
man acquainted with the shoe business. He would 
have to invest in the company’s securities and give 
whole time and best services. An ex-shoe retailer 
preferred. Address A708, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 


IVE MEN to carry our line. One or more sam- 
ples. Best values in America. Five per cent 
commission. Indian Moccasin Company of U.S. 
Lansing, Mich. 


ALESMEN WANTED—A sstrong Cincinnati 
woman’s line will have two openings next sea- 
son, one in Missouri, Kansas, Oklahoma and Ar- 
kansas; the other in Al a, Mississippi and 
Louisiana. Established business in both, and the 
line will repeat. Want real salesmen with trade in 
these states. None others need apply. Address 
A707, care Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 


ALESMEN WANTED to carry a Western 
made line of high grade work and semi- 














‘dress shoes, in Minnesota, North and South 


Dakota and neighboring territories on a commission 
basis. Complete line carried in stock, and some 
established trade. We prefer you men who 
really want to work and are looking forward to a 
future. Address A 702, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 


ANTED: SALESMEN for the middle west 
and Texas, who can furnish high class 
references, to sell a strong line of popular priced 
felt and novelty slippers on commission basis— 
two season line of real merit. Fifty light weight 
samples will re; a the line. The Dolge Slipper 
Co., Oxford, 


ANTED—Live experienced salesmen to sell 

on liberal commission basis a medium 

riced line of mens’ dress welts made in the west. 

a open in Ohio, Indiana, Tennessee, Ken- 

tuck ennsylvania, Iowa, Minnesota, North and 

Sou Pe oe References in first letter. Ad- 

dress 701, care Boot and Shoe Recorder, 207 
South 4 Boston, Mass. 














I ARGE manufacturer of men’s ee shoes. 
4 doing a business ag, senting nearly half a 
million dollars through York office, de- 
sires opening similar office in Philadelphia. 
— is wanted to take charge of this ter- 

ry. An exceptional opportunity for a 
bright, pasting » as fellow acq eatated with 
the trade in Philadelphia and Meinit: Ad- 
dress “‘Lewis,”” 142 Duane St., New York. 


O YOU WANT AN Al CREDIT MAN? At 
present employed, but desirous of making 
Western cunnestion. Capable of paw aoe 
affairs. Address A711, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 








HELP WANTED 





XPERIENCED SALESMAN, with old-estab- 

ed trade, wants, on commission basis, for 

Greater New York territory a line of men’s 

or boys’ welts or McKays, or both. Best refer- 

ences. Address A710, care Boot and Shoe Re- 
corder, 127 Duane St., New York. 


a ohn — pe gpm a trade 
ing largest jo rs only, wants a progres- 
sive N. E. factory line of weanan' "s McKay sewed 
shoes; on commission basis. Address P. O. Box 
2626 26 Boston. M Mass. . 








A-1 Shoe Designer 
Wanted 


A leading shoe manufacturing concern 
is desirous of getting in touch with an 
Al shoe designer of men’s shoes. Must 
have best of recommendations and 
know his business thoroughly. Ad- 
dress, with full information, A706, 
care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 











Manager Wanted 


For retail shoe store, willing to take an interest 
in establishing business offering splendid op- 
portunity for right, —— manager who knows 
the upstairs = fine proposition for the 
right man. ddress A108 care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 























POSITION WANTED 


HOE BUYER AND MANAGER, for ‘ht 
years, at present employed, seeks desirable 
connection as buyer or assistant in shoe susan. 
ment. Soverst ears’ fa fey Best of 
references A 700, care Boot. ‘and Shoe 
Recorder, 207 South St., Boston, Mass. 








TO LEASE 





en DEPARTMENT TO LEASE—S 

rent for a shoe department in the old-estab- 
lished department store of Waldman Bros., Al- 
bany, N. Y. A good op; unity for a man having 
ore references and it. 








FOR SALE 





Foca 4 <“'?- shoe units, all hard wood, dark 

nish. Equally divided into sections for 
men’s AL. a ends, beautifully finished. 
Going out of the shoe business. Units cost $175; 
will sell for half. One unit 14 2-3 feet long, the 
other 18 5-12 feet long. Both 4 5-12 feet high and 
21-4 7 wide. Write Schoenfeld & Co., Johns- 
town, Pa. 


j,OR SALE—One of the best shoe stores on 
_ Main St., in Vincennes, Ind. Doing a good 
b for selling. Address A712, 
care Boot and Shoe Hecsedee, 207 South St., Bos- 
ton, Mass. 
F°%o SALE—Only exclusive shoe store in city 
f 7000 inP acific Northwest. Payroll city 
and in rich country. Doing business. Must 
sell to settle estate. $5000 will handle. Address 
A 697, care Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 























LINE WANTED 


XPERIENCED SALESMAN, with old-estab- 
lished trade wants, on commission basis for 
Greater New York territory, a line of women’s 
or misses’ and children’s novelties or staple welts 
or McKays, or both. Best references. dress 
A709, care Boot and Shoe Recorder, 127 Duane 
St., New York. 


ANUFACTURER’S LINE WANTED — 
Women’s medium or fine grade line welts. 
turns or McKays for Greater New York, Philadel- 
phia, Baltimore and Washington. Address — 
care Pout and Shoe Recorder, 207 South St., Bos- 
ton, ass. 











BUSINESS OPPORTUNITY 


USINESS OPPORTUNITY—A brand new 
shoe stock, invoicing around $8,000. Located 

on very prominent corner in one of the most pros- 
rous towns in Florida. Population, 25,000. 
Feesne owner is lacking capital. A rare chance to 
secure a clean business that is ny to rapid 
development. Address Isidor Cohen, Real Estate, 


iami, Fla. 


MANUFACTURER of women’s fine shoes wil} 
take an active interest in the management of a 
business or with a salesman of established 
ize a business. Unquestioned refer- 
ences, and facts will be furnished, also capital. 
Address A712, cone I ong and Shoe Recorder, 207 
South St., Boston, M 

















NDIA AND CHINA—British manufacturers’ 
d boots, cleo felt a _— Mit kinds re — 
grade ave 
connection. Good reoulta Commission 
basis. All orders through British merchant houses. 
Write Box No. 28, care Boot and Shoe Recorder, 
11 Queen Victoria 8t., London, E. C. 


WANTED TO PURCHASE 


0 PUREE AGE enn wanted. Address 
Ryan Shoe Co., Hannibal, Mo. 
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WANTED TO PURCHASE 








Do You Wish To Retire or 
Sell Your Surplus Stock? 


Don’t Sell Until You Get Our Offer. 


We have the largest outlet and pay the 
best prices for shoes. tn age “he 
large. Short term leases taken om- 
municate with us, and we will send rep- 
resentative. Established 1889. 


VAN PRAAG & COMPANY - 
15-17 Greene Street, New York 
Fen l cash b f 
a casa ae’ cans 
Telephone, Spring 2248-9. 











Highest Cash Prices Paid 
for entire shoe stocks. We also buy 
your surplus or slow sellers. Quanti- 
ties no object. Retail or wholesale. 
Short term leases taken off your hands. 

Wire or Phone us 
Correspondence Confidential 
Established 1890 


GLAUBERG & CO. 


520-522 Broadway, New York, N. Y. 


We also purchase clothing, 
hats, feulthlan genie, aoe 














De You Wish to Raise Cash Quick? 
Entire or surplus stocks of shoes, oy 
thing oa merchandise of ds 
bought fn ey cash. Short term leases 
taken off Retail or wholesale. 
BEFORE SELLING, WRITE US 
Communications Strictly Confidential 
Brooklyn Purchas Syndicate 


NK WALEER, jetor 
610 BROADWAY, BROOKLYN, N. Y. 
Tel. 2328 Wil 








CASH PAID 


for shoe stores or surplus stocks of shoes 
or for other merchandise. Leases taken 
ever. We will send a representative te 
investigate and make offer upon request 


Max Kalter Mercantile Co. 
| 106 Grand St.,NewYork City Phone,Spring 9413 

















I BUY WHAT YOU CANNOT ee 
I will verges ems aye Be | a 100, ‘Tots Old Fashioned 
o_o 


‘ou can ave an unlimited expert cuties — 
ine. Also bey. merchandise stocks of every deseri 
tion small or large, new or old style. Cenetpent- 


ence confidenti , instant attention. Est. 1889. 
New York Export Purchasing Corporation 
42 Lispenard St. New York City 











WILL BUY FOR CASH 


Fane opt Bescntinned stocks of Men’s, 
es’, and Chil- 

Bove SHOES 
merchandise 


H. D. MERBLUM 


EXPORTER 
316 CHURCH STREET NEW YORK 











New Front and Furniture 


Warsaw, Ind.—C. W. Dederick has 
put in new double window fronts, new 


leather upholstered chairs and is making , 


a 16 ft. addition to his store. 








MISCELLANEOUS 





2450 2450 2450 


MATE MARKS 
SHOES AND CARTON 
GUS V. WELLS, 531 14th St.,Des Moines, Iowa 


FLORIDA 


““BY SEA” 
BOSTON TO 


JACKSONVILLE 


DELIGHTFUL SAIL 


Fine Steame:s. Low Fares. Best Service 
Tickets Include Meals and Berth 
Plan Your Trip to Include 


“The Finest Coastwise Trip in the World ”’ 
Illustrated Booklet on Request 


Merchants & Miners Trans. Co. 
C. H. MAYNARD, Agt., Boston 


Bf. 


Prevents the Counters of Boots and 
Shoes from Runnin 
yy { Appli 
For Sale by All Findin:; " Dealers. 
ware of Imitations. 


VARNUM IMPROVED SIZE 
STICKS 














FISHER 


Trade —- Fes. 
HEEL oe 
COUNTER 

SUPPORT 


A ips & ‘a, 








Ask Vous Dealer For Them 


F. W. WHITCHER COMPANY 
Boston and Chicago 














B W. GODSOE, Pres. 
W. G. DONALD, Vice-Pres. 
F.E.J JONES, Treasurer 


F. E. JONES COMPANY 


coors MAT KID 


95 South Street, Boston 


MISCELLANEOUS 








Bicycle 
STEP 
LADDERS 


are made in 
many styles 
and to fit 
all kinds of 
shelving. 





Se firma 
giv ‘a 
tion and elec. 


The Bicycle Step 
Ladder Company 
67 Randolph Street 
Chicago - - Ill. 





REECE’S ROCKER BOTTOM 
WOODEN SOLE SHOES 








Used in all 
damp, cold, 
wet and hot 
places 





501. Oil Grain Waterproof Shoe . . 

507. Black Pebble Split Shoe ... . 

600. Ten-inch Oil Grain Lace Boot 2 i0 

601. Fourteen-inch Oil Grain Regular ‘Boot 3.00 
Send for illustrated catalog 


REECE SHOE CO., Columbus, Neb. 


$1. 51% 








Every Shoe Store Needs 


a pair of 


“ MANCHESTER” 


(Trade Mark Reg. U.S. Pat. Off.) 
CURVED JAW CUTTING 


NIPPERS 


The enly nipper made 
which is just the right 
shape to cut out tacks on 
the inside of shoes. 


** Manchester ”’ 
Trade Mark Reg. U. 8. 
Pat. Off. 


nippers are made of high 
grade tool steel, nickel 
plated with a curved jaw 
that enables you to cut the 
tacks close to the insole. 
Be sure and specify 

*“* MANCHESTER ”’ 
curve jaw when ordering. 


4 
4 
a} 
Tt 
my 
a 


Write us diréct if your 
dealer cannot supply you 


Price, $2.50 


Frank W. Whitcher Co. 


Patentees and Manufacturers 
Boston, Mass. 23-325 W. Lake St. 
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OX FOOTERY MAKES PERMA- 
NENT FRIENDS EVERYWHERE IT 
ISSOLD. THIS HIGHLY SPECIAL- 
IZED LINE OF SLIPPERS AND PUMPS 
IS MANUFACTURED EXPRESSLY TO 
MEET THE BIG POPULAR DEMAND 
FOR STYLISH FOOTWEAR AT PRICES 
THAT ALL CANAFFORD, FOX FASH- 
IONS ARE NIFTY AND UP-TO-DATE. 
THEY SELL FAST AND YIELD THE 
DEALER UNUSUAL PROFIT. 
@ FOX FOOTERY IS NOW MADE WITH 
EXTRA HAND WORK IN THE FINISH- 
ING—ADDING ONLY A LITTLE TC 
OUR PRICE BUT GREATLY INCREAS- 
ING THE LOOKS AND YOUR PROFIT 
OPPORTUNITY. 
@ STOCK FOX FOOTERY NOW AND 
YOU WILL ENJOY THE LARGEST 
LIPPER AND PUMP SEASON YOU 
VER EXPERIENCED. 


CHARLES K. Fox,Ine. 
HAVERHILL, MASS. 
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YOUR CHOICE OF TWENTY- 
NINE HANDSOME STYLES OF 
THE “BARRY” SHOE CAN BE 
HAD IMMEDIATELY 


Form the habit of following our ad- 
vertisements and ordering from them. 
Selling styles are every week featured 
here and described in detail. Our 
reputation is thought of in making 
every shipment, so you take no 
chances. 
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SOISKNOONS , 
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Stock No. 935—Unbranded, Regis Last, 


Gun Metal Bal, Mat Calf Top, 1-inch 
Stock No. 934—-Unbranded, Copley Last, Broad Heel, Single Sole. B, C, D Widths. 











Gun Metal Bal, Mat Calf Top, White, - 
Rubber Sole and Heel. B, Cc. D Widths. Sizes | RRS ee Price $3.40 
ON Es he escrececesecd Price $3.40 Stock No. 936—Pippin Last, Gun Metal 

Button, Mat Calf oR 10-8-inch Broad 

Heel, Single Sole. and D Widths. 
Senet +. Ls ge so cooley jon. er eee Price $3.40 

rown Cordovan, l-inc roa " f 
Spl Sle""A'8; c B'Width Si Stack, No- 998 tenga, Last, Blac 
GA 6 veadawes coewesedes Price $5.25 Sole. D yes E Widths. Sizes 5 ri 10. 
Price $3.40 

Stock No. 941—Unbranded,Copley Last, Stock No. 933—Unbranded, Campus Stock No. 940—Plaza Last, Gun Metal 
Gun Metal Bal, Rex Calf Top, 1l-inch Last, Patent Button, Black Cloth Top, Blucher, Rex Calf Top, 11-8-inch Broad 
Broad Heel, Single Sole. B, C, D Widths, l-inch Broad Heel. B, C, D Widths. Heel, Single Sole. » D, E Widths. 
oN eS | ree Price $3.15 a eee Price $3.25 Er ore Price $3.15 








—Don’t Be Without Our Catalog—It’s Yours For The Asking—— 


T. D. BARRY COMPANY 


Brockton, Mass. 


BOSTON OFFICE NEW YORK OFFICE 
183 Essex Street, Room 204 819-A Flatiron Building 
Address all Communications to our Brockton Offices 
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BUSINESS DEVELOPERS 


This is a fair description to give to the line made 
in our own factory, and which are known to the 
trade, the country over, as 


32 W’s LENOX 


SHOES FOR MISSES AND CHILDREN 


For business developers they have proven themselves to be in 
the experience of hundreds of retail shoe merchants. 


STOCK--SERVICE--VALUE 
THE THREE CARDINAL POINTS OF OUR POLICY 


Here are some items that will prove our claim: 


They Are In Stock Now 


GOODYEAR WELT McKAY SEWED 


Gun Metal, Patent Leather with Dull Top, Gun Metal or Patent Leather Button or 
Good Broad Toe Last. Button. Widths C  Bjucher, Heel or Spring Heel. 













oases 5% to 8 $1.10 
5 to 8 $1.50 6 ‘ 

814 to 1l 1.75 84 to 11 1.30 

11% to 2 2.00 114% to 2 1.50 






‘THESE ARE IN BIG DEMAND--WE HAVE THEM 
HIGH CUT STYLES--PATENT AND GUN METAL--DULL TOP 


Children’s and Misses’ McKay— 
5 to 8 $1.50 814 to 11 $1.75 111% to 2 $2.00 














Growing Girls’— 







214 to 6, McKay _— $2.60 Welt $2.85 
Misses’ and Children’s Patent Leather, White Nubuck Top, Button— 
5to8 $1.50 844toll $1.75 1lyjto2 $2.00 






Let Us Show You Some Samples 


WEIMER, WRIGHT & WATKINCO. 
eS RO PEL ADELPHIA nxn Oc cise er. 









— —— a _ = = — —_ — — —_ = — ——~ — en en — —— — 
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*HOLTERSHOES' 


IMMEDIATE SHIPMENT 


Any of these snappy, quick-moving styles 
in stock for rush shipment. ‘Fill in’’--and 
get acquainted with “HOLTERSHOES.”’ 











HOLTERS’ “STROLLER”’ 
Schmidt’s Nut Brown Calf 
7 1-2 inch Boot 
1 1-4 inch heel 
English Welt ° 
Ato D 21-2 to7 

$3.75 
IN STOCK 





HOLTERS’ “GEORGIAN” 
Rich Dark Brown Kid 





HOLTERS’ “SEVILLE” 


Dark Brown Kid in ‘ 8 inch Welt — 
_ _ 8 inch McKay. Zz ae! ns “4 F — Leather Louis heel « 
2inch Leather Louis heel to 3 to 8 
Ato D 3to7 $4.50 
$3.60 IN STOCK 
IN STOCK 


THE HOLTERS CO-OPERATING 
THE HOLTERS SHOE CO. THE MILLER SHOE MFG. CO. 


CINCINNATI, OHIO 


“‘HOLTERSHOES 














er 


NITITILLL 


Trade Captivators 


In Men’sHigh-GradeShoes— 


The New Manss-Owens Line Now Being Shown By Our Sales- 
men, is the most complete You’ve Ever Seen. Every Model 
is Crowded With Style and Quality and Will Draw Many Extra 
Dollars to Your Cash Register, for They’ll Stand a Good 


Mark-up. 
A Popular English Model 


a 


Night Crew 


At Your Service 





To insure our customers the most 
prompt service possible, we have 
Doubled our Shipping Facilities 
by putting on a night shift of 
order-fillers and packers to handle 
your orders. 


YOU GET THE MERCHANDISE 
WHEN YOU WANT IT IF YOU 
ORDER FROM 

Shrewd Buyers choose the Manss-Owens Line because the 
Appeal to the Smart Dressers and bring them back Season af 


ter Season. Better look into our proposition. Write,gor 
wire—our expense—for salesman. 


THE MANSS-OWENS COMPANY 


Originators, Designers and Producers 
of Men’s Exclusive High-Grade Shoes 


CINCINNATI, 0. 


Jas. Clark Company 
SAINT LOUIS 


Keep in touch with us for 
Shoe Novelties 























Business Building Bulletin . No. ll 


The King of Jobs Saves You 
men | $21.60 to $27.00 
Per Case 





Tan Calf 
Boots 
$2.75 


Regular Jobbers Price $3.50 











While others were 
waiting for a price 


-——_SA VE 75c— drop,. we bought 
PER PAIR these fine smart 


Women’s {Genuine Tan Calf 8 inch boots f th 
oots four months 


Lace, Half Louis Heel G 
year Welt, B, C and D Widths. Sous GENUINE 


° ago. 
Bronze Kid We can’t buy them 


today at anything 
Case Lots Boots like these prices. 


Only $2.75 


Wire Your Or ders Regular Jobbers Price $3.50 
Collect, But Don’t 
Ask Us to Ship in 
Less Than Case 
Lots. 


‘Case Lots PER PAIR 


GENUINE 


— Black Vici 
Boots 
$2.65 


Regular Jobbers Price $3.25 











No. 375 











S, Rosenberg 
“King of Jobs” 


209 Essex Street Boston, Mass. Women's Genuine Black Vioi 8 inch 
Lace, Half Louis Heel, Perforated 
Vamp ed > wii \ wl Goodyear a 
B, Cand D Wid $2.65 


CRGRGCOOUCGRECREGURERORRERCORERRCRRRCRCRRRRRCCRRORCECCRERRROCRRRERRRCRERRORERRORRCRRRRRCRRRRRRRCRECRROORRROEROREEED. 


Watch This Page. A Money-Saving Story Appears On It Every Other Week. 
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Spring 1917? 
J & K Shoes for Young Women!! 


ict erase the question mark. They con- 
vert uncertainty into certainty—turn pos- 
sible doubt into action. 


The phenomenal overwhelming success of 
1916 means that J & K_ styles, quality,,price, 
service—MUST BE RIGHT. Otherwise you can 
“bet your bottom dollar’ J & K wouldn’t have 
been sold to capacity long before the Fall season 
was over. 


Styles are the very embodiment of desira- 
bility. Every model is chic, catchy, clever. They'll 
“set the town a-talking.”’ No “‘freaks’’ but novel- 
ties that are bound to attract those women 
who judge footwear correctly. 





Our salesmen have now been on the road 
two weeks! Already we’ve booked $100, 
000 more business than ever before in a 
corresponding period. 


7He JULIAN & KOKENGEse. 


CINCINNATI. 
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The Answer 


J & K Shoes for Young Women!! 


A® breezy as an October morning, as dashing 
+ 4% as a western broncho. Styles that will elbow 
their way to the front without the slightest in- 
terruption or opposition, because they’re born 
and bred” aristocrats. Leaders in their line— 
queens of the dominion of style that rule by 
RIGHT. 


They'll clinch the women’s business of your 
community and command profits that will swell 
your bank account. 


Right away—NOW—you should get in touch 


with us or have a representative call and show 
you the SPRING AND SUMMER line—the 
biggest business producer in this country. 


When you write, ask for details regarding 
advertising helps we stand ready to furnish 
our dealers. 


THE JULIAN & KOKENGE®®. 


CINCINNATI. 
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CORDOVAN SIDES are an at- 
tractive proposition to the shoe 
man on account of their uniformity 
in color and weight. Moreover 
this leather is more comfortable 
because cooler to the feet. 


Can You Tell 


One pair of these pictured shoes 
is made of real CORDOVAN— 
the other of CORDOVAN SIDES? 
One pair was priced at $6.00, the 
other at $12.00. 


Can you tell which is which? 
Neither can the average pur- 
chaser of shoes. The answer is plain 
—CORDOVAN SIDES. allows 
you to sell your trade perfectly 
satisfactory shoes at a fair price. 


A. C. Lawrence 
161 South Street 





























}] 


| 




















Here again we have originated in 
CORDOVAN SIDES a leather so 
perfect in every way as to place 
this most popular shade and tex- 
ture in shoes to retail at $5.00, 
$6.00, $7.00, up to $10.00. 


The Difference? 


The surest test of the excellence of 
CORDOVAN SIDES in appear- 
ance and results is to order in some 
sample pairs at once, and put them 
in your window. 


The young fellows and smart 
dressers won’t let you wait long 
for proof of how they like COR- 
DOVAN SIDES. * 


SHALL WE. SEND YOU A SAMPLE CLIPPING 
, IN THE — 














Leather : ‘Company 


Boston, Mass. 
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ADVERTISING 
CO-OPERATION 


Merchants who handle Queen Qual- 
ity Shoes in representative quan- 
tities receive the most complete 
advertising co-operation. 


It will be well worth your while to 
talk with our salesman, now on 
the road, about our advertising 
plans for 1917. 


Salesmen will call or we will give 
you any intormation you desire. 


Thomas G. Plant Company 
New York BOSTON Chicago 














Buyers’ Easy Reference Directory 





THERE IS A PERFECTION ABOUT 


“Headed Fibs 
THAT DISTINGUISHES THEM ABOVE ALL OTHERS 
AND BRANDS THEM AS 


AMERICA’S LEADING SHOE LACE 
Ask your Jobber or write us 
LACE and BRAID MFG. CO. 





[Auburn] PROVIDENCE, R. I. 


COEREECEREOOTORCCRRReSeaeeeececeeecseeeee 





The Strong & Garfield Shoe 


12 staple sellers of these fine shoes 
for men, are carried in stock. You 
ought to have the booklet which 
tells about them. Shall we send copy? 


George StrongCom pany 
East Weymouth, Mass. 
BOSTON OFFICE, 183: ESSEX STREET 














McKays and Welts 
For the Up-to-Date Woman 


Values that stand alone at their prices 


McKay and Welt Shoes. For 
Women at Popular Prices 


COTTER SHOE CO. Lynn, Mass. 








SEND YOUR UNSALABLE 
COLORED CLOTH TOPS 
--TO US- 


We will make them a fast black that will 
not fade, and we will not soil your linings 
LEATHER SHOES DYED ALSO 
Prices according to quantity Sample dyed free 


NEW YORK SHOE DYEING CO. 
149 DUANE STREET NEW YORK, N. Y. 








COULTAS 


THE STYLE MAN IN SHO® ORNAMENTS 


Large Buckles [ 
for the new 


Small ornaments 
dainty, attractive 





Colonials and reasonable 
Service to your satisfaction. 
D. W. Coultas & Co. Providence, R. I. 








T= matter-of-course way in 
which men everywhere ask 
for the 


Boston 


Garter 
Heal 


means quick and easy salesfor you 
Two Popular Styles, Pad and Cord 
GEORGE FROST CO., Makers, BOSTON 4 
C.E, Conover Co., Selling Agents, New York, Chicago, Baltimore, St. Louis 














We stand ready to ship any order in any quantity 
from Shoe Buttons to 
Shoe Repair Machinery. 

Headquarters for Find- 
ings and Shoe Store Sup- 
plies. 


Look 0 

New LS 
INTERNATIONAL 
SHOE SUPPLY CO. 


148 DUANE ST. 
NEW YORE, N. Y. 














KING KIELY 


THE WHITE (BUCK) MAN OF THE 
EAST 
A Factory with a Snow 
White Atmosphere 


INFANTS’, CHILDREN’S. 
MISSES’ and GROWING GIRLS’ 


McKays and Welts 


SHOES THAT FIT--SHOES THAT 
SELL 


KING KIELY THE MAKER 


T. J. KIELY & CO. 
LYNN, MASS. 





THIS IS KIELY 
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Speaking of Ear Marks:- 


Are you familiar with the Ear Marks of the HAGERSTOWN 
LINE? If you can identify Hagerstown Goods at a glance, you 
might be glad of such acquaintance. 


Spring catalog shows nearly sixty styles 
in Barefoots, Pumps, Oxfords, Romeos 
and Boots. Tan, Black, White and 
Patent Leathers, also White Ducks. 





Mary Janes in Four Leathers CAT ALOG ? 


-90 1.00 1.15 


HAGERTOWN SHOE & LEGGING CO., 


HAGERSTOWN, MARYLAND, U. S. A. 





PP) 





LINES THAT ARE LEADERS 


“NEW RELIEF” AND “COMFORT SHOES” 


MADE IN MAINE 


THE FOLLOWING NUMBERS AND MORE CARRIED IN STOCK— WE DELIVER ALL ORDERS PROMPTLY 


No. 31—New Relief Kid Pol. D, E and EE. No. 502—Comfort Kid Crimped Vp. Juliet, Pat. Tip. E. 
No. 18—New Relief Kid Oxf. E and EE. No. 307—Comfort Kid Strap Sandal. E 
No. 80—New Relief Kid Oxf., Pat. Tip. F and EE. No. 357—Comfort Kid One Strap Sendek: D and E. 
No. 101—New Relief Kid Pol., Pat Tip. , E and EE. No. 358—Comfort Kid Two Strap Sandal, D and E. 
No.  2—New Relief Kid Pol. E and cE | 
No. 5—New Relief Kid, Cir. Vp. D, E and EE. 
No. 133—New Relief Kid, Cir. Ma But ’ 
No. .79—New Relief Kid Pol, R’H. E and EE. | ‘ 
No. 279—New Relief Goodyear ree Men’ 2 E. | No. _7—Comfort Kid Cir. Vp. Bal. E. 
} 
| 











No. 359—Comfort Kid Two Strap Sandal, D and E. 





No. 669—Comfort Kid Three Strap Sandal. C, D and E. 


No. 424—Comfort Kid Smls. Pol No. 671—Comfort Kid Cir. Vp. = > 

No. 655—Comfort Kid Smls. Oxf. No. 677—Comfort Kid a: Vp. 

No. 522—Comfort Kid Cir. Vp. Pol ‘R.H. Dand E. No. 177—Comfort Kid J “ined V E and EE. 

No. 524—Comfort Kid, Cir. Vp., But., R.H. D and E. No. 40—Comfort Kid jehee Fr Sm., Pan EE. 
No. 242—Comfort Kid Cir. Vp. Ox. 


No. 380—Comfort Kid Cir. Vp., "But., Pat. Tip. D and E. 
No. 666—Comfort Kid Cir. Vp., Pol., "Pat. Tip. D and E. No. 248—Comfort Kid Juliet Fr. Sm. Band EE. 
EEE. No. 205—Comfort Man’s Kid So. Tie. E. 


No. 658—Comfort Kid Jumbo Oxf., Pat. i? 

No. 237—Comfort Kid Fat Ank. Pol., Pat. Tip. EEE. No. 267—Comfort Man’s Kid % Smis. Bal. 3 
No. 503—Comfort Kid Cir. Vp., Ox., Pat. Tip. E. No. 258—Comfort Man’s Kid % Smls. Bal. E 
No. 21—Comfort Kid Cir. Vp., Oxf. E. 





Write for Prices 


Also OUR “AUBURN MAID” LINE 


OF DRESS TURNS AND WELTS. THEY ARE A TRIPLE FIT. ASK US WHY? MADE IN ALL LEATHERS 
AND ALL COMBINATIONS FOR EVERY REQUIREMENT. 


Ashe-Noyes & Small Co. 


AUBURN, MAINE 











= 
-_ 
-= 
= 
- 
= 
-= 
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Buyers’ Easy Reference Directory 











“DRESS YOUR SHOES” with 
CHANDLER’S PERFECTION 
“SHOE TIE RIBBONS” 
For ‘‘Oxfords’’ use Pattern 351 
Gros Grain, Widths 1, 1}, 1}, in. 


Fashion Demands _for}.Opera 
(5 apes) Ballet, Gymnasium 
a other Ties, Pattern 750 
Double Faced Satin Ribbon. 


Colors--Black, White, Silver, 
Gold and Evening Shades 


Ribbons in 10 and 50 yard pieces 
SoleJAgents 


G A. BROWNING COMPANY 
30 FRANKLIN ST. - BOSTON 


TLL PT 








Semse's Comfort Shoes 





OUR PRODUCT 


BALS AND JULIETS 
TURNS AND McKAYS 


oA isner H25i Byov 


LYNN, MASS. 0.3.4 


“ETTEETEET TT og 





CUGURUDGCUROGHcRERCCRCRRRRRODGROECRSREOCERSRSGRORREREL: 


THOMPSON SHOE CO. 


ST. PAUL, MINN. 


WORK SHOES 


ALL NUMBERS IN STOCK 


GEND in for a trial dozen and 
our catalog. 













=A complete line of men’s, boys’ 
= — women’s Hockey and Skating 
= Shoes. 


1114 


MANURE PROOF ; 
Black or Chocolate, Tip or Plain Toe = 
= $2.25 4 


We solicit exclusive accounts, also 
for d territories 








F 





Strootman Cushions Sell Themselves 


That is what dealers all over the country tell 
us, and here are several reasons why. 


Strootman ye conform to the feet and 
make walking a pleasure. 


— gently ative S the aoe Be they hold ee 
gether th 


e gecting sath 
instantly relieve pains in > Pel and =_ 


With at ee Cushions rubbing of the 
skin and irregular movements of the foot 
bones are prevented. 


Will you be our. representative in your town? 
Don’ + delay—Write today. 


John Strootman, Buffalo, N.Y. 














bell a SOePPerrTerTTy 


= Decorative Papers for Window Display 
And General Display Work 


A large and varied assortment.. New Creations. 


“SILKO”’’ Looks like Silk 
“VELOUR” Exact Imitation 
Novelty Borders, Pedestals, Screens, Etc. 


Our Fall line of Artificial Flowers is ready for inspection. 
Must be seen to be appreciated. 


Sample Books Sent Upon Request Address Dept. “B’’ 


DOTY & SCRIMGEOUR SALES CO., INC. 
74 Duane Street, = New | 'York City 


7 a"a"a"a"a"a"a"aMata"a” vs ca see » Hpeuieeg 


PLiftiirooiirn tool ot ono 
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: A Treat to the Feet 

| MACKS ECDT LIFE 
2 TIRED, ACHING. 

z thas FEET. 

= bader for or a YEARS 

: OC A# _Aend jr a copy of 

ca “THE SHOE THAT NEVER HAD A CHANCE” 

s|| MACKS MEDICAL COMPANY 
| 333 Fremont St, Boston, Mass. 
Snir rrr irr 


TT TT it if 








A Popular Line 


IN STOCK NOW 


4967— Gun Metal Calf Tip Button 
4968—Gun Metal Calf Tip Polish 
ot Metal Calf Plain Toe 
Button 
4977—Gun —— Calf Plain Toe 
Polish 
Goodyear Welt, Mat Top,\8 inch 
Height, AtoD,2%to7 | 


$3.10 


4967 


122-324 Duane St. 
NEW YORK CITY 


‘nad 
TET rs 











100 - 102 


LO SHOE CO. genie st 


g010 Government Regulation Leather Puttee 


Tan only In Stock 





Meets all government requirements 
and specifications $ 36.00 Per Doz. 








ad 
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THE SHOES YOU WANT 


WHEN YOU WANT THEM! 
So: : _—~ ¢ 


SCIENTIFIC 
ALL BLACK VICI 
BUTTON OR LACE 

DULL OR CLOTH TOP Can easily be retailed at prices TIP OR PLAIN 
156 No Heel ee that mean a profit to you 152 No Heel 


158 Spring Heel 
618 Spring Heel 
IN STOCK--ORDER NOW 


WRITE FOR OUR CATALOG 


For Children and 
Growing Girls 


HUNDREDS OF STYLES 
ALL BIG SELLERS 





Dr. A. Posner Shoes, inc. FACTORY 
140-142 WEST BROADWAY 141-151 ROEBLING ST. 
NEW YORK CITY BROOKLYN, N. Y. 











LACES and TRIMMINGS 


IMME DIATE. SHIPMENT 


=~ OD 


Silk and Mercerized No. 100 
All Popular Colors Complete assortment of Rosettes, 
27 inches to 81 inches Bows, Pompons, Beads, Buckles 
Fabric Tip and Metal Tip and other ornaments 


Write for our new Catalog 
WE CAN DELIVER THE GOODS 


THE LINCOLN COMPANY 


Sterling Quality 1602 Locust Street Efficient Service 
ST. LOUIS MO. 














Buyers’ Kasy Reference Directory 


Everything in 
Wood Heels 


Our experience and time at your service 
BEST WORKMANSHIP 
PROMPT DELIVERIES 
A. R. WADE & CO. 
> deer: sommmemaaa MASS. 


ELLERS-EVERS-CO-IN 
IN STOCK 
6219144—Women’s All Black Kid 9-inch Lace 


Boot, Leather Louis Heel, Welt. B to D. $3.25 


81144%—Women’s All Black Kid 8-inch Lace 
Boot, Leather Louis Heel, McKay. C to D. $2.75 








E 


8117 4%4—Women’s All Black Kid 8-inch Button 
Boot, Leather Louis Heel. McKay. C to D. $2.75 








Black Kid Shoes in big demand 


© O08 READE ST-NEW YOR © 


The Dr. ‘ Reed 


FAMOUS CUSHION SHOE for WOMEN 


A reliable line of comfort shoes 
that are steady trade builders = 
are essential in every well bal- = 
lanced shoe store. Dr. Reed’s = 
are paying the rent in a great 
many stores. 









B133 WRITE FOR THE AGENCY 















Qree Sixteen 
Years’ Prestige 





8lst YEAR 


heels to match. 


Glazed Kid Lace 

‘Sectors wap” On John Ebberts Shoe Co. 2 ff Geo. H. Snow Co., 
famous Kany SolntLast Met Buffalo, N. Y. Besdhten snl Leni Mees. 
ears vatatepaneacaaabacnvanens —_ — — — — 


aioe IN STOCK sree 


FOR IMMEDIATE DELIVERY 


SATIN SLIPPERS 


FOR EVENING WEAR 


Made of good serviceable satin, in operas, with 
and without. rosettes. In Cuban or 1-2 Louis 
Black, white, pink, blue. 


$1.25 to $1.60 per pair 
Terms 3% Ten Days: 30 Days Net 


ORIENTAL SHOE & SLIPPER CO. 
116 Duane Street, New York, N. Y. 


NINN 


COLUMBIA | 


FIBER COUNTERS 


EXCEL IN QUALITY — PERFECT FIT 
WATERPROOFING AND DURABILITY 
We assure you satisfaction es 


‘COLUMBIA COUNTER-CO- 


349 CONGRESS ST. BOSTON, MASS. 














AUUAUAUAANSPAAUAL LUMA TAT il> 





















$4 Shoes 
Our Specialty 








“Wearmore’ 


SHOES for MEN 





Postal will bring our nearest man, with positively 
the strongest line for Spring we have ever offered. 


UICK SELLERS 
25 Q IN STOCK 
---Catalog on Request--- 


Ed <NATHAN= | 2242" 


Original} pe | 
Sixteen Y: 








Flexible‘ Cushioned 
ARCH None. Pat'd 


HENRY LILLY CO. 


88-90 READE STREET 
NEW YORK, N. Y. 


AUCTIONEERS 
COMMISSION MERCHANTS 
THERE’S A REASON--SQUARE DEALING 











ousands of satis- 
Patrons. Retail $2.00 
| Per Pair—Wholesale $13.20 
Per Dozen. 
All At Your Jobbers 
Send for Full Information 





Flexible Gu Guatione d 
ARCH-PRESERVERS 
Pat'd (No Metal) 











ATHAN 
suprese Ventilated 
Corset Ankle Support 
(Pat’d) 








Easy to 
Wear 
Light 
asa 
{ Feather 
' Low 
in Price 
A marvellously quick 
seller. 23 
Fat best arch for low 


Retail S; 00 Per Pair 
ie $6.60 ** Doz. 


Wholesal 





4-90 Reade St. 








NATHAN ANKLET SUPPORT 
New York City 





rovements 
74 Be 
—— 


fe etent 
co. 
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* \WORKERS UNION WORKERS 














“TUN! 
union stam ; 


Factory 

















THE SALESMEN 
ARE COMING! 


Salesmen will soon be at your door with Spring and Summer Styles 
for 1917. 


You will have your selection of all grades of shoes at a wide variety 
of prices, for men, women and children. 


Many new features and style ideas will be offered for your con- 
sideration. 


But above style, and above price consideration, seek the most im- 
portant selling feature of all: 


LOOK FOR THE STAMP OF THE BOOT AND SHOE WORK- 
ERS’ UNION. 


Insist on the Union Stamp on all shoes that you buy for 1917, and 
open your doors to the trade of all the people all the time. 


Shoe retailers handling Union Stamp shoes will be supplied cuts of 
the Union Stamp free of charge for use in their advertising. 


A list of manufacturers making Union Stamp shoes will also be 
gladly furnished on request. 


Boot and Shoe Workers’ 


Union 


Affiliated with the American Federation of Labor 


246 Summer Street $2 $3 Boston, Mass., 


JOHN F. TOBIN, Gen’! President 
CHAS. L. BAINE, Gen’! Sec’y-Treas. 























AN We@ma®m IN STOCK 





102 UBYME, GUN BAL. $5.00 
AA 7-11, A6%-11, B6-11, CANDD5-11 
202 UBYME, DARK TAN BAL. $5.25 
AA 7-11, A6%-11, B6-11, CANDD5-11 


UPHAM BROS. CO., STOUGHTON, MASS. 


WRITE FOR COMPLETE CATALOGUE 














” 


THE SHOE COMPLETE 


$5.25 


$4.75 
CAND D 5-11 


REGISTERED 


IN STOCK 
UPHAM BROS. CO., STOUGHTON, MASS. 


B 6-11, CANDD 5- 
$#, 


B 6- 


-11, 




















A 6%-11, 


ESSEX, DARK TAN BAL. 


AA 7-11, 


A 6% 








| 
ESSEX, GUN BAL. 


AA 7-11, 





506 
606 
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Spot : 3 
Cash Purchasing 


: _ Created these Values 
in 
Misses’ and Children’s Belgium Ornamented 
Felt_ Slippers, Felt Soles 


‘Misses’ Sizes . . 12-2 . . .-35 cénts 
Children’s Sizes . 4-11... 30 * 





36 Pair Cases Only 





COLORS 
Maroon Brown 
Red Black 
No. 127 Green — Blue No. 130 


When ordering kindly mention 
colors wanted. 


In stock for 
immediate shipment 





No. 128 No. 131 


Terms: Net 30 Days, 
F. O. B. Boston 


~ SAMUEL COHEN 
72-82 Lincoln St. 


wiz SC | BOSTON - MASS. No. 182 
betcha — 
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‘THE THE 


Yi SHOE RETAIL *5°° $6: 87-00 RETAIL SHOE 
































‘THE accompanying cut 
shows one of our present 


Stock Styles. For Fall and 
STOCK Winter, 1916-17, a full line of 
STYLES STAPLE and BEST SELLERS 


“Carried in Stock,” and catalog 
of entire Stock Department 
proposition is ready for mailing. 
Make your request for a copy 
now. 

*““THOMPSON’”’ salesmen are 
on their territories with 


COMPLETE. SPRING AND SUMMER 1917 
SAMPLE LINES 


Plumb full of ‘‘punch”’? and — 
such ‘‘striking ideas’? as can 
be practically and effectively 
applied to shoe construction, 
linked up with strictly ‘‘high- 
10 grade shoemaking”’ and the ad 
New Lasts same honest values that built New Lasts 
the *“*‘THOMPSON” reputa- Rialto 











Reno pe 
10n. 
Hilo te *Combo 
Three new combinations—espe- : 
Rokway cially drafted combination pat- Gothic 
terns—brand new __ especially 
n —, Ardsle 
Hudso drafted glove-fitting Oxford pat- y 
*Winsor terns—sport shoes—novelties of *Apollo 
Stock No. $516 every description. 
CRanaanaee These are features of this season’s proposi- 
jun Metal Bal, Mat Calf Top, - : , 
Classic ps ‘Single Sole. Sizes tion that help make it one that you can’t 
A Width, 7 to 10;.B Width, 6 to afford to miss—nor buy your Men’s 
10; C and D Widths, $e ~~ on Fine Shoes, until you’ve seen what 
sateen *Combination **THOMPSON’S”’ showing. *Combination 
Stock No. $512 
(Unbranded) 


Mahogany Russia Calf Bal, Cias- 
sic Last, Single Sole. A Width, 
7 to 10; B Width, 6 to 10; C and 
D Widths, 5 to 10....Price $4.10 




















THOMPSON BROS., Inc. 


BROCKTON (Campello,) Mass. 


NEW YORK OFFICE BOSTON OFFICE CHICAGO OFFICE 
401A Flatiron Bldg. 60 South St., Rooms 63-64 35 So. Dearborn St., Room 406 
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Try It I 
YourOwn 
Store 


56025508, Toledo 


Witimwire for 
'Z@oo operations 






THE TOLEDO 


The Perfect Button Machine. 
Sold outright. 

Absolutely guaranteed. 
Fastens all buttons. 
Handsome, durable, quiet. 
Shipped on 15 days trial. 


ORDER ONE NOW 


The Toledo Button Machine Co. 
3442 Summit St., Toledo, Ohio 














20 BOOT AND SHOE RECORDER 





What about your 
Reserve Stock? 








Do you find the carrying of reserve stock 
a burden? 

Do you find that an excessive amount of 
capital is required? 

Do you find that the interest charges on 
your capital eat into your net profits? 

Do you find that a large volume of sales 
means only a small profit? 

You can change each of these conditions. 

You can buy from our stock thus reducing to a minimum 
your reserve. 

You can reduce the amount of capital invested because 
You can buy as you need from day to day. 

You can eliminate a large part of your interest charges and 
save your profits. 

You can do a large business, at less cost, with greater net 


profit. 
The Rice & Hutchins distributing system embracing nine 
wholesale Rice & Hutchins houses makes all this possible. 





WHOLESALE HOUSES 


The Rice & Hutchins Chicago Co. The Rice & Hutchins Baltimore Co. 

The Rice & Hutchins New York Co. The Rice& Hutchins Cleveland Co. 

The Rice & Hutchins St. LouisShoe Co. The Rice & Hutchins Cincinnati Co. 

The Atlas Shoe Co., Boston, Mass. The Rice & Hutchins Atlanta Co. 
Joseph I. Meany & Co., Inc., Phila. 





Distributing 
System 


Rice & Hutchins, Ine. 
Twenty High Street, Boston, U.S.A. 














ELIT 





